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A wealth of 1 nformation that only the J

Imm

ue WWENTAL ECongyy

FRATBRERIR

—
—

e
THTRE -
For over 125 years, striving to The spirit of the former Prime Report igned t
contribute to the sound development ~ Minister Tanzan Ishibashi passed eg,pggg?s ?sdagne vies
of an economic society down through generations ! Isted companies

Toyo Keizai Shimpo (later Weekly Toyo Keizai) was We e kToyyKe i paiof eistsstaath €awat ¢ hfdatrgh e Asapioneer in corporate analyses,Toyo Keizai haspublished
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Weekly Toyo Keizai has:

An editorial policy of providing its readers with information
necessary for their decisiormaking processes and actions.

Thank you very much for your continued support of Weekly Toyo Keizai.
I f we were to divide the content of Weekly ToyedeKetihz afie aitnaekbe st”w oa nna
series that you can't wait to read?”.

First, let's look at in-depth features. The regular features change rapidly to meet the needs of our readers, but current regulafeatures

include “100 Amazing Ventures”, “Advance Look at the Quarterly Col
depth features on major industries such as semiconductors, automobiles, trading companies, banks, and insurance, which aresalpopular.

In addition, we also have feature articles that thoroughly cover hot companies, and this content is only possible because TayKeizai has

reporters in each industry.

We al so place importance on our regular features. The fopecomdmistse at u:t
discuss the domestic and international macreeconomy. This column, which has been running since 1983, is the face of the Weeklyroyo

Keizai. There are nearly 20 regular features, with “Eye on the Ec:
We wi | | continue to improve these two pillars of the magtazine. Wh
understand”. We will also be increasing the number of iexhweelesti ng

To achieve this, we will be promoting integration with Toyo Keizai Online, our digital media outlet. We are confident that by creating a

flow that delivers content based on thorough research and data to Toyo Keizai Online members first, and then creating valueadded

packages from that accumulation and delivering them as the Weekly Toyo Keizai, we will be able to deliver more diverse and @$ul content.

With a focus on businesspeople who take a positive appromathdir t o t he
day-to-day decisiornrmaking.

If we rely solely on the internet, we will unwittingly become trapped in a filter bubble (being surrounded by only the inform ation we are

interested in). We are confident that the value of a magazine that allows you to discover useful information by flicking through it will not

be lost. Please continue to pay attention to the Weekly Toyo Keizai, which will continue to evolve in line with the times.

Deputy Editor -in-Chief, Toyo Keizai General Chief Editor . .
Toyo Keizai Online Sub-producer Tos hiYha mmaod a




Weekly Toyo Keizai is read by:
Decision-makers in various lines of work.

STRCHR L
Approx. 16% of the
readers are in general
management/planning,
followed by professional
and sales

Approx. 35% are at the
management level and
play a pivotal role in
running their companies.

Approx. 46% are
involved in business
decision making

Chairman and President Occupation
No Answer 1.2%

6 8% (%) 0 5 10 15 20 25 T
¢ Other Officers o ———
Sales and Marketing 12.8

5 .6 9% Professional Positions 111
No Answer BESR 105 Responsible
21.0% General Management, Corporate Planning 58 Person
Manager Accounting and Finance 46 Not Involved
iR 36
R 30.89%
Professional Other Personnel and Labor Training 29 Level of
Employee 0.1 Position Manufacturing Production Inspection 27 Decision-Making
3.2% 0 General Affairs & Legal 26
, L LEBEY-—ITT |19
\ng—t\me gzgg:gl Purchasing and Logistk':s Materiéls 19 Gathering
3 50 Chicf International Affairs 1.7 Information
D% S 8I§° Manager Information System 1.6 21 S‘y
WE'em?orary 16.6% -0% Advertising and Public Relations | 0.4 . a7
mployees Other 5.
2.4% No Answer 20.7 Considering and

Proposing



Weekly Toyo Keizai has:
Extensive contacts with Japanese industry.

Place of work Basic der data

Capital stock Net sal es Employee Size Age
More than No A 4o,
- 1 trillion yen 9,700 Don't Know More than 10,000 20s 4,2%7 f o nswerO %
10 billion yen 7 20
or more Less than 1 trillion yen L% 70s and over
Less than 30s
No Answer Less than N Afener 3.6% No Answer 10,000 12 O%
10 billion yen 25 Z(y 4 OO .
25.1% 26.8¢ Less than 8 90 &% U%
3.9% .0% 500 billion yen O.J% .
——‘» Less th — Less than %e;gothan Q
ess than - A
ot 5 billion yen \100 bilion yen 2...3% 18.2% i
er ; ex
18.3% 3.2% R boss e 2.7% Less than 100 Less th
070 50 billion yen Z.{ % ess than ess than o
Less than Less than 17.0% Less than L 18 7 500 _ Less than 1,000 No Answer 0.49%
50 million yen 1 billion yen 1 billion yen Less than A7 11 7‘V 6.3%
16 30 7 90 30 billion yen 4.5% ol 7y
0% % 15.3%
Less than 100 million yen Less than 10 billion yen 4.3%
0,
6’2%’ Less than 5 billion yen 49%
Industry
(%) 0 5 10 15 20 25 (%) 0 5 10 15 20
’ ¥ No Answer 0,9%
Manufacturin 3 Welfare 1.6 T
- : ¢ 19 3 . e . Other 3.0%
Financial Industry Agriculture, Forestry, Distribution, Mining 1.6
. . - . I / 1
Service Industry Publishing, Printing, Advertising and Mass Media 16 Housewife/ Ur'\jeergggglgg Occupatlon
Real estate Electricity, Gas, Water supply | 0.4 HOUS@hUSbi”dz 15 90
Trading and Wholesale House building and Remodeling | 0.3 2% N .J%
Schools and Educational institutions Aviation | 0.3 Student 0.4% /
Construction Electro-Communications | 0.3 Part-time 3 90 ggmgggy grpﬁpclgglee /
information Services Food industry | 0.3 worker O+ % y
Transportation Travel industry | 0.1 Froelance 6 9%/
Insurance Telecommunications | (.1
- - ora 2.7
Retail Trade Cooperatives | (.1 Professional . { %
i i ituti Other 13. J
Hospitals & Medical Institutions 30 Civil servant 7‘5%
Think tanks and Consultants No Answer 18.2




Weekly Toyo Keizai has:
An aspect of p-makidgnmatdeci al ent hat ar e

Reasons for reading and methods of use by readers

To acquire knowledge and apply it in work More than

1 year
What are your reasons for reading Weekly Toyo How do you use Weekly Toyo Keizai? Do not keep 21 9(y
Keizai? (multiple responses possible) (multiple responses possible) o ()
(%) 0 10 20 30 40 50 (%) 0 10 20 30 40 50 60 70 80 27.2%

Reliable source of information 457 To be educated 68.0 Retention PCrlOd
Good selection of topics for special features 44.5 As a source of information for investment fOI’ Weel.(ly.
Toyo Keizai  KRNITRES)
Lots of useful information for work 399 As a source of decision-making at work 329 1 year
Good investment information 39.3 As a topic of conversation with %:ﬂ?%?z 189 Less than
_ _ 3 months
Lots of useful information to improve skills 18.7 As a source of information on products 11.8

and services to purchase

. . (0)
Good serialization and columns 15.0 As a planning document for new projects 73 2 5. 2 K)

Unique analysis of data 94 As a document for meetings and reports 50
Other | 2.6 Other 29
How often do you read Weekly Toyo Keizai? How do you read Weekly Toyo Keizai? Circulation Status
More than 6 people 2.9%
No Answer No Answer ——————— 410 5 people |
0.1% 0.1% Read all articles 209 23

Subscription people

19.99%

Almost every
issue

37.3%

Read only

articles 1 8 2 0/,
of interest o&d /0
254%

Only when the
article content
seems interesting

34.1%

1 person
Read through all articles
About every

§5W(yk 56.3%
. (0]




Weekly Toyo Keizai has:
Advertisements with the power to induce reader behavior.

Reader sources

Business magazines and
advertisements for reference
What sources of information do you use for

management and business reference?
(multiple responses possiblg

Theme of reader interest

Asset Formation, Management and
Business Strategies Particularly

interested in

What theme are you interested in?
multiple responses possible

(%)0 10 20 30 40 50 60 70 80 (%) 0 10 20 30 40 50 60
Articles and advertisements in 61.1 Asset Formation 54.8
business magazines .
Mana t & B Strat:
Articles and advertisements in newspapers 588 nhiadhd FEIESS SEEEEY 487
IT & Technolo:
News sites and smartphone apps 28.7 gy 370
DX & Al
Television 235 318
Manufacturing 280
Corporate websites 229
Next Generation Mobility 228
Seminars & Forums 20.5
Articles and advertisements Regional Development & Local Government 215
in non-business magazines 170
Education, Schools & Examinations 189
Exhibitions 12.2
Pharmaceuticals & Medical Technology 18.3
Video sites 10.2
SDGs*ESG 17.0
Training/Coaching 6.2
Venture/Startup 170
Other sites | 2.7
HR Issues 140
Other 75
Other 36
No answer | 1.4
No answer | (0.3

Level of

int er est

No Answer ].2% T

Not at all

14.69%

Have you ever looked up
information about a product

Not often or service by looking at

30.7%

an ad in the

Weekly Toyo Keizai?

How did you find out about us?

(%) 0 10 20 30 40 50 60 70 80

Visit the advertiser's
Web page

Call the advertiser

Requested information
or sent a postcard

Visit a storefront or
other location

No Answer




Weekly Toyo Keizali is read by:
High -income people with purchasing power who also are active in asset management.

Annual personal income Reader s’ annual Amount of discretionary money

higmcome earneowr wietahder s’ a Vaghhed /& 100,000 yen per
annual | ncadnde s savrfgs aevd4. 12 million month
mi |l |l i1 on yen yen
ioge e en 0.3% How much money per month are you free to spend?
sy s 0.69% o rnsver 0.9%  vioro than wo_ s 0w w m

100 million yen 2005M@UE ] 1.2

50 million yen to less .
than 100 million yen 1005M~2005 K% | 0.9

No Answer 0.3% j
20 million yen to less

than 50 million yen 5.9%
. Less than
15 mglcl)on yen to less 5 million yen
than million yen
Less than 17.3%
5 million yen

505 M~1005HKiE 2.2

305M~505 Mk 30
27.7% 205 P~305 Mk 6.1
Family I 1 mikion yon P Hé)usehOId 155 ~20F %% 66
amily Income FERNTHRZD 10 million yen 1
y i avings 105 FI~155 % 114
15.79%
55 MH~10FMEXKE

3B H~55 MR

5 million yen to less than 10 million yen 10.5% 20 million yen to less R
10 10 than 50 million yen 275 M~35 MR 12.1
34.6% 10 million yen A%
to | th s
5 million yen 15 ~25 A 6.2
\— 156 million yen to less 1B 42

than 20 million yen




Weekly Toyo Keizai has:

Readers active in asset management.

Asset managementmethods of readers

Interested in various
financial products
Including domestic stocks

What asset investment methods do you use or are you
interested in? (multiple responses possiblg

10 million yen or more
56.0% of the total

What is the total amount of financial assets you own?

Total financial assets (excluding real estate)

Credit cards used

33.3 are gold cards

(%) 0 10 20 30 40 50 60 70 80 (%)0 5 10 15 20 25
Domestic Stocks 754 More than 100 million yen 85
NISA A t
ceoun 563 50 million yen to less than 100 million yen 9.9
Mutual Funds/ETFs 55.6
Deposits and Savings 359 20 million yen to less than 50 million yen 21.0
Foreign Stocks 256 10 million yen to less than 20 million yen 16.6
Gold/Platinum 15.1
J-REIT 120 5 to less than 10 million yen 128
Foreign Currency Savings 114 2 to less than 5 million yen 122
Real Estate Investment 9.2
Public and corporate bonds 7.1 Less than 1 to 2 million yen 53
Rental Management 50 500,000 to less than 1,000,000 yen 45
ZERFERRR 49
AE ARSI (FX) 19 Less than 100,000 to 500,000 yen 22
Sy 7 O 3.0 Less than 100,000 yen 35
BaEYES] | 1.3
Others 30 Do not know 32
No answer | 0.3

What <c¢credit card do you use?
(%) 0 10 20 30 40 50 60 70
Black Card § 1.4
Platinum Card 5.0
Gold Card 33.3
General Card 56.5
Others 30
No Answer | (.7




Weekly Toyo Keizai readers:

About 70% own their homes.

Business travel and domestic

Reader
No Answer 0.6%
Others 1.4% = |

travel frequency

2to3
times a month O. 1%

At least
once a week 0.3% “ Hl:ﬂiﬁiﬁo.g%
Company
Housing No Answer 0.4% ?tégu‘?} ?n%%(etﬁs\,ery 4.2 %
4-2% About once

every six months

6.8%

FI1ERE

16.49%

Apartments
for rent
19.0% Detached
Houses

52.09%

Residence Business trip

frequency and
Domestic travel

\

Rental Detached
Houses

2.0%

Condominiums

20.7%

Less than that

70.99%

Information on educational
institutions of interest

multiple responsespossible

(%) 0 5 10 15 20 25 30 35

Industry-University Cooperation Initiatives

Educational Philosophy and Course Content

Employment information and career support for graduates
Global Education 238
University and graduate school facilities and equipment 13.8
Integrated junior and senior high school education 13.7
Tutoring school 114
Other 164

No Answer 0.9

Enrollment of children in school

Preschoolers 6. 2 %

Lower Elementar
No answer 0-3% ‘\ School Grades y4.9%
Upper elementar
school Y 5.3 %

Junior High School

No children
13.5%

High school student

TELD

College/
University/
Vocational

Working adult School Students

38.8%

Reader Data: Survey Summary

e Survey method: A reader questionnaire was conducted in the December 23 & December 30
2023 issue (released December 18) and thelanuary6 & January 13 2024 issue (released
January 4) of Weekly Toyo Keizai. There were two page®f questions with a postcard for
responses. The same questions were also posted on a web page.

o Number of survey questionnaires: 694 valid responses

e Survey period: December 18, 2023- January 24, 2024

e Survey design: Toyo Keizai Inc.

e Tabulating organization: Public Opinion Research Center

Values for included data are rounded off to the first digit after the decimal.




Weekly Toyo Kei zal has:
The ablility to make versatile advertising proposals that rouse the interest of its readers

We have a number of advertorial plans utilizing attention-grabbing ad space Our staff, well-versedin our readers, will make advertising proposals tailored to
your needs You canuseour ad spaceaccording to your objective, ranging from product/service introductions to corporate branding and IR.

Position Features
Made-to-order BusinessASPECT - Opening-page - Advertising on opening pagethat draws most attention .
BUSINESSCORE ----------- Center - Using coated paperto catchr e a deyaess ’
e..:";" M ST RO T TRt
i@ W = CEEE

H :l i
fiith
e

Example...BUSINESS CORE / Ibaraki Prefecture

ExampBesi A&PECDai Wauseduslrtyd

Feature

Special Serial advertising - Generating more interest by promoting the product/service on acontinuing basis
Freestyle ---------oooomomeeeeeee Presenting the product/service in afree layout to differentiate them, thus raising their profile amongreaders
Specialadvertorial =~ Providing effective advertising on commentary pagesthat promotes understanding of the topic

Examp$Seradder fAcsciorugnt ant

Example...Serial advertising / English

Example...Serial advertising/ DX Technology




Standard Format

Position Feature
BRIDGE oo Within anarticle s Advertising in a spacelinked to editorial pages
Credo e Before/after the table of contents Messagefrom atop executivegiven in the first person
ONE & ONLY e Before/after the table of contents Digging deepinto one product/technology to intrigue readers
interaction Before/after the table of contents Conversational format to promote understanding and raise profile
The Vision s Within anarticle Interview with atop executivein Q&A format
Since Within anarticle Y Limited to advertiserscelebrating their anniversary
SDGs Within anarticle

Promoting projects of SDGs
Promoting projects/services for corporations
Promoting projects/services for universities/graduate schools

BUSINESSWAVE Inside the back cover
CampusSTYLE - Inside the back cover

LIS
WV ra—e—

interaction

J
&

[resses

273 2ME
Vo 7a—-E—%
D3RI BERRRAE )

SRR o

AT

ST

It

Ex ampBRI DGET HEDA{l CHL | FE Example...Credo/Hulic Co., Ltd
I NSURANOBMPANLI| MI TED

el <] , 4 200
, 2 g4
& 2
| BE
<S
_ , 7
sl 7
=4 o 727 7v—HifhL 5
g # o= e Ex
| i evday—vE S
h7 1 VTR
<o Sw i
; RENEE AT
b Fo2r 2L SEI DR C

2018F4RMFr>/ARE

Example ...The Vision / Nisshin Seifun
Group Inc.

Example...Since/ LACOSTE JAPAN CO.LTD. Example...

BUSINESSWAVE /

Example...
Campus STYLE / Kansai Gaidai University .




Weekly Toyo Keizai has:
The know-how to create advertising with a synergetic effect
by using its proprietary media in a cross sectional way.

We use our various types of media in a cross sectional way to increase advertisement exposure for a longer period of time, thus increasing

the reach of the advertised information . The crossmedia approach allows us to adopt a One Source Multi -Use strategy, which is likely to
increasethe cost-effectiveness

Leading business magazine website. It is a highprofile web media that attracts the interest of a wide
Web range of readers.

Weekly Toy ol ¢ Toyo Keizai Online
Advertorial https://toyokeizai.net/
Pure Ads Editorial -style tie-up ads
(Secondary use) o I Lead generation-style tie-up ads
Rep_rmted on _Toyo Keizai Online Reprint of magazinearticles
Selhryg PDF f|Ie§ Pure Ads
Making an offprint s1 g2z ;ggg E-mail newsletters
. — . i% g‘é% g gﬁg Cross-media contents distribution
SO SR erhes e ' & TOYO KEIZAI BRAND STUDIO
Advertisements such as a flyer or a booklet can . 4 https://biz.toyokeizai. net/brandstudio /

be included in the shipment of the Weekly Toyo
Keizai to subscribers

Custom Publishing

We can publish your ¢ o mp a ncprposate HAE2E5
history/annals and also plan and make books and
communication tools intended to elevate your
c 0 mp a nbyahds value and promote your
products.

Seminar s |/

Toyo Keizai provides you with full support in planning a seminar, inviting

guests and the overall operation of the seminar. We will arrange to invite

attention -grabbing, much-talked-about speakersto suit your requested theme.
We can alsopick the target audience you seekfrom our vast customer database
and encouragethem to attend the seminar by sending them our publications,

e-mail newsletters and direct mails. After the seminar, the details can be put
together in a report and published in our proprietary media such as Weekly
Toyo Keizai and Toyo Keizai Online . We can also create an offprint .




Toyo Kel zal | nc. has

A varied lineup of media focusing on corporate analysis based
on Its own unique data.

m Periodicals

Weekly Toyo Keizai ; Kaisha Shikiho =
Weekly (Monday) ﬁﬁ#ﬁﬁ Quarterly (March, June, September, ;:T:M@ﬁ

m Extra editions
University Issue

General business magazine highly regarded December) i
mainly by corporate managers for its wealth This corporate data book, which enjoys a i Annual (around June)
of information and analytical capability. dominant marketshare, is th.e essential : Introduces “truly competitiyv
Kaisha Shikiho, Wide-ban Sapancse companies, universities’ with the lates
(Iarge pr.nt ed.i.on) gmﬁﬂ ’ . university ranking, which attracts
-pri It . . . . much attention from companies
Quarterly (March, June, September, f/ /jfﬁﬁ Hitotsubashi Business B O | eachyear
December) et Review USINESS |
Twice as large as the regularsized Quarterly (March, June, September REVIEW i
counterpart, it has won popularity for its December) ' ’ ' —BEYRRALEa— :
big print and user-friendliness. Full-fledged management & business |
. o e . journal that connects business I
Kaisha Shikiho, Mijojo - administration studies with the real world :
Kaisha-ban (on unlisted ;I?fi; 24iR of business !
' i3 Srei . :
gigrmjgla(l\r;llells:f)September) Shus h( Oekmup I o y Inkt I) B go
Covering detailed information on about ban ( consol i dyau reydo e di I t 1 on ) /
6,000 powerful, growing unlisted . r
companies, which is hard to get elsewhere. Chu kl@lng-b an ( on super :| or and

| eadi ng-smezdeiduncompani es)

Annual ﬁ
This staple guide foﬁlﬂémr:esearch is packed with corpor

information that students in tHe job hunt are eager to recei
|



Weekly Toyo Keizai / Article Advertising / Usage

Message from the healdnofedadhe azwanpeamgss of pro

ABusiness ASPECT

A A Business ASPECT A BUSINESS WAVE
Credo A BUSINESS CORE A Campus STYLE
ABRI DGE A BRIDGE

AThe Vision A ONE & ONLY

B3 BERRIE NI
LPICTRELIAR.

=5
i
57
P Su
5 BRENEEAY
L Femmem _oEE
. - N . . Example ...
Example ...Credo/ Hulic Co., Ltd E):ngplltra]C....The Vision / Nisshin Seifun Example...ONE& ONLY / Kao Corporation Campus STYLE / Kansai Gaidai University .
11 1 - 13 -
Corporate” Branding Story and history of the
A Business ASPECT A interaction A Business ASPECT
A BUSINESS CORE A SDGs A Credo
A BRIDGE A Since

i =
i

X RAEHT 5

&%

Example ...BusinessASPECT / Daiwa House Industry co., ltd. Example ...Since / LACOSTE JAPAN CO.,LTD .




Weekly Toy®ArKeicd &1 AdMadee itso hQr der

el Business ASPECT

Company
) _ ) ) Rate
These ads enable readers to read irdepth about growth strategies, new technologies, or a message from senior
management, which can be difficult to convey through pure ads. Example e 4 color, 4 pages

A wide range of topics can be covered including sales promotion and investor relations.
Daiwa House Industry 4 4 e n
) ] y

What is Business ASPECT?

(excluding tax)
The space before the table of contents at the beginning of the magazine. (including production expenses)
Placed on the opening page of Weekly Toyo Keizai, which has a high attention rate.
A space with a high readership rate. Options
Web reprint (excluding tax, including production
expenses)

8,000 PVs guaranteed: Starting from 2,000,000 yen
Posting Periods

8,000 PVs guaranteed: 4—8 weeks anticipated

A special space limited to one company in each issue.
Often used not just by business enterprises, but also universities and local governments.

Varied development is possible depending on the PR objectives.
Ads are madeto-order and can cover a range of topics in depth from growth strategies to
new business launches, technological capabilities, and superiority of human resources.

Project logo and other elements also included.
The Business ASPECT logo and advertiser name aralisplayed on the opening page.
The lead includes aedits for production .

Enhances the appeal of the pages through ir
The structur al el ements of the opening page are sy

On the second and subsequent pages, multiple photo s
1, OOWaracters of text per page. l}\

ok~ N




Weekly Toy®ArKeicd &1 AdMadee itso hQr der

it BUSINESS CORE

Company
. . . Rate
The center spread with multiple spaces that can be configured for 4, 8, or 12 pages. To take advantage
of the features of the center spread, a space that attracts a high level of attention, coated paper with a e 4 color, 4 pages
stronger sense of presence in the magazine is used, further enhancing the appeal. Exampl e 3 6 O O O OO
What is Business CORE? Nippon Steel Trading ] ) ye n
. . Systep Bulding (excluding tax)
The center spread of the magazine, a special space. Normal rate: 4,400,000 yen (including production
Placed on the center spread pages, which attract a high level of attention even within ﬁfﬁ expenses) ' '
Weekly Toyo Keizai. .
This special space is limited to one company per issue. Options

~

. . . . . W i ludi includi i
Varied development is possible depending on the PR objectives. %giﬁfgifgg ex':)kérr]igg)m (excluding tax, including production
Affords a higher degree of freedom in terms of design and format than BUSINESS i&{t’é‘éSZi—L\Eﬁ 8,000 PVs guaranteed: Starting from 2,000,000 yen

ASPECT. Posting Periods
8,000 PVs guaranteed: 4— 8 weeks anticipated

High -quality coated paper expands the scope of expression.
High -quality coated paper that is thick and excellent for expressing photo colors is used.
Pages with abundant visuals can be developed, making a variety of expressions possible.

Project logo and other elements also included.

The BUSINESS CORE logo and advertisername are displayedon the opening page.
The lead includes aedits for production by the Toyo Keizai Planning and Advertising Production
Team.

Enhances the appeal of the pages through
The features of BUSI NESS CORE, which afords a hi
with the PR o+ jmercdteirv epsaageMapdreoducti on enhances the:

o WD




Weekly Toyo Keizai [ FF

or Matti cl e Adverti si

ng

BRIDGE

BRIDGE, which has been updated, is a twopage spread that creates a bridge between
advertisers and readers. BRIDGE features a high degree of design freedom and made
to-order designs and can respond to wideranging appeals from R&D capabilities to
human resource abilities, product strengths, and organizational capabilities.

What is BRIDGE?

Able to respond to various topics.

BRIDGE responds to a variety of topics from promoting
sales of new products to introducing technological
capabilities and investor relations.

Rates )
Options

Web reprint (excluding tax, including production expenses)
8,000 PVs guaranteed: Starting from 2,000,000 yen
Posting Periods
8,000 PVs guaranteed: 4— 8 weeks anticipated

e 4 color, 2 pages

1,800,000yen

(excluding tax)

Normal rate: 2,100,000 yen (including production
expenses)

Examples

Aioi Nissay Dowa Insurance Co., Ltd. Aomori Prefecture
Project logo and other elements also included. et
The BRIDGE logo and advertiser name and contact & ’,‘{ -
information are displayed. if ] o %
] =ig ] s
Credits for production by the Toyo Keizai Planning and Advertising ;g zlc_ljz i’\l‘;;
Production Team are displayed at the bottom of the right page. ngjg 35;’1}
hig. 1y
. . . Y e L
Enhances appeal through innovations to increase readers. § il éfé
We will make various proposals to maximize the power of the appeal to readers. é *]7‘ iLo
1A
Pl acement is in a favorable space . ,..#,,f at
A good Il ocation for this | arge special feature 1Is secured to gain
It is placed adjacent to the frst feature or in the front matter, -
attention can be expected.
Approaches readers in a format suitable for the magazine.
A page composition that naturally approaches readers increases the
time that readers spend on the page.
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Rates

Brand New Topics

Focusing on the topics such as new products, services, projects, or 1 8 O O O O O )
y y Y€ (excluding tax)

announcements of new organization that your company or school should,

we appeal the features, development stories, and selling points of these Normal rate: 2,100,000 yen (including production expenses)
products through highly flexible design and tailor-made design. T

What is Brand New Topics? Options
Web reprint (excluding tax, including production expenses)

8,000 PVs guaranteed: Starting from 2,000,000 yen
Posting Periods

Highly flexible and tailor -made design. o
8,000 PVs guaranteed: 4— 8 weeks anticipated

Can be used for various contents such as new products, new services, new projects, new
organization announcements, etc.

] PR for various purposes is possible.

The column section enhances the appeal of the magazine. Examples

Columns are used for points that you want to emphasize to readers, such as keywords

to focus on, development secrets, and so on. _ MNEWTM‘
The column columns are designed to stand out and appeal to readers. LR i e hpgiiadd

Device as a Service
(Daas) &

The project logo, etc. will be described.

Brand New Topics logo and Advertiser's name, contact information and QR code.
Credit for the production and Toyo Keizai Planning ad production team will be listed.

Column

ASLEARNASLEAIL |
ABLIAASLIAR | |

»»»»»»»»»»»»»»»»»

Publication space is wel/l positione

A |l arge portrait photgaze nanred tfsn ¢ eret irpesidter._,_w

page.

It is easy to create an image of the fnish, and the shotting point also boosts the appeal

Appealing product name with a horizontal title
Alphabetical product and service names can also be written legibly.

or ~ W N
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mat /

Credo

Rates )
Options

Web reprint (excluding tax, including production expenses)
8,000 PVs guaranteed: Starting from 2,000,000 yen

e 4 color, 2 pages

Credo is used to discuss your company’s phij:sB@,OacO@@uidelinq:gstingperiods
beliefs, and so on at the time of establishment. The twopage spread 3 3 ye n 8,000 PVs guaranteed: 4-8 weeks anticipated
includes a large portrait, simple text, and a handwritten signature to leave a (excluding tax)
deep impression after reading. Normal rate: 2,100,000 yen (including production
. expenses)

What is Credo?

Placed before or after the table of contents.

Credo is placed before or after the table of contents, which attracts a

high level of attention in Weekly Toyo Keizai.

This special project is limited to one company per issue Examples

' Hulic Co., Ltd.
Lotte Co., Ltd.

Project | ogo and other el ements also & =~ A

The Credo |l ogo and advertiser name and con | $13 splay~~ 5;;

Credits for production by the Toyo Keizai i3 1g Pro .

Team are displayed at the end of the main ‘

p

Crédo

R
] C‘r‘e’*qo 42
The head of the company can speak using the first person.

The features of the space are utilized and a simple layout is used to increase careful
reading.

A message from the head of the company can be conveyed with passion.

A portrait photo enhances appeal.
A |l arge portrait photo

page.
It is easy to create an image of the finish, and the shotting point also boosts the appeal.

connects the reader’s gaze and fingertips to keep readers on the

Enhances the appeal of the pages through innovations to increase readers.
Two different designs are available depending on the photo. White space enhances the
readability of the text and makes the portrait photo stand out.

or ~ W N
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ONE & ONLY

e 4 color, 2 pages

1,800,000 yen

(excluding tax)
Normal rate: 2,100,000 yen (including production

A space to focus on new products, innovative services, breakthrough technologies, or
completely new academic fields that your company or educational institution should
feel proud of. The features and sales points are emphasized using a magazine design
with high visual appeal.

) expenses)
What is ONE & ONLY?
Placed before or after the table of contents.
ONE & ONLY is placed before or after the table of contents, which attracts a Examples

high level of attention in Weekly Toyo Keizai.

This special project is limited to one company per issue. Tokio Marine Holdings
other el ements al
name and co

Project | ogo and
ThONE & OINdg'o and advertiser
di splayed.

Enhances the appeal of the pages through innovations to increase
readers.

A format of reporting from a third -party perspective ensures objectivity.
Emphasize the product characteristics through a story that demonstrates
why it is the ONE & ONLY.

o B W N

Options
Web reprint (excluding tax, including production expenses)
8,000 PVs guaranteed: Starting from 2,000,000 yen
Posting Periods
8,000 PVs guaranteed: 4—8 weeks anticipated

Dunlop Sports (Sumitomo Rubber Industries Ltd., Sports Business HQ.)

LI AIALDL )R~y
RAVTMEE— A2 D FIRLE SRS

AL,

NE

oAy e UNE
ol B o

Credits for production by the Toyo Keiza|l «us @sios—7~EH S i N g
Production Team are displayed. : el

A visual space ideal for highlighting products.

Bold designs emphasize the sense of presence of ONE & ONLY.

News about new product launches can be conveyed to readers in

a clear format.

A symbolic main photo enhances appeal.

A symbolic photo on the |l eft page draws the reader’s sightline.
The reader’s sightline is drawn to the text on the right page.
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Rates )
" " e 4 color, 2 pages Options
I nte raCtI O n - <Pag Web reprint (excluding tax, including production expenses)
8,000 PVs guaranteed: Starting from 2,000,000 yen
) o N ) en Posting Periods
The features of new products or services can be highlighted or legitimacy gained for a ] 3 y 8,000 PVs guaranteed: 4— 8 weeks anticipated
growth strategy or the direction of reforms by speaking with an expert. The benefits of (excluding tax)
increasing attention by having an expert appear should not be overlooked. Normal rate: 2,100,000 yen (including production
expenses)
* |f an expert or celebrity is engaged as the other party to
What is interaction ? the discussion, payment of a separate honorarium is also
necessary.
Placed before or after the table of contents.
interaction is placed before or after the table of contents, which attracts
a high level of attention in Weekly Toyo Keizai. Examples
This special project is limited to one company per issue. Amvis Holdings SoftBank
Project |l ogo and other el ements al, _o &L= - -
The interaction |logo and advertiser nam ' on a| ineaction SEE e @'ﬁf*x‘lﬂv(/?d)ﬂ
di splayed. PO S -
Credits for production by the Toyo Kei zi sing

Production Team are displayed at the en

A photo with an expert enhances appeal. te Lefaiilgeitd
Having an expert appear greatly increases the effects. o 57601 ; i =
A two-shot photo connects the gaze and fingertips of readers who T
turn the page to the news column to keep readers on the page.

V2D v st 11301

A discussion brings out the essence.
Different perspectives and backgrounds can cause chemical reactions.
In addition to the costs specified above, an honorarium is paid to the expert.

Enhances the appeal of the pages through innovations to
increase readers.

The benefits from the ease of forming an image of the finish due to
the solid format should not be overlooked.

o B W N
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Rates

The Vision
e 4 color, 2 pages Web reprint (excluding tax, including production expenses)

8,000 PVs guaranteed: Starting from 2,000,000 yen

This popular project, printed in a two -page spread within an article, 1 8 O O O O O Posting Periods
directly conveys a message from the company head using an interview ] ] 8,000 PVs guaranteed: 4-8 weeks anticipated
format. It is possible to provide a detailed explanation in length. (excluding tax)

Normal rate: 2,100,000 yen (including production

expenses)
What is The Vision?

Gains understanding and support through questions and answers
with the company head. Examples
The benefits of a Q&A format are used, and the topic can be changed
depending on the questions.

Numerous topics can be touched on in a natural manner through the
interview format.

INPEX' Corporation Grand Duchy of Luxembourg

Provides detailed explanations in a longer article.

Readers are exposed to the vision and story depicted by the company head
without any omissions.

The detailed and precise explanations gain stakeholder understanding and

Approach readers using a natural flow suitable for a magazine.
The simple design is intended to be read and incorporated in a natural manner.

| VigH
support. : §§# IhE
%IVEE Lt
DE = P E
. . ) THD
Project logo and other elements also included. KiEER lam
The Vision logo and advertiser name are displayed along withcredits for ‘ g%% Qké
production by the Toyo Keizai Planning and Advertising Production Team. i
A photo within the interview text enhances appeal
Faci al expressions during the interview are also an i mportant element. Photos and diagr ams
that compl ement the interview can also be placed in the upper |l eft space.
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. Rates .
Since
e 4 color, 2 pages Web reprint (excluding tax, including production expenses)

8,000 PVs guaranteed: Starting from 2,000,000 yen

A special format for advertisers celebrating the anniversary of the a O Q Q O O Posting Periods . ) oated
company's foundation. A design with large 5 g 4 |ye/\ri]th 8,000 PVs guaranteed: 4—8 weeks anticipate

historical information contribute to raising awareness of the event. (excluding tax)

Normal rate: 2,100,000 yen (including production

expenses)
What is Since?

attention.

A good location for this large special feature is secured to gain reader
support. Format with a large photo design Format with a strip for historical data
It is placed adjacent to the first feature or in the front matter, and a high
level of attention can be expected.

: I Placement is in a favorable space with a high level of

Example

Enhances the appeal of the pages through innovations to increase readers. i /II
The solid format makes it easy to visualize the finish. iy

The benefits of freely distributing the text volume and number of {1 f: “';3; i
images according to the direction of the appeal should not be 4 - =
overlooked.

Twai f ef enttaagbss el ect ed i & g;
Twd or marasv ai +@mwietalh a rpgheo t e s iagid nwi tals t rfiopr Hil© HHI i

preseht $ nhgrait @al
Eit bames el exd ecdrtddi hogpnt.ent

»
v -

o i
NI
)

12514F
Ty f_ﬂ‘ [N
B

i 2 hgis :
ﬁ? L 1900 1000 gy 190) s
| o i I.
e = 8 -

Format colors can be selected.
By selecting the format colors, original colors can be used to mark the anniversary
event.

Year of establishment placed in a conspicuous location.

The year of establishment (e.g., Since 1969) is placed above the main image on the
upper right, an area that attracted the greatest reader attention. This creates a strong
impression of the anniversary event among readers.

oW N
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SDGs

A special format with the SDGs as the topic.

What i “Change the future through the SDGs"”?

1

S

Placement is in a favorable space with a high level of attention.

A good location for this large special feature is secured to gain reader support. It is placed
adjacent to the first feature or in the front matter, and a high level of attention can be

expected.

Enhances the appeal of the pages wusing
A design that uses the SDGs |l ogo color convey
The amount of text and number of i mages can b
appeal

Project title placed to draw the eyes.

The “Change the future through the SDGs” | ogo

information are displayed.
Credits for production by the Toyo Keizai Planning and Advertising Production Team are displayed

at the end of the main text.

Enhances appeal through innovations to increase readers.
We will make various proposals to maximize the power of the appeal to readers.

Approaches readers in a format suitable for the magazine.
A page composition that naturally approaches readers increases the time
that readers spend on the page.

ook W N

Rates

0 4 color, 2 pages

1,800,000yen

(excluding tax)
Normal rate: 2,100,000 yen (including production

Options
Web reprint (excluding tax, including production expenses)
8,000 PVs guaranteed: Starting from 2,000,000 yen

Posting Periods
8,000 PVs guaranteed: 4—8 weeks anticipated

expenses)

a design that evokes the SDGs.

Example .

s that the content is about the SDGs at a gl ance.
e adjusted according to the direction of t he

R
e T LA

i .... WEEEEMEEE RN g. lfl;%:}-
e - e aeEd . . . . Pa p®E sz
'{Hﬂ ” ardver t'i ser nqame'. aj 'd contact
> " . . . . X &
7 s
5

D
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l nvestor’s I nstiLght

This is an advertising format specializing in IR. l 800 QQO )
With a design |inked to the *“Company Quarterly gort ™~ § € fyeeni(e)g:lufjlggtax)

companies that want to promote their achievements and future activities to Normal rate: 2,100,000 yen (including production expenses)
investors.

. . Options
What‘l hgestion®i ght “KaisyaShikiho” reprint

2,200,000 Yen~

attention.

It is located in a section of the magazine that is popular with readers for its large
feature articles, ensuring a favorable position.

Advertising in this space, which is adjacent to the first feature article or at the
beginning of the magazine, is expected to attract a high level of attention.

] The advertising space is in a prime location that attracts a lot of

Web reprint (excluding tax, including production expenses)
8,000 PVs guaranteed: Starting from 2,000,000 yen
Posting Periods
8,000 PVs guaranteed: 4- 8 weeks anticipated

Design |Iinked to the “Company Quarterly Report
The design matches the tone and style of
This makes it familiar and easy to read, especially for readers who are accustomed to
the " Company Quarterly Report."”

he ompan uarterl Report .
Examp‘l:e P y Q y P

Design Iinked to the Company Quarter e
1 / EREES RO CHBEN BT
The design matches the tone and style of th| _ 8 BE.VLERFEHIC |
. . o . SDGsZRYUANS
This makes it familiar and easy to read, especially for readers who are accustomed to the .

"Company Quarterly Report."”

Enhance appeal through readesfriendly design.
We offer various proposals to maximize appeal to the target audience.

Approach readers with a |l ayout that b e iAEER he magazine.
Extend the time readers spend on each spreaa wrtn a rayout tnat naturally draws them
in.

o0k W N



Weekly Toyo Keizai [/ Formdaticle Advertising

BUSINESS WAVE /

0 4 color, 1 page . . . . .
Web reprint (excluding tax, including production expenses)

C am p U S STY L E 9 O O ’ O O O ye n 8,000 PVs guaranteed: Starting from 2,000,000 yen

Posting Periods
8,000 PVs guaranteed: 4—8 weeks anticipated

The inside of the back cover presents a clear introduction to new waves in business and (excluding tax)
higher education. The design takes full advantage of the inside back cover, which Normal rate: 1,100,000 yen (including
attracts high levels of attention, to shed light on the cutting edges of the times. production expenses)

This single-page article-based advertisement space is simple, clear, and sharp.
The narrowly -focused content emphasizes the ease of reading and the clear Example of BUSINESS WAVE
message.

] A single page that conveys a clear and sharp message.

Ferroteciloldiggs Example of Campus STYLE

Project logo and other elements also included. Inside of Kindai University
The project title and advertiser name and contact information are displayed. back cover

Credits for production by the Toyo Keizai Planning and Advertising Production

Team are displayed.

Inside of i35 = & s
&
back cove e :

b e—p\VHAH—E

Placement on the inside of the back cover enhances the appeal.

The ad can be placed on the inside of the back cover, a location with a high level
of reader attention. A design that emphasizes visual maximizes the value of the
inside of the back cover, which uses highquality paper.

L OWMERMAROY
b

A photo within the interview text enhances appeal. B
Facial expressions during the interview are also an important element. The R,
. WESHBE - RAOTY 4 LCRITS .0
included photo draws the reader’'s gaze and expresses the content of the r ==

a third party.

Enhances the appeal of the pages through innovations to increase

readers.
The benefits from the ease of forming an image of the finish due to the solid
format should not be overlooked.

o W N
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Example

Freestyle

Truly original pages can be created from the ground up according to the purposes, = ; e
topics, and budget. ‘

Keio Corporation MystaysHotel Group

Examples of posting variations such as linking with Toyo Keizai Online are also
increasing.

FESE LRI

NTA&?Q%&@M
IEFYRCE
SR~ 1 IDTREI

What is Freestyle?

Pages are created from the ground up.

The advertiser name and credits for production by the Toyo Keizai Planning and
Advertising Production Team are displayed around the title.

Freedom of design is possible, according to the text used in the ad.

Varied development is possible depending on the PR objectives
The ad can be adopted according to a variety of topics and PR objectives.

readers.

Enhances the appeal of the pages through innovations to increase
3 Highly original pages are created with an awareness of reader attributes.

Rates

0 4 color, 1 page 0 4 color, 2 pages 0 4 color, 4 pages
Options

1,100,000yen 2,100,000yen 4,200,000 yen “tommcmms st

Posting Periods

(excluding tax) (excluding tax) (excluding tax) 8,000 PVs guaranteed: 4-8 weeks anticipated
Publication fee 900,000 yen + Production fee Publication fee 1,700,000yen + Production fee Publication fee 3,400,000 yen + Production fee
200,000yen 400,000yen 800,000yen
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Example

Special Advertising Feature

Special advertising features for BtoB or BtoC targeting Weekly Toyo Keizai readers can introduce
developments relating to business or lifestyles.

English-Language Special Advertising Features

il I St A
. BAEACHBROK
We explain the times using a structure that add explanatory pages. T I B - kMo
i isi 287 FUENGLISH  §E =
Examples of Special Advertising Features REsstybrsy il
——
BtoB = DX B to C e e !
T Risk management *Asset management ﬂ
7 M&A strategies *Engl i sh
i Human resource *Business travel
management *Uni versities
7 Corporate siting
7 Logistics

i Decarbonization

A highly varied lineup in addition to the above is available.
Please consult with a sales representative for details.

What is Special Advertising Feature?

IREYNEES 15
‘BZd"mm

The category becomes the news.
The power of the appeal to readers is enhanced using a special feature format. The topic covered
becomes a single new item and is conveyed to readers.

Explanatory pages deepen reader understanding.

The explanatory pages placed at the opening rouse the reader’s interest.
The article-based advertisement format generates a sense of integration with

the explanatory pages.

A cross-media plan with Toyo Keizai Online.

Implementation in conjunction with Toyo Keizai Online makes it possible to approach a broad range
of business people.
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S . R t Rates

eminar Repor 5 4 colo. 2 pages

The Toyo Keizai Inc. seminar business has an extensive track record.

One of the features is the ability to demonstrate synergy effects with a seminar through

publication of a record of the seminar in the magazine. The content of the seminar is y y yen

condensed, and the essence is drawn out.
(excluding tax)

Publication fee 1.700,000 yen+ Production fee 400,000 yen

Examples of Seminars Hosted by Toyo Keizai

1 Management strategy Examples
i DX
1 Back office HR-related forum DX-related webinar

1 Customer experience

RRERAT SERA~

What is Seminar Record?

By adding a seminar record to Weekly Toyo Keizai, the combination
with posting on Toyo Keizai Online makes it possible to approach a
broader segment.

:I Conveys your message to a broader segment.

readers.

2 Enhances the appeal of the pages through innovations to increase
We create pages with strong appeal based a awareness of reader attributes.

Il nterest increases with pages where experts appear.
I n cases where an expert was invited to speak at the seminar, including a photo and
comments can raise the | evel of interest even further.
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Options / Publication Process

I Of pr i At Offprints of the magazine pages can be used for secondary use.

I Web pub |-i—e-a-tThemagazine pages can be recreated and posted on Toyo Keizai Online.

I PDF The magazine pages can be output in PDF format and posted on the

I Ma gaz i ne puT Tée lssBe 9f &/&Kly Toyo Keizai with the advertisement can be purchased at a special price.

Please consult with a sales representative concerning the specifications, conditions, prices, and so on regarding the above.

\
Standard ad insertion process
3~2mont hs before
Application for Publication
Orientation on planning details, Feedback on the submitlted plan structure proposal, Fi
question items, shooting |locations, etc.
10-8 weeks before
Interviewing, photographing, and preparation of materials, Submission of text manuscripts, Submit design
8-6 weeks before
Text drafts and design checks
3 weeks before
Sending material to press (as in printing), Submit color proof paper
2 weeks before
Confirmation of color proof paper
10 days before
Proofreading
Vv y,




Weekly Toyo Kei zali Rate Tabl e

= | A4 variant size with saddle stitching

Weekly Toyo Keizai

Publication dates: Every Saturday; Sale dates: Every Monday Business ASPECT:Special advertising project at the front
Magazine Page No. of colors Space Size Publication Publication fee Production fee
Height x Width Fee (yen)

mm 8 pages i 7,280 p@a@@sy.en . .iiinennnnn. 1,600,000 yen

Back cover 4 1 page 263x 193 1,250,000 BPATES i 5,40060QP@AgeES N .. 1,200,000 yen
. Apages ..oooiiiiiiiiiiii 3,60040Q0@GgesN.ciecnen..... 800,000 yen

Inside front cover, 2- 4 2 pages 280x 420 1,900,000
page spread
After the inside front . . .. . .
cover (2-page spread)  + 1 page 280x 210 980000  BUSINESS CORE: Special advertising project in the center spread

(coated paper used)

Inside back cover 4 1 page 280x 210 910,000 o
Publication fee
ﬁ:;%ist;;?;nthetame 4 1 page 280x 210 980,000 8 pages ... 7,200,000 yen (including production fees,
4 pages .eeiieen 3,600,000 yen (i ncl 4400,00gyepr oducti on f e
4 2 pages 280x 420 1,700,000
in article 4 1page 280x 210 900000 Credo, ONE & ONLY, interaction, BRIDGE,
4 1/3 page vertical 250x 58 350,000 Since: Special advertising project
1 1/3 page vertical 250x 58 260,000

Publication fee

2 PAGEeS i 1,800,000 yen (including production

Marks indicate the cut-off (bleed version) size.
2,100,000 yen

1/3 page vertical ads should be enclosed with ruled lines.

L - . * Amounts for publication and production fees do not include taxes.
The cut-off version is the finished size.

* Since saddle stitching is used,l0hmgfosogmctolpgy, centcer should be |l aid our at | east
* When submitting data, please attach a fnished sample and data specifcations.
* I n the cadasefd am"vaenrti cleene n20,0 ,préd wpcetri goma gfee ensi lodf be charged in addition to the publication fees.

* The fee for p-bbsedhadgeani aemeakte@n 000y @DROE PR/&i gQralriamd eied ) .
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BUSINESS WAVE & Campus STYLE Advertising Special Features

Inside Back Cover Special Advertising Project We plan various advertising special features theé

— characteristics.
Publication fee

) 500 000 : T a d-P_ublifcation fees, production fees, etc.
a e , en I ncC u I n r o uc I on ees .
pag Y ( g P II:ees var)y for each project, so please check t he

The Vision

Made-to-Order Projects
Special Advertising Project Featuring an Interview with the Company Head J

There are various types of original projects such as articlebased advertisements,

interview -based advertisements, and pure advertisements.
Publication fee

m Publication fees, production fees, etc.:
2 PAgEeS i 1,800,000 yen (including production fees)

Fees vary for each project, so please check the individual plans.

* Amounts for publication and production fees

. Also, when publishing an advertisement, we will place a label indicating that
do not include taxes.

it is an advertisement (“AD"), and other Weekl
conditions apply.

* We have materials available for each type of project; please inquire.

SDGs Special Advertising Project on the SDGs

Publication fee

2 pages ... 1,800, 000 yen {Normafate:@,100,@0yem oducti on f ees)

*Amounts for publication and production fees do not include taxes.



List of Advertisement Manuscript Dimensions  m)

S . BS SIZG (257 mm high x 182 mm wide)
I

A4 V a r | a n t Z e Kaisha Shikiho (Japan Company Handbook) wide version
(28@mhi gR1®m wi de§ 420 > <+« 20 —» D —— T b E— L —
We?kl y Toyo Kel zali Inside front cover
Kai $ShakRrrh@o0 0 nside back
. . . g nsice pack cover
Hi t ot sRBibbsaisthdss Rlevi ew*
Facing inside front
| . L Back Cover 230
Two-page spread in article (2 pages) 1 page in article CoEr 257
Cut-off (bleed version) 280 Cut-off (bleed version) 280 Facing table of
contents
Front matter
o Back matter
€ 193— P <“—180—— P “——210— P . .
‘ - l L 58> (210 mm high x 148 mm wide)
AB S|Ze Toshi bata Pack/JAPAN COMPANY HANDBOOK
“—122—Pp, i <4+—148—Pp
Back Covpr Back Cover Vert. )
S 263 N 250 _ ) ) 13 Inside front cover
b u § ) Hitotsubashi Business 230 irame 250 Inside back cover
( ee vefrsion) Review Facing inside front
Back Cover Back CqVer Covey
! Facing tableof 210
Cut-off (bleed version) coﬂttea}'nqs
Front matter
_ - v Back matter *JCH is bound on the left side,
so left and right are reversed.

: : o> =2 B6 Variant Size o > )
B6 Varlant Slze T Insggvfépnt InsiggvferPnt

Inside back (178 mm high x 126 mm wide)
cover

. . Inside back
(178 mm high x 128 mm wide) Back Cover ||150 Fagnginside |17 KaishaShikino (Japan Company Handbook), unlisted Back Cover ||150 cover 178
Kaisha Shikiho (Japan Company S companiesversion ins'?gl'ﬁgm
Handbook) Backcover Yakuin Shikiho (Executive Officers Handbook) Front
v_ Facinﬁ mqge of - matter
conten




Notes on Contractual Provi si

1 Feediscounts for multiple addsare basedon the number of times adsare run in one year.

2

In the caseof multi -ads, one page counts asone ad.

If the number of times adsare run exceedsor falls short of the original contracted number,
the discount will be adjusted according to the actual number of times.

Exceptin the caseof a specific page such asa cover, the page and the location on the page
where an ad is placed cannot be specified.

Postponement and cancellation of ad placement cannot be accepted after the application
deadline.

Manuscripts that require special plates or the like require payment of the actual expenses

Toyo Keizai Inc. reservesthe freedom to publish any ad for which an application was
submitted.

The advertiser bearsall liability for the content of adspublished by Toyo Keizai Inc.

In the caseof an initial transaction, payment is required at leasttwo weeksprior to the day
of saleof the issuein which the ad will be placed

3
4
5
6
7
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10 Advertising rates are subject to change Pleaseconfirm ratesat the time of application.

Pleaseinquire regarding any points that are not clear.

o Reguests Concerning Publication

~N O O B WODN

The back cover contains statutory text and bar codesat the top and bottom and on the binding
side.

Color specifications using special colors cannot be accepted Please be sure to use a
combination of four colors (CMYK : cyan, magenta, yellow, and key (black)) .

Submitted manuscript data must be JIMPA color compliant full data (J-PDF).

Pleaseinquire in advancein the caseof adswith specialformats such asatrticle-type ads
Pleaselay out adsin the center of the pagewith logos, copy, etc. at least10 mm from all sides

Cut-off (bleed) versionsshould be at leastthe size of one page

The Company retains copyrights to ads produced by the Company; pleaserefrain from using
such adsin other media without approval. If you wish to run an ad in different media, please
consult with a salesrepresentative.

The deadlines for ad manuscripts that require color proofing are indicated below (however,
pleasenot that deadlinesare subject to change depending on the circumstances).

Covers(inside front, inside back, back) 21 daysbefore saledate
Multi -color printing 21 daysbefore saledate
Black and white printing 21 daysbefore saledate



RequestsConcerning Production of Advertisement PagesSrevisedauly 2020

JMPA color compliant full data (J-PDF) is recommended for submitted manuscript data. InDesign and lllustrator data can also be accepted The resolution
of image data should be 350 dpi.

For cut-off (bleed) versions, be sure to add an extra 3 mm outside the finished size (inner registration marks) up to the outer registration marks. Also, lay out
manuscriptsin the middle of the pagewith logos,copy, etc. at least 10 mm from all sides

The back cover contains statutory text and bar codesat the top and bottom and on the binding side.

Color specifications using special colors cannot be accepted Pleasebe sure to use a combination of four colors (CMYK : cyan, magenta, yellow, and key
(black)) . Ink amounts (TAC values) should be no more than 320%.

B B 3

Article -basedadvertisements, a statement indicating that isit anad ( “ A 14)5Q or more, bold gothic font with no spacesbetween characters) is required
on all pages(if two or more pages,one location for eachtwo-page spread). The advertiser name (in 16Q or more adjacentto the title or in another easyto-
understand location) and contact information (telephone number, URL, address,etc.) are required. If produced by the Company,“ P r o d uby the Toyo
Keizai Planning and Advertising Production T e a mvll also be included. Article -based ads provided by the advertiser must also comply with the same
requirements. Article -based ads provided by the advertiser will be checked by Toyo Keizai in advancefor compliance at the rough design stage prior to
manuscript submission. Designsthat closelyresemblethe editorial pagesof the magazinewill not be accepted

[e]

n The Company retains copyrights to adsproduced by the Company; pleaserefrain from using suchadsin other media without approval. If you wish to reprint
an adin different media, pleaseconsult with a salesrepresentative.

The Company does not allow data revisions by the printing company. If a submitted manuscript is incomplete, please prepare corrected data for re-
submission.

n The deadlinesfor ad manuscripts that require color proofing are 21 daysbefore the saledate.

*Please inquire regarding any points that are not clear. Business Division, Business Promotion Department, Toyo Keizai Inc.



Specifcations for Submission of Digital Manuscripts

m JMPA Color m Black and White Download
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Toyo Keizal Inc. Business Promotion Department
Rules for the Publication of Advertisements / Disclaimer / Cancellation Policy

Standards for the Publication of Advertisements

Standards for the publication of advertisements (her ei nieafionwarall Toype “ St andards”) shal
Kei zai I nc. (hereinafter the “Company”) media. All advertisements shal/l comply wit
Rel ationship between the Standards for the Publication of Advertisements and the Rej ¢

Advertisements that meet the Standards specified by the Company, may be rejected based on the decision made by the Company @atase by-case
basis. In addition, advertisements that do not meet the Standards may be accepted after evaluation by the Company. (The precing
notwithstanding, the Company does not publish advertisements that violate laws or regulations.) Publication of advertisementsvia the Company
media in the past does not preclude rejection of current or future submissions. The Company does not disclose the reasons farejection.

Rejection of Advertisements and Responsibility of Advertisements

The Company makes the determination to accept or reject publication of individual advertisements in accordance with the Standards. However, its
decision does not reduce the responsibility of the advertiser for individual advertisements. Submission of advertisements forpublication is deemed
agreement by the advertiser that it shall bear responsibility for its advertisements. The Company does not provide reasons forejection.

Materials to Be Prepared for Screening for the Publication of Advertisement

Materials include the company name, location and business description or the URL that shows the company profile and financialsettlements for the
past three years.

Complaints from third parties, including readers or users, about information posted as advertisements or in the linked websitesshall be handled by

the advertisers on their own responsibility, and the Company shall have no responsibility therefor. Advertisement fees and maus may change based

on the Company’s convenience. Please confirm fees and otghterelateditot ai | s bef orehand. Cc
advertisements, including tie-up advertisements with articles and pure advertisements created by the Company, shall belong to tt Company even

after being posted.



Screening Standards for the Publication of Advertisements

The Company makes the determination to accept or reject publication of individual advertisements and determinations regarding the content of advertisements in accordance
with related Japanese laws and regulations regarding advertisements and the advertisement guidelines (latest version) speafil by the Japan Magazine Advertising Association
and the Japan Interactive Advertising Association, of which the Company is a member, and other industryspecific regulations, and in consideration of characteristics of the
advertisement media and the social impact of the advertisement. The Company retains the right to accept or reject publicationof individual advertisements. In addition,
screening standards and the determination to accept or reject publication of individual advertisements may differ depending an the characteristics of the relevant media, and
the Company shall have no responsibility to provide reasons for rejecting individual advertisements. Advertisements that fallunder any of the following or that the Company
determines inappropriate shall be rejected for publication:

Advertisements that violate related Japanese laws or regulations, international treaties, etc.;

Advertisements that violate laws regulating advertisements and representations, including the Act on Securing Quality, Efficacy and Safety of Products Including
Pharmaceuticals and Medical Devices, the Health Promotion Act, the Act against Unjustifiable Premiums and Misleading Represertations, the Act on Specified
Commercial Transactions and the Public Offices Election Act;

p S

Advertisements that may infringe on any individual s righéegaby usdngi damkess per mi
Advertisements that may infringe on any individual’'s rigehéegaby usdngi daamkess per mi
Advertisements in which the advertiser’s name, addr ess atmadisresponsibie s tinknownf or mat i on a
Advertisements whose | inked websites’ advertisements or representations may take
Advertisements containing misleading or inappropriate representations, including false or extravagant representations that mg cause incorrect understanding by readers or

users;

Advertisements that are unscientific or superstitious and may cause anxiety or take unfair advantage of readers or users;

Advertisements that are related to antisocial forces, deceitful business, products and services that are not allowed in Japaand whose expression urges readers or users to
speculate in financial matters;

Advertisements that may disturb public order, affirm violence and crime, or that contain explicit or indecent sexual images or expressions that may be contrary to public
order and morality; and

Advertisements that the Company determines inappropriate in consideration of the characteristics of the media, the content of advertisement and social conditions.

o Do oo Do o I Do P>



Business Categories and Conditions That Cause Advertisements to Be Rejected

To T To Do Io o Do o I Do Do

Advertisements that solicit or introduce pyramid schemes, multilevel marketing, network businesses and deposit transactions;

Advertisements regarding the recruitment of franchisees, distributors and human resources that do not contain specified itemsto be represented;

Advertisements for doctrines of specific religions, joining religious groups, spiritual abilities or unscientific fortune tel ling, and advertisements for products emphasizing
certain effects such as bringing good luck, economic fortune or recovery from disease;

Advertisements for businesses that fall under the category of sex establishments (store/nonstore types) or short-stay hotels usd primarily for sexual activities;
Advertisements for online dating services;

Advertisements for gambling or casinos (including online casinos);

Advertisements for synthetic cannabis or unregulated drugs that are collectively called quasiegal drugs;

Advertisements calling for donations or provisions of money or articles for private purposes;

Advertisements for cryptocurrency transactions or crowdfunding, and advertisements recommending medical practices or surgeris & hospitals and clinics, and

Other advertisements that the Company determines inappropriate

Note: Advertisements for tobacco products, including electrically heated tobacco product, shall be evaluated in accordance i the standards specified by the Tobacco
Institute of Japan.




Di scl ai mer

A Submission of an advertisement for publication is deemed acknowledgement that the advertiser agrees to bear all responsibijitregarding said advertisement.

A The advertiser bears all responsibility for the posted advertisement (including information shown in the linked websites), and the Company shall have no responsibility
therefor.

A At any time following acceptance of an advertisement for publication, the Company reserves the right to reject or cancel pubication if the content of the advertisement
violates the Standards specified by the Company.

A In the case that the Company rejects or cancels all or part of an advertisement due to reasons attributable to the advertisethe Company shall have no responsibility
therefor.

A Screening by the Company or the decision to accept an advertisement for publication shall not be interpreted to mean that theCompany has ruled out all possible violations
regarding conformity to laws, regulations or the Standards specified by the Company.

A In the case of third-party claims for damages caused by the advertisements against the Company, the relevant advertiser or advising company shall resolve said claims at
their own responsibility and expense. However, the foregoing shall not apply to the cases involving damages caused by reasoatiributable to the Company.

A The Company shall have no responsibility for damages or loses incurred by the advertisers or advertising companies due to dafoss, unauthorized access to data, and the
interruption, delay or discontinuation of Company media caused by electrical outage, natural disasters, or failures in teleconmunication lines, computers, servers or carrier
networks.

A The Company does not in principle eliminate competitors for the time and period in which each advertisement is published.

A The advertiser and advertising company shall warrant that the contents of the advertisement do not violate any third-party rights, and that all property rights regarding the
contents of the advertisement have been managed thoroughly and appropriately.

A In the case that an advertisement is not published due to reasons attributable to the Company, the Company shall bear generébss or damage only. The total amount of the
compensation shall be limited to the fee for publication of said advertisement regardless of the reason.

A Advertisements in the form of articles are created based on information as of the time of publication; therefore, the Companywill not in principle accept revision to
contents after publication.

A The Company asks external screening organizations to examine contents and expressions in relation to the Act on Securing Qui&y, Efficacy and Safety of Products
Including Pharmaceuticals and Medical Devices, Act against Unjustifiable Premiums and Misleading Representations, etc. In reponse to the examination conducted by
said external screening organizations, the Company may require changes in the contents or expressions of the advertisements; may cancel publication.



Precautions Regarding Expressions Used in Advertisements

A Advertising copy must be reviewed in advance.

AAdvertisements in article format must be clearly mar ked oment(¢.9A Mdse thandd nohckearly d e xpr es
distinguish between advertising copy and our company's content, or those that mimic the design or content of our media). Pleae confirm that any testimonials are from
real individuals.

A The use of media names within pure advertisements is not permitted (including the name of the postcard recipient).

A Please use abbreviations or identification numbers instead).

A Please avoid explicit sexual expressions, such as exposure of private parts or breasts.

A Please avoid expressions that are ugly, cruel, bizarre, or likely to cause discomfort.

A Only “patent obtained” can be displayed. I n such cases, bepdsplaysde be sure to includ
Alf the advertisement includes expressions such as *“ Noincludeevidericd oapergission from a thifdipartg t i n
organization within the advertisement. < When using prop@ar nouns, pl ease use onl

A If the advertisement contains content related to the Pharmaceutical Affairs Law, we may need to confirm with JARO.

A Financial products and services must include a disclaimer. For pure advertisements, please include the disclaimer on the larilg page.

A Advertising expressions related to asset management (including mutual funds, real estate investment, and commodity investmentmust comply with industry guidelines
and our publication standards.

A Real estate investment advertisements are only accepted for listed companies. We cannot accept content aimed at lead genewij such as seminar announcements.

A Even if a company passes our review, we may not be able to accept the advertisement depending on the product content. Pleasgform us of the promotional content in
advance so we can determine whether it can be published.

Application for the Publication of Advertisements: Magazine Advertisements

Application for the publication of magazine advertisements shall be submitted in writing or via e -mail by the deadline for individual media with the required items shown below:

(1) Applicant information: Company name / Department / Name of the applicant / Address / Telephone number

Billing information (If different from applicant information): Address / Department / Name of the person in charge / Telephon e number

(2) Content of the advertisement: Name of the advertiser (when an advertising company is the advertiser) / Name or the brand of the product to be advertised

(3) Content of application: Name of the medium used for advertisement / Date of publication / Name of the advertising space ( menu) / Volume of the advertisement (number of
pages, etc.)

(4) The advertisement fees (net amount excluding tax) / Date of application / Billing date / Payment date

Please consult the Company for detailed information on front matter, placing the advertisement on the page facing the article, etc. Due to matters relating to the layout of articles
and advertisements, the Company may not be able to accommodate your wishes.



Expressions or Images Used in Internet Advertisements

Advertisements that fall under any of the following may be rejected, or may require revision before publication is allowed:

A Advertisements that may mislead users by evoking smartphone or PC windows, icons, cursors or buttons; and

A Advertisements that include new operation concepts that do not match general methods. These include clicking, tapping and moise-over operations (e.g., mouseover or
mouse-out operations that allow users to jump to a different website, or to start a pop-up window).

AsSirens, horns, shouts or irritating sounds are not al | oheddault sétohy & addiiios, advatisementst hat
including sound require a button that allows users to turn sound on/off and adjust volume.

A Advertisements that contain animations (gifs, etc.) that change rapidly, primary colors, fluorescent colors or flashing colors with higher luminance may require revision.
Advertisements that are on an endless loop or are longer that 15 seconds in length are not allowed.

A Note: Expressions and images that the Company determines to be inappropriate may require revision.

Submission of Advertisements

A Submit advertisements in writing or via e-mail by the deadline for publication.

A The deadline for advertisements differs depending on the media. Please confirm deadlines with the sales department at the Comany.

The Company shall not accept postponement or cancellation of submitted advertisements on or after the relevant deadline.

Advertisements are pre-screened by the Company. After screening, they may be rejected or require revision.

Advertisers shall have complete responsibility for the contents of the advertisements posted (including the information provided in linked websites), and the Company shall

have no responsibility therefor.

In the case that the Company rejects or cancels all or part of an advertisement due to reasons attributable to the advertisethe Company shall have no responsibility

therefor.

Screening by the Company or the decision to accept an advertisement for publication shall not be interpreted to mean that theCompany has ruled out all possible violations

regarding conformity to laws, regulations or the Standards specified by the Company.

Rules for the Application for Advertisement, Rules for the Publication of Advertisements, Rules for the Advertisement Materia Is

(https:// biz.toyokeizai.net/files/user/pdf/ad/Toyokeizaionline_Nyukoukitei_202002.pdf [Japanese]), advertisement fees and submission specifications may change. When

applying for advertisements, please contact the sales department at the Company to confirm the details.

A When submitting advertisements for publication, advertisers shall be deemed to have agreed to follow the Rules for the Appliation for Advertisement, Rules for the
Publication of Advertisements and Rules for the Advertisement Materials.

A When the Company sends the advertiser approval for the submission of the advertisement for publication, the contract for thepublication of advertisements shall be
entered into between the advertiser and the Company.

o Do B» Do Do



Cancellations: Magazine Advertisements

When cancelling publication after the acceptance of the application, advertisers must pay the cancellation fees described be:

Pure Adverti sements

After application to application deadline: 50% of advertising fee
After application deadline: 100% of advertising fee

Pl ease checkAdvehiengSaglaag af er“ t he application deadline.

Adverti sements Designed by the Company(without “Business Aspect?”)

If you cancel the issue after applying but before 60 working days before the release date, or between 60 working days and 2@rking days before the release date: 50% of the
publication fee plus actual expenses

If you cancel the issue 20 working days or less before the release date: 100% of the publication fee plus actual expenses

In addition to the above fees, we will also charge you for any additional production expenses incurred, such as travel expeasoutside the Tokyo metropolitan area, fees for
celebrities, and special photography.

*Regarding Business Aspect: Since this section is | i mit #dspéeciyingtineassue, cangel@atioys oceanges s s U €
(postponements) made between 80 and 61 business days prior to the publication date will incur a charge of 50% of the publicabn fee plus actual expenses. Cancellations or
changes (postponements) made after 60 business days prior to the publication date will incur a charge of 100% of the publicabn fee plus actual expenses.

<Our policy on canceling interviews> *excluding tax
m In the case of a regular article advertisement interview

Changes made 23 working days before the interview: 50,000 yen net
Changes made 1 working day before or on the day of the interview: 100,000 yen net
m In the case of article advertising interviews that involve business trips
Changes made 3 working days before the interview: 100,000 yen net
The cancell ation fee for experts and external venues iIis subject to separate regul


https://biz.toyokeizai.net/direct/topics/topics_file_download/?topics_id=2651&ext_no=02&index=0&disp=inline

Cancellations: Internet Advertisements

When cancelling publication after the acceptance of thewapplication, advertisers

Display Ads & Email Newsletters

From the date of application until one business day before the submission deadline: 50% of the publication fee
After the submission deadline: 100% of the application fee

Advertorials m Cancellation Policy
From application until the business day before the interview: 50% of the quotation preparation fee and actual expenses (travé assignment fees, etc.)
From the interview day until 11 business days before publication start: 50% of the publication promotion fee and quotation preparation fee, plus actual
expenses (travel, assignment fees, etc.)
10 business days or less before publication start: 100% of publication promotion fee and quotation preparation fee, plus actal expenses (travel,
assignment fees, etc.)

m Rescheduling
-3 to 2 business days before interview: ¥50,000 ne
-Changes made 1 business day prior to the day of t

plus travel e

t X nses
he shoot : ¥100, 0

pe
00 net p

Video AD m Cancellation Policy
From application to storyboard submission: 30% of quotation preparation fee plus actual expenses (travel, assignment fees, et)
From storyboard submission to 2 business days prior to shooting: 50% of quotation preparation fee plus actual expenses (traveassignment fees, etc.)
From the business day before shooting until 11 business days before publication start: 50% of each publication promotion feend quotation preparation fee, plus
actual expenses (travel, assignment fees, etc.)
10 business days or less before publication start: 100% of each publication promotion fee and quotation preparation fee, plusictual expenses (travel, assignment
fees, etc.)

m Rescheduling Fees

Rescheduling 15 to 11 business days prior to shoot: ¥200,000 net plus travel
Rescheduling 10 business days or |l ess prior to shoot: ¥500, 000 net plus tr a\
Additional fees may apply i f supplementary production costs are incurred.



Cancellations: Seminars

In principle, we cannot accept cancellations after you have applied. If you cancel after we have received your application fon, the following
cancellation fees will apply. Please understand this in advance.

50% of the sponsorship fee if you cancel by the end of the day on the same day as three months before the event date

100% of the sponsorship fee if you cancel after the same day as one month before the event date

Cancell ation of the “Separate Printing” option

The following cancellation fees will be charged for cancellations after an order has been placed
50% of the order amount if the cancellation is made between the time of order and11 working days before the delivery date
100% of the order amount if the cancellation is made 10 working days before the delivery date

Regarding Compliance with the New Freelance Law and Revised Subcontracting Law

From the perspective of protecting the rights of freelancers, small and medium-sized contractors, and other contractors, our conpany may issue
additional invoices for work that increases the contractor's burden if there are additions or changes to the requested contenafter the order is placed.

Examples: Increased word count, increased number of revisions, increased number of interviews (shoots) or time required, layot changes, schedule
shortening, sudden cancellation of interviews or shoots, etc.




Toyo Keizai Inc. Corporate History

1895 Chuji Machida launches Toyo Keizai Shimpo (published every 10 days) (76 pages total; price 7sen[0.07 yen]) 2003 Toyo Keizai On-line Website begins service
1918 Kansai Branch established 2004 Sustainability Reporting Award established
1919 Toyo Keizai Shimpo begins weekly publication 2005 Company celebrates its 110th anniversary
1924 Tanzan Ishibashi (1884-1973, later 55th Prime Minister of Japan) becomes Managing Editor 2008 Diversity Management Award established
1926 Toyo Keizai Shimpo renamed Weekly Toyo Keizai Shimpo 2009 Kaisha Shikiho iPhone/iPod touch app released
1934 English monthly magazine The Oriental Economist founded 2010 Digital Content Library begins selling

1936 Kaisha Shikiho founded 2012 Toyo Keizai Online Website re-launched
1937 Nagoya Branch established 2015 Company celebrates its 120th anniversary
1961 Weekly Toyo Keizai Shimpo renamed Weekly Toyo Keizai 2020 Company celebrates its 125th anniversary
1974 English Shikiho JAPAN COMPANY HANDBOOK founded

1980 Ishibashi Tanzan Award established

1981 Full-fledged database business launched

1984 Takahashi Kamekichi Memorial Award established

1990 Toyo Keizai Award established

1991 Weekly Toyo Keizai publishes its 5,000th issue

1995 Company celebrates its 100th anniversary

1998 Green Reporting Award established

1999 Weekly Toyo Keizai redesigned to an A4size format
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