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What Is Toyo Keizai Online?

Toyo Keizai Online: The No. 1 business magazine-affiliated site in Japan;
200 million PVs per month

Toyo Keizai Online is an online medium launched in June 2003 by Toyo Keizai Inc., the publisher of Weekly Toyo Keizai and Kaisha Shikiho,
a quarterly company databook. Since a major overhaul in November 2012, Toyo Keizai Online has seen rapid increases in PVs and UBs
and has maintained the number one position among business magazine-affiliated sites.
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ﬁ Features of Toyo Keizai Online

=

. 200 million PVs per month; overwhelming capacity to attract viewers

Articles from Toyo Keizai’s approximately 50 journalists and talented writers are featured
ﬁJfglIK"‘

every day. As a staple of economic news that can be read for free, the site has gained the

?ff;""""“”‘”‘”‘““"’“ support of many readers and continues to attract new viewers.

2. Maximum power of individual articles
While newspaper companies and other news media distribute 20,000 or more articles each
month, Toyo Keizai Online posts only about 500.
The PVs per article are high, maximizing influence.

3. Well-informed readers accustomed to complex text

Toyo Keizai Online articles are relatively long, and articles that extend to several thousand
words are not uncommon.

The site is favored by readers who are accustomed to lengthy text.
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PC Version

4. Viewed by a wide range of businesspeople from top managers to on-

ARV OLTO7 A RMERIOBHRE site personnel

Toyo Keizai Online’s main readers are active businesspeople.
The site boasts a broad viewership ranging from employers and executives to managers
and on-site personnel.
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‘;g i 5. Diverse range of articles beyond business, politics, and economics,
l OB SR8 including career development, education, and lifestyle
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Toyo Keizai Online presents articles in various genres written from unique perspectives. As
well as articles on business, politics, and economics, the site features articles on lifestyle
and child education favored by women.

Smartphone
Version
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Reader Information

Toyo Keizai Online Media Guide

These are the readers of Toyo Keizai Online

=

40 years old,
lives in Tokyo
region,
university
graduate

Married, dual-
income
household, has
children

@
[ /-]

Section chiefs to
general managers
Grade

i
B =

fashion, cosmetics

appliances,
automobiles

Survey Summary

D), 4

DX promotion

Survey subjects: Sample of 1,000 employed men and women located
throughout Japan who read Toyo Keizai Online

Survey period: February 15, 2022 - February 19, 2022

Survey organization: Online questionnaire by Rakuten Insight
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Reader Information

@ Gender

6.2%
9.7% ' 1.2% = 18~24
' = 25~34
47.1% 52.9% L= o = 35~44
. 0
Female Male Average age: 45~54
40
23.99 ">>64
= OVER 65
23.9%
9 Areas of residence
53.0% of readers live in Tokyo, _
Kanagawa, Aichi, and Osaka L
Hokkaido Ki
W More than 10.0% At S
W 5.0~9.9%
B 2.0~4.9% Yamagata
m 1.0~1.9% 4
0.5~0.9% Nig

ish ikawa
Toyam

Less than 0.4% Fukushima

Tottori
Shimane Fukui

‘Tochigi

Nagano

kayama

: ! Gifu @ Ibaraki

Fukuoka _@maguchi O aw(am nashi -
Kagawa j #

Tokushima( Mie ok

Kochi

Nagasaki . Ehime
Oita

Kumamdtomamoto Wakaya

Miyazaki
Kagoshima Okinawa
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/Iil\ Average household income

0.1% -0-4% 8.1%
3.0%

4.7% ‘ 25.2%
15.6% ’

42.9%

@ Academic History

13.0% 0-2% 1.1%
* 2.1%
‘6.2%

5.3%

62.1%

= Less than 5M Yen
= 5M Yen ~ 10M Yen
10M Yen ~ 15M Yen
= 15M Yen ~ 20M Yen
= 15M Yen ~ 50M Yen
= 50M Yen ~ 100M Yen
= More than 100M Yen
= No Answer

= Junior High School
= High School

= Technical College
= Business College

= Junior College

= University

Master's Degree
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Reader Information

* Items that readers plan to purchase (men)

15.0%

* Items that readers plan to purchase (women)

0.0% 10.0% 20.0% 30.0%

0.0% 5.0% 10.0% 20.0%

Skincare products

I 26.8%
I 25.3%
I 24.8%
I 24.4%

Casual fashion GG 15.7%
Teblet I 15.1%
I 14.9%
I 14.9%
I 14.9%

Casual fashion
Casual shoes Cosmetics
PC Casual shoes

Automobile (domestic)

Smartphone

Clothing and belongings of children and grandchildren
Business shoes

Bagor valise

Household electric appliances

* Items that readers

0

Household electronics
Bagorvalise
Skincare products

Casual fashion

.0%

I 14.7%
I 14.7%
I 14.6%
I 14.6%
I 14.6%

plan to purchase (18-34 age)

10.0% 20.0%

I 21.8%

I— 20.8%
I— 20.5%
I—— 20.3%

30.0%

Cooking electronic device GGG 22.9%
Hair-care I 22.5%
— 21.0%
Household electronics |GGG 18.7%
I 16.8%

Bagorvalise

Smartphone

Daily necessities, toiletries

Items that readers plan to purchase

(Annual income over ¥10 million)

0.0% 10.0% 20.0% 30.0%

Casual fashion

I 20.5%
I— 20.5%
I 19.3%
I 16.9%

Automobile (domestic)

Casual shoes

Automobile (imported)

Cooking electronic device [N 18.9% PC I 15.7%
Casualshoes G 18.4% Tablet I 15.7%

Hair-core . N 18.4% Skincare products G 15.7%

Business shoes | 1 7.6% Hair-care | 15.7%
Cosmetics I 17.6% éCIothir‘g and belongings of children and grandchildren G G 15.7%

Business fashion

Toyo Keizai Online Media Guide

I 17.1%

Business fashion

I 14.5%
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Commitment to a Safe and Secure Advertising Delivery Medium

In order to make Toyo Keizai Online a safe and secure media trusted by advertisers, various ad-verifications
are being conducted. As a result of a brand safety survey from multiple perspectives, it has been proven that
the ad space has a higher performance than the domestic average.

@ View ability A Brand Risk w Ad-fraud Unit:%

(2 27) LossolN ANk ANk Los»Il (222 ANk ANk (2227 vossIl ANk ANk
PCE1 PC52 EREL BET PCs1 PC52 EREL EET PCE1 PC52 EREL BET

#HiH 62.5 75.3 82.352.0 0.1 0.1 0.4 0.4 3.5 3.5 2.3 2.3

s 55.7 46.4 5.6 10.4 5.6 10.4

I Integral
survey cooperation : | AS 2.
*Domestic average figures are from IAS "Media Quality Report", 2nd half of 2020.

“Viewability: Percentage of banner ads that are displayed for more than one second on 1/2 of their area” “Brand risk: Percentage of pages that are inappropriate for ad placement” “Ad-fraud: Percentage of unauthorized clicks by bots, etc.”

Japan Joint Industry Committee for Digital Advertising Quality & Qualify (JICDAQ) has
cermiiee  recognized our series of efforts and certified us as a "Quality Certified Business
o Operator," which certifies the high-quality digital advertising.

WENBE
For details on PMP and other operational advertising menus, please contact us.
Toyo Keizai Online Media Guide % ﬂéﬁ (ﬁ
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A wide range of option is available from banner ads to text ads.

Ad ve rto rl a | We can respond flexibly to specification of the ad period and the number of

impressions. Please contact us with any questions.

*Please inquire whether posting an ad is possible.
*Ads are posted at 11:00 a.m. Japan time on the first day of posting.

Editorial Design

Unique Design 11
Ml AQVEIFEOFI@l  eoreersorsrrsorssoessessoesorssesoessos oo 13
N — 14
ReCruit Blanding  wesssresmssssesssssssssssssssssisssss s sssssss s 16
Long Serialized AdVertorial s 17
Lead generation : Basic Plan 18
Lead generation : Light Plan s 19
RE-POSE fOr Website s 20
S 21
GOREUUIE oo oo 22
AQ SPACES s 24
QUIZ and dIagNOSEIC CONEENES vttt 25
RESEAFCH PN e 27
Additional Inducement Package Plan s 28
SECONMArY U@ s 29
Boost Plan Using Other Media 31
DPLIOR e 32
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Advertorial

Editorial Design

“Editorial Design” advertorial has a normal editorial news design.
It can be used to send the message of your brand or product to our

readers.
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Contents

Text Volume

Appearing Terms

Equivalent to 2-3 pages of A4 magazine
Approximately 2,000 to 2,500 words

About 2 photos/graphs (* with interview photography)
Depending on the content, we will also create an
inducement frame.

Start 4 weeks (*1 year archive after publication)

In case of 20,000PV guarantee, 4-6 weeks *If the
guaranteed PV is not reached within this period, the
period may be extended.

Requires “AD” credits near title, and insert client name

Gzl and “Writer: Toyo Keizai Brand Studio”.
“Contact” information can be placed in the right column
Contact . . L
on the page. It is possible to place it in a banner ad.
Option

Access company
analysis

We can analyze IP addresses and provide you
with a list of names of companies viewing your
article ads.

We can provide a one-stop production service,
from video shooting to production, together with

Vid
1caeo article ads. Please contact us for details.
Video.
We can also provide web pages in a cut-out
Offprint provide Web pages | Htou

format. Please contact us for details.

Reprint from the
magazine

For reprints from the Weekly Toyo Keizai
magazine, the implementation fee starts at
1,700,000 yen.

Toyo Keizai Online Media Guide

¥2 . 5 million—

(w/o tax)
|| Guaranteed no. of
B 10,000PV
¥3 . 5 million-
(w/o tax)

|| Guaranteed no. of
H 20,000PV

: Report submission target

Within 10 business days, starting
: from the first business day following
: the end of the posting

Other additional fee

i Additional transportation fees and

i gratuities may be charged for

: interviews in distant locations or

i with experts or celebrities. If the

i production period is short, an

i express fee may be required. If you
i wish to place measurement tags in

: articles, an additional fee will be

i charged. Tags must be submitted as
: one file (txt format) per tag.

Guide

i Basically, we will use the dedicated
i ad space for article advertising.

: Display ads can also be used for a
i special fee.

Posting on official Twitter

i The URL of the published article ad
: will be posted organically on the
: official Twitter of the Toyo Keizai
i Brand Studio.

R

O N L I N E
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Advertorial Editorial Design

[ Title ]

Title and subtitle should be 20-22
characters. The title and subtitle of the
page will be used as the text for the

[ Advertiser Name, Production Credits, Publication Date ] e . =
The advertiser's name will appear at the bottom of the title and
subtitle. The advertiser's name will not include the company

name. Underneath the advertiser's name is the credit "Produced

ONLINE

O (F1RNL)

O (HI54ML)

guidance. by Toyo Keizai Brand Studio," with the AD symbol and publication orEEE
R F AE A date on the far right. azDn
O N LONTE g WBHEFEFTSA | BIWAL T | ANT | UST— MEER )
by BT OBE-EE W-Sub FrUP A S0 @fi o~ pih !,__-- [ Headlines/Photos/Images ]
O (54N Wl seoeor Photos and illustrations are required
I O (HT51NL) IN=E 2 for 16:9 headlines.

OLEER AD
I EEEEDS Y RRSTA 1

[ Headlines/Photos/Images ]
Photos and illustrations are
required for 16:9 headlines.

BHLEDERIES )

[ Heading ]

Since the middle heading is
displayed on only one line
(PC version), the number of
s-oooooooooooooo------7- characters s limited to 25

Mo &zl

[ Amountof text] ==

The standard length -

for a single online —
article ad is 2,000 to -
2,500 words. EEEEEEEEEEEEE&EEEEEE

[ Photos ]

Photos and illustrations will be
posted according to the content.
Toyo Keizai Online Media Guide

[ Heading ]

Since the middle heading is displayed
on only one line (PC version), the
number of characters is limited to 25
full-width characters.

[ Amount of text ]
The standard length
for a single online
article ad is 2,000 to
2,500 words.

[ Contact Us ]
In the right column and at the bottom of

the article, contact information and
banners that link to the advertiser's or
advertiser's product's website will be
displayed. For contact information, you
may use the name of the advertiser as
well as the company name. You can also
use the brand name. The name of the
advertiser in the title space and the name
of the advertiser and product in the right
column do not have to be identical.

[ Photos ]

Photos and illustrations
will be posted according
to the content.

. sMuabt
LEEH
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Advertorial

Unique Design

We can design a unique advertorial to send a unique brand message.
Interactive designs can also be created.

Sample

}'Wumu 'mj;Thn'

= ) W
2V |\ii'n1!!h|ll|llmi’

’

o

FJORD

Design and Innovation from
Accenture Interactive

Toyo Keizai Online Media Guide

Contents

Text Volume

Appearing Terms

Credits

Contact

Equivalent to 2-3 pages of A4 magazine
Approximately 2,000 to 2,500 words

About 2 photos/graphs (* with interview photography)
Depending on the content, we will also create an
inducement frame.

Start 4 weeks (*1 year archive after publication)

In case of 20,000PV guarantee, 4-6 weeks *If the
guaranteed PV is not reached within this period, the
period may be extended.

Requires “AD” credits near title, and insert client name
and “Writer: Toyo Keizai Brand Studio”.

“Contact” information can be placed in the right column
on the page. It is possible to place it in a banner ad.

Option

Access company
analysis

We can analyze IP addresses and provide you
with a list of names of companies viewing your
article ads.

We can provide a one-stop production service,
from video shooting to production, together with

Video
I article ads. Please contact us for details.
Video.
Offprint We can also provide web pages in a cut-out

format. Please contact us for details.

Reprint from the
magazine

For reprints from the Weekly Toyo Keizai
magazine, the implementation fee starts at
1,700,000 yen.

>
Q
<
ary- (0]
¥3 . 5 million— =t
(w/o tax) )
B Guaranteed no. of
B 10,000PV
4.5
arype o
¥er, million— S
(w/o tax) z
n
B Guaranteed no. of
B 20,000PV
- Report submission target o
: 0
¢ Within 10 business days, starting =
i from the first business day following =
¢ the end of the posting &
: %)
. Other additional fee
Additional transportation fees and
i gratuities may be charged for
i interviews in distant locations or .
i with experts or celebrities. If the 3
: production period is short, an =)
i express fee may be required. If you >
i wish to place measurement tagsin  ©
i articles, an additional fee will be
i charged. Tags must be submitted as
: one file (txt format) per tag.
. Guide n
c
¢ Basically, we will use the dedicated 5
i ad space for article advertising. o
i Display ads can also be used for a &
: special fee. -
£
: Posting on official Twitter o
: [}

i The URL of the published article ad
¢ will be posted organically on the
¢ official Twitter of the Toyo Keizai
: Brand Studio.

RERE |
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Advertorial Mail Advertorial

This menu allows you to create content about your products and services
in the form of an article advertisement and deliver it via e-mail.
Implementation fee Delivered to Toyo Keizai Online e-mail members.

Sample
Contents

RO (TSNS S LB TR 3T, AT DS

FELNET, S—FT L URRFAIRAL. EHRUSIELROTY TRDY
FARMERT 528, AR

Text Volume

EEARRY TR, SHERRZ— b
7y F =Y TANTEZDOH?

Design and
Layout

Credits

ENFRLBHRY Y 2—Yavk,

R

e T 59
MRS LY FARMENT 95, DATARTWLAR

£ TOYO KEIZAI BRAND STUDIO

External link

Contact

From two to three pages, about
1,000 words, and photos or graphs.

The design and layout of the email
will be the same. Unique designs
are not allowed.

Requires "AD" credits near title, and
insert client name and “Writer:
Toyo Keizai Brand Studio”.

We will create a page with the
same editorial style as the content
of the email and publish it on Toyo
Keizai Online. No service to attract
customers. The content cannot be
modified.

Links can be set up to direct users
to your website.

The contact information should be
included in the text.

Option

Reprint from the
magazine

Toyo Keizai Online Media Guide

For reprints from the Weekly Toyo Keizai
magazine, the implementation fee starts at
1,400,000 yen.

¥ 1 . 4 million—

(w/o tax)

The estimated number
. of email
380,000
The estimated number
of open

38,000

Submission deadline

10 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target
Within 5 business days after
distribution ends

Other additional fee

Additional transportation fees
and gratuities may be
charged for interviews in
distant locations or with
experts or celebrities. If the
production period is short,
an express fee may be
required.
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Advertorial Mail Advertorial

Report Sample

>
Q
<
[¢)
1 Basic Information Number of deliveries, number of opens, and open rate g
S
. Q
2 Attributes of email recipients Gender, age, industry, position, job title
3 Link clicker attributes Gender, age, industry, position, job title
4 Number of external link clicks If there are external links, report the number of clicks per email -
=
D
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Advertorial Research-based Advertorial

NEW

We conduct our own research and use the results as the basis for our
article ads. The objective data and evidence that Toyo Keizai's readers

prefer will make it more appealing.

Survey form

creation
—
—
Toyo Keizai Online or General
Readers consumers
Answers Answer

Survey
Results

Advertorial were created based
on \the results.

ey

Toyo Keizai Online Media Guide

Survey

No. of
questions

Target

Answer
method

Credit

Contents,
Option

Less than 10 questions
*Questions that can identify an
individual are not allowed

Toyo Keizai Online Readers' Survey
...Subscribers to the Toyo Keizai
Online e-mail magazine or viewers
of Toyo Keizai Online

General consumer questionnaire
...Questionnaire monitors of partner
companies

Text selection, text input, image
selection, pull-down, slide bar, NPS
type

pull-down, slide bar, NPS type, text
matrix, image matrix

Text Matrix, Image Matrix

If the survey is conducted via e-mail,
the name of the advertiser and the
purpose of use should be clearly
stated in the text.

Content elements and options for
article ads are the same as for
editorial-style article ads and
original design articles.

¥3 million-

(w/o tax)

| Guaranteed no. of
B 10,000PV

Toyo Keizai Online Reader
Survey

No. of guaranteed
responses

200 cases

Toyo Keizai Online Reader
Survey

No. of guaranteed responses
50 cases

. Terms & Conditions

i «The answers will be delivered in raw
i CSV data, but the personal

i information of the respondents will

i not be provided. The basic attributes
: will be obtained from the items

i prepared by Toyo Keizai.

i -The basic attributes will be obtained
i from the items provided by Toyo

i Keizai. -

i The attributes of respondents can be
i narrowed down. Please contact us

i for details.

i -The secondary use of research

i results will be determined after

i confirming the intended

i Report submission target

i Within 10 business days, starting

i from the first business day following
: the end of the posting

¢ Official Twitter Posts

After publication, the
published Advertorial will be
posted on the Brand Studio
official Twitter. 3 N
el TWIRET 2 e 4

TR S
O N L I N E
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Advertorial Recruit Blanding

“Recruit Branding” is the advertorial for job hunter to promote your
company, about cooperate vision, job role and merit.

LD ) —F -5l
MASIRELEIIS L, 2o%kllescs

LT 2REH T BADBIEIS SN

Baz2s

FULNOEEHR SNANEERSOU, Twitlerkins

WHANDY—F—2. B MRTIRRERED

Contents

https://toyokeizai.net/sp/media/twitterjapan/

Toyo Keizai Online Media Guide

Text
Volume

Appearing
Terms

Design and
Layout

Credit

Job
Information

From two to three pages, about
2,000 words, and photos or graphs.
We prepare ad space in Toyo Keizai
online.

Guidance frames are created
according to the content.

Start 4 weeks
*The page will be archived for one

year after the publication period ends.

Use a common design for this plan.

Requires “AD” credits near the title,
the client name and “Writer: Toyo
Keizai Brand Studio”.

Separate job summary page and
entry form from the article.
*See next page for details

¥3 million-

(w/o tax)

|| Guaranteed no. of
Il 10,000PV

Report submission target

Within 10 business days, starting
from the first business day
following the end of the posting

Other additional fee

Additional transportation fees and
gratuities may be charged for
interviews in distant locations or
with experts or celebrities. If the
production period is short, an
express fee may be required.

Guide

Basically, we will use the
dedicated ad space for article
advertising. Display ads can also
be used for a special fee.

Posting on official Twitter

The URL of the published article
ad will be posted organically on
the official Twitter of the Toyo
Keizai Brand Studio.
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Advertorial

Advertorial
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Recruit Blanding

Job Information

Application Form

Client Partner Twitter Jopon.
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Entry Field

« Full name

« Family name (kana)

+ Gender

« Email address

+ Date of birth

+ Graduated from

« Graduate School / Major
e Qualifications

e Current Employer

* Department

* Occupation

+ Position

¢ Current annual salary

« Work Experience

« Current Job Description

The above data will be provided
through the management tool.
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Advertorial Long Serialized Advertorial

A long serialized advertorial to convey to readers your company’s umque

branding through a series of articles.

$r¥ BEH umee muzorene) son-iecmans um (Pum
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0. VEIRYAENN
Content

TEEEERTICNL T EY
anaonn

mxvlm n'tm RER,ONE

5‘ !i il 'l— . partners

T4 AR RUNT, RR 14-/ i
anTRELD

d

42 K TOARW, Y408
mezng

\ j,,,&‘ &% Special
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mim == space
m:;:‘/’m?“ ::z’."“‘.‘»mt
Credit

Serialized article advertising that

more closely matches the
advertiser. We aim to improve
the brand power over the long
term.

Clients and Toyokeizai produce
the content together. We
interview clients but work
together to find content ideas.

We can prepare special
advertising space on the
Toyokeizai online top page.

Requires sponsor credit at the
title.
E.g., Sponsored by ***

Toyo Keizai Online Media Guide

>
Q
<
(0]
vl 5 illi :
mition- 3
(w/o tax)
% SEFRH
6
<
6 Articles o
15,000 PV ~
Appearing for 8 weeks Py
n
Additional fees
O
Additional fees may be )
required depending on the )
content, such as the number ;
of shots, location, whether a
models are used, and page
structure.
If the production period is
short, an express fee may be
required. o
3
o
Report submission target >
Within 17 business days &
after distribution ends
Posting on official Twitter &
The URL of the published g
article ad will be posted @
organically on the official o
Twitter of the Toyo Keizai ;
Brand Studio. =
?
v oz
R 17




Advertorial Lead generation : Basic Plan

This menu aims to acquire customer information by using article ads

: . . >
Q
and PDFs as hooks. We will create the landing page and white paper. 2
&
¥2.5 :
. )
million-
|t (w/o tax)
TR . (U N - e e I - e
| i@ Estimated lead acquisition <
X period 2
- S
. 'y 4-8 weeks z
== | n
— -:bl/ : e | Ere—— ety o R [ IR
o Report submission target
Within 10 business days after
distribution ends g
........................................................ <}
Posting on official Twitter i
The URL of the published &
P—— article ad will be posted
R organically on the official
g e e il g Q P . Twitter of the Toyo Keizai
_ uestionnaire page B Studio.
Landing Page pPag rand Studio .
3
o
Appearing Run until the subscription goal is achieved -Basn-: Fields &
Terms -Family name »
-Pl f Empl t
Requires “AD"” credits, the client name and “Writer: ace o m;_) oymen
L } B ) -Type of Business
) Toyo Keizai Advertorial Team” on the landing page
Credit -Department name
and PDF. -Job Title »
Toyokeizai online | Iso inserted in the PDF. c
oyokeizai online logo also inserted in the Questionnaire -Work Address g
The quoted price includes the production of a 2-page -E-mail address @
PDF PDF; if you would like a 4-page PDF, an additional +Phone Number g'
fee of 500,000 yen will be charged. -Cell phone number ©
. . N o
. We W|II.cre'a.te and post the space while monitoring *One to three additional questions »
Guide the availability.
) L . ) ) can be added.
We will also distribute it in our e-mail magazine.
Toyo Keizai Online Media Guide 18




Advertorial Lead generation : Light Plan

This menu aims to acquire customer information with the white paper

provided by the advertiser as a hook.

AT

R .
ST £ — 1 ey Tr=F
e )
[ =] REBAEI 27~ AAERRCRS
prmaa——
B e e BERNoNE gl d i.l
e i |,|
[ sxnusus | T ——

L+ £ 1

F=2EMIOTBELS. 4

lv:tv' . . o
il

E-mail magazine Questionnaire

Page
A i _ . .
ppearing Run until the subscription goal is achieved
Terms
We will create and post the space while
monitoring the availability.
Guide J /

We will also distribute it in our e-mail
magazine.

Toyo Keizai Online Media Guide

ﬁﬁm;tlf*/'#:{za—;v
AERBICHLC  MEWRO MM

Contents (PDF)

Questionnaire

-Basic Fields

-Family name

-Place of Employment
-Type of Business
-Department name
-Job Title

-Work Address
-E-mail address
-Phone Number

-Cell phone number

*One to three additional
questions can be added.

¥2.2

million-
(w/o tax)

Estimated lead acquisition
period

4-8 weeks

Report submission target

Within 10 business days after
distribution ends

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio.

R ¥ A
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Advertorial Re-post for Website

An option for a magazine advertorial repost on Toyokeizai online.

Menu

Contents

Period

Credit

Contact

Guide

Toyo Keizai Online Media Guide

We repost magazine advertorial content on the website.
The article title may be modified to fit the online.

4 weeks
*The page will be archived for one year after the
publication period ends.

Requires “AD"” credits near title, the client name and
“Writer: Toyo Keizai Advertorial Team”.

“Contact” information can be placed in the right
column on the page. It is possible to place it in a
banner ad.

We will create the space and post it while monitoring
the availability.
(It will follow the style of the edited article)

¥ 1 . 7 million—

(w/o tax)

. Guaranteed no. of
10,000PV

¥2 . 3 million—

(w/o tax)

. Guaranteed no. of
20,000PV

¥ 1 4 million—

(w/o tax)

The estimated number

. of email

350,000
The estimated number
of open

35,000

Submission deadline

10 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

R ¥ A
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Advertorial Partner media

Partner media is “media owned by clients of Toyokeizai online”.
It can appear as an advertorial over a lengthy period using the

same policy and design.

Concept image

Toyokeizai Online

: - ”-l

- [
w’“&‘%:&'}.i:' —
<A PR - _ _
e menat speemee "SR Clients advertorial
—~.--a=---.'c.—"..'.‘h;"..£
e e R |
e M =
Br . g S 1752

Transfer

Toyo Keizai Online Media Guide

q

Hyperlink

h

Client partners

l

q.ﬁﬁ

 —p

i

Transfer ‘

Client websites

|

Inqwre

(w/o tax)

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio.

RO R A
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Advertorial Schedule

Research-

Mail based

Advertorial . Advertorial

.................................................................................

9~10
Weeks before

Review of
7~8
weeks before

6~7 Research

weeks before

4~5
weeks before

3~4 draft

weeks before

Proposal of
draft

2~3
weeks before
Compose
1 Email
week before — ——

final final

Toyo Keizai Online Media Guide

- survey items

....................

Start guidance, send email, °
post on official Twitter

Editorial Unique
Design Design
Meeting
Meeting Interview
: Proposal of
I
nterview draft
Proposal of
draft
Test page
final final

*If the production period is short, an express fee may be required. & ¥ ¥
*For editorial design, the rough design is not required because the design is already decided. G“N“T T N

We listen to information about the
advertising goals, content and context from
the client by meeting directly with the client.

We visit the client with a writer and cameraman.
We conduct an interview based on question item

We propose a draft of the article by text
document based on the interview. It can be
difficult to make changes after design is
finalized. Please check thoroughly in this
phase.

We send a preview URL to check the text,
images and hyper link.

4 business days after we receive your proof,
we will start posting and sending emails.

Ad spaces are opened at AM 11:00.
After publication, the published Advertorial will
be posted on the Brand Studio official Twitter.

|ELIOLIDAPY
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Schedule from application to publication

Advertorial

Lead Lead :
generation : : generation : :
Basic Plan : Light Plan

...............................................................................

Based on the discussion on the content and content approach, we will submit

8 Weeks

|ELIOLIDAPY

SPY 09pIA

spy Aejdsig

before the questions to be asked during the interview.
7 Weeks Interview O ; Along with a writer and a cameraman (if filming is required), we will
before visit the designated location and proceed with the interview.
5 Weeks draft :
before ....................................... , ...................... ...............
: Meeting
(PDF
4 Weeks supplied)
before ...............................................................................
Compose
Email [ Create distribution email and survey pages.
2 Weeks ~ Survey | vou will be ask heck th link
before _JG_c_—_—_5| s S ou will be asked to check the text, links, etc.
v
final final :
4 Days proofreading : proofreading :
before ....................................... ,. .......................................

Page Open = Email :
Email  : Distribution ®
Distribution :

Four business days after we receive your proof, we will start posting and
sending e-mails.

Posting and

8 Weeks : :
after ........................................ fsesssssssssussussssussnsunnunnunnnans .

Delivery of acquired leads 4 I We will deliver the acquired leads.

10 Weeks
after

*If the production period is short, an express fee may be required. & ¥ %

Toyo Keizai Online Media Guide *In the case of an editorial article style, the design is fixed, so submission of a rough design is omitted. G™“N"T I N E

S9Ny uoIssILgns ‘ spy |lews



Advertorial Ad Spaces

We get readers to click on links to advertorials displayed below ad spaces.
Optionally, we can offer display ad spaces at half price.

PC SP Email
Top Article TOP Article New Topics Email  Toyokeizai Email

T | ——— | L s
BCREIELEICEONE, e, BREL
REG>TLSHBIAESL. REBCRAL, 5. OROBLFVAIACEEE AT IS
HRCEDNSXRC BERAER > THIIS, ORATDEC, ADOAUBATYRIL
HORTIDEBL AcusnmmYNSRLZOZ L UL

Image&Text [ sasmu

SP Rectangle| |l : EIE
Type

_

I::-vx’:«a.:avamnm
periiest Sttty

Rectangle PC 1st-

p——
T T B

ImagelText |
PC Index 1st

Rectangle PC 2nd-

Panel SP Long
. serialized
1 advertorial Space

Rectangle S

Image&Text | =
Below articl

PC Index 2nd

<% L chwar
) EANRR)

T
mieea

&mm

3 4mmcEs

MREY, AATKLSTRESHRER S
Tuar,

FU-FSRETINA
BEOBEWR)

Rectangle PC — Image&Text SP
Long serialized
advertorial Space
Image&Text PC|
Toyokeizai Topics):
/ Text PC :
Toyokeizai Topics Optional ad spaces
Image&Text PC |5
Trend library Image&Text SP Advertorial ad spaces
I Official Twitter Long serialized advertorial
| — ad spaces
Text PC Trend e _ The URL of the published article ad will be posted
library organically on the official Twitter of the Toyo Keizai
Brand Studio. % ﬂé ﬁ (ﬁ

Toyo Keizai Online Media Guide
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Advertorial Quiz and diagnostic contents

Quiz and diagnostic contents

This is a fun way to introduce products and services in the form of quizzes and diagnostics where |

the answers, results, and conditions change as you press the options.
A link can be placed on the result screen to lead the user to the landing page.

Start Answer Result
TS5 EOHAMPANLERRIS
L C R
ONLINE
HEREA Y T4 VRSB
Find Your Best Ads
HERICEUVRIEEA - 1— & CRELET
AD BREEEIRI
Contents

Number of questions 10 or less Guide Banners and text links are placed
Contents Number of answers: 2 to 4 (Advertorial  in the right column of article ads,

questions Set Plan) at the end of articles, etc. to guide

Please contact us for specifications e

"""" Utilize the following guidance

Period 4weeks frames.

The advertiser's name and "AD" Gu_lde « Rectangle PC first and s_econd
Credit credit will appear on the start (Display Ad * Image and Text PC Topic Board

ccreen PP Set Plan) « Text PC Topic Board

-------- « Text PC Trend Watch

Link A link can be placed on the result « Rectangle SP

screen

Toyo Keizai Online Media Guide

Advertorial Set Plan

¥3 . 5 million—

(w/o tax)

Guaranteed no. of
10,000PV
. No. of questions
Up to 10 questions
Click guarantee
: None
*The price includes both advertorial
i and quiz and diagnostic content

Display Ad Set Plan

¥ 1 . 8 million—

(w/o tax)

Guaranteed no. of
200,000imp

No. of questions

Up to 10 questions
*The guaranteed imp is the
guaranteed imp for Rectangle PC
*The price includes the quiz and
diagnostic content and the cost of
placing an inducement frame

Additional fees
If the production period is

short, an express fee may be
required.

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio. B F & H&

o s L e
I N E
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Advertorial Research Plan

Questionnaire

Pop up a questionnaire at the end of the article to conduct qualitative research.

A—2\ TCRESNECT (FLAFO ) | 28
e TFROAD A RBRITL0) (CHELT

AWTATE
SREATIC

| I

CORBKMT BT Y7~ FRSBHC LT >

OTABILS, ETAF
FRCELATES,

TORFMT BT - M

Bz Shocihivial M 4 o |
PC

#i=

« Single Answer
Question format *  Multi-Answer
+ Free Answers

Number of questions 1~4
Appearance Conditions Displayed when at least 70% of the final page of the article ad has been viewed
Survey Location Displayed as a banner in the lower right or left corner of the page

Do not show for more than 120 days if you have already responded

Other conditions If you clicked the "Hide" button, it will not be displayed for more than 7 days.

All survey responses (Excel)

Report (standard) Total number of responses (about 1-2 PPT)

Remarks Cannot be used to obtain personal information such as name or email address

Toyo Keizai Online Media Guide

>
: Q
: <
: [¢)
¥ g
7/ )
(w/o tax)
Report submission target
Within 10 business days é
after distribution ends o
>
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Advertorial Research Plan

Access Company Report

Based on the IP information, we will report which companies accessed your article ads, 2
including the company information. ¥ZOO OOO g
/ i
Toyokeizai Online Corporate (w/o tax)
Report submission target
D Within 10 business days é
Viewing after distribution ends o
2
—_— —
IP Report 9
information generation =l
storage <
>
7]
Items to be reported Sample -
3
Prefecture of access Date of establishment - T ol Z
source a3 e e : 2
Company name Capital stock -
UB-pVv Number of employee :m
T = v
Zip code of the head Net Sales =
office & =
Address of head office Website Address s )
i vl
Telephone number of the Corporate Number £ s
head office = ”
Fax number of the head Industry Category :.5
office
Y KR ¥
Toyo Keizai Online Media Guide RO A 27
O N L I N E




Advertorial Additional Inducement Package Plan

If you are running an article ad

. . . . z
We will provide you with half the price of the regular ad space. 2
8
o
Menu Details Submission Rules Price

i <
Display Ads a
3
Viewable Rectangls (PC&SP) 32 49~ ¥ 500,000~ Py
wn

Double Rectangls PC 33 49~ ¥ 625,000~
Targeting Rectangle Short-term placement (PC&SP) 33 49~ ¥ 250,000~ v}
[}
©
)
Panel SP Header 38 51 ¥1,000,000~ ;
@

Ad Space of Advertorial
m
5
Menu Display Terms CPV Page Vies Price Guide =
=
n
Ad Space of )
] . . 3,000~10,000 600,000~ cannot specify the ad
Advertorial Rotation Flexible 200 Yen PV guaranteed 2M Yen space.
)
C
o
3
o)
o
=)
e
C
3
B KL ¥

=R |

Toyo Keizai Online Media Guide e )
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Advertorial Secondary Use

A menu of options for secondary use of advertorials.

Secondary use on
other media

Client owned media,
owned website and
owned social media

Offer materials

Bookmaking

Toyo Keizai Online Media Guide

Summary Period Note
Please let us know which media it
is used. 1 vear We publish the URL
We also can receive banner 4 with parameters
making. Price: quote
_ o required
Please let us know which media is We publish the URL
to be used. 1 year .
with parameters
We also can produce banners.
-Fext (edit forb@dgn) We can offer
-image data (Triming allowed) .
) 1 year materials after the
-Please note our credit. carrving period
Ex) Credit: Toyokeizai Online ving p Price: quote
required
4 page/1,000 units is the basic Any time _
plan
RO R A

ONLINE

SpY 09pIA [eLIOLIBAPY

spv Aedsig
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Advertorial Boost Plan Using Other Media

Additional plan to bring more readers by using other media.

[News Applications] summary

SmartNews

antenna*

Product name menu CPC, click
N fi
Advertorial can be posted *Uir:jrt oitv;le ZE\;V; ﬁzjdo s
in ad spaces of News Standards Ads PP P ¥20~¥50 ¥500,000
- Y Y Smartphone or tablet
applications “SmartNews”. (i0S/Android)
ALL 10,000 Click
guarantee
¥500,000
i i i 7 lick
Display in news infeed Segmentation to Business 500 Clic
area. Available some _ guarantee
) Gunosy Media Boost
targeting, age, sex, area 20,000 Click
and interest. ALL guarantee
¥800,000
14,2 lick
Segmentation to Business 285 Clic
guarantee
For Men Man Channel _
2,700Click ¥400,000
The “antenna*” Woman guarantee
application also offers ad For Women Channel
: Brand Media Boost
space to get the attention
) *Images only
of fashionable urban users. For Men Man Channel
Period: 3-4 weeks i
5,600Click ¥750.000
guarantee
For Women Worman
Channel
It is necessary to confirm the commission to the agency.
30 o $
AR

Toyo Keizai Online Media Guide

ONLINE
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Advertorial Boost Plan by Using Other Media

Additional plans to bring more readers by using other media.

{Social Media] summary Product name Goal Segment Prices
It is possible to display ads on
Facebook using the Toyokeizai online
Facebook account name. E KA lick
Instagram ads are also available. acebook Ads clic - Require quotes ¥400,000~
Instagram Instagram Ads Get subscriptions
*Only clients that have Facebook
page
. It is possible to tweet ads on Twitter Promotional Click, )
. R t ¥400,000~
Twitter by Toyokeizai online account name. tweets Get subscription equire quotes
[Recommend Contents Networks]
summary Product name Report Volume Prices

Delivers advertorial banners ! ) ke CTR

. . . mpressions, clicks, , . -

Outbrain as r_ecommend <_:ontent on Outbrain Amplify delivered media Require quotes ¥500,000
major web media.
Delivers advertorial banners
to other media to fit the poplIn Discovery Impressions, clicks, CTR Require quotes ¥500,000~
context.
It is necessary to confirm the commission to the agency.
AR

Toyo Keizai Online Media Guide
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Advertorial Option

Use article advertising content in other ways.

[Additional guidance] About

%

Secondary use in other
media

Please let us know which media you will

use. We can create a banner to guide you.

URL with parameters with
parameters.
As a general rule, this service is
limited to use on the advertiser's
website, internal documents, etc.
If you wish to use it for other
purposes, we will ask you

For more details
and prices,

Own website
Owned media
Use of in-house SNS

Please let us know which media you will

use. We can create a banner to guide you.

URL with parameters with
parameters.

please contact us.

[Secondary use] e

Text (cannot be edited)
Image data (can be trimmed)

el el Bl Please specify the source of the data.

Delivery will be
made after the
completion of our

e.g. "From the Toyo Keizai Online induction. For more details
article advertisement". and prices, please
contact us.
It can be developed into a real tool.
Unprinting The basic plan is 4 pages/1,000 -
copies.
[Tag installation) a= . i
F il
Tag placement Tags can be installed. 200,000yen anc:jr n:ic():;es deE;:e
gp Please contact us for details. OORY P ' P

contact us.

Toyo Keizai Online Media Guide
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This plan allows you to post original videos produced by our company on
the “Toyo Keizai Online YouTube Channel” and distribute advertisements on

= YouTube. With the catchphrase “economic news that you can understand
VI d eo Ad S just by watching and listening,” we have been delivering video content on J§
D
YouTube every day since March 2021. g
You can view the editorial articles on the Toyo Keizai Online website in an -
easy-to-understand video format.

- . <
*In order to prevent the spread of the new coronavirus, meetings, g
interviews, and filming will be conducted remotely using video §

conferencing tools. Please inquire about the possibility of publication.
YouTube Tie-up Menu: Light Plan 34 o
YouTube Tie-up Menu: Native Plan 35 E
2
m
3
)
=
g
o
3
%.
=)
g
?
Toyo Keizai Online Media Guide n ? 33
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Video Ads YouTube Tie-up Menu: Light Plan

Toyo Keizai will produce a video in accordance with the prescribed
format that we have prepared. In a presentation style, we will deliver
your company's issues in a clear and concise manner.

Video duration: 1 minute to 15 minutes
Depending on the content, the summary
section is also created.

Assumed for 4 weeks (*Archive for 1 year
after publication ends)

Toyo Keizai designated location

The promotion will be mentioned in the
video. Toyo Keizai Brand Studio will be
mentioned before and after the video. Logo
will be included in the video.

The contact information will be clearly
indicated in the summary field.

Contents
A A -
Contents
WFEROrI—IcEEEs S soy B .
F—=S—A A REBY —
Terms
uazmyﬂ-_ﬂ Location
B3 H— B
Credits
Contact
m‘”"f”"mmwmmmqa ?_,,“l f&h"‘f : :n ac
ption
BaYR— &
Digest Video

TERE SEOH RELEEGE
Z=ZACBLEEMMICHURA TR PVELET

Video content can be summarized in 30 seconds
or less. Please contact us for details.

Promotional use

——X[CEhE MG

Video can also be used for in-store promotion.
Please contact us for details.

) 6 Wi
BAFTIARE © WFEFHEE

Owned media

Video can also be used for your company's owned
media. Please contact us for details..

& 1n principle, location for filming will be those
designated by Toyo Keizai.

SNS boosting

By using Twitter or Facebook's ad distribution
function, video views can be increased. Please
contact us for more details.

Toyo Keizai Online Media Guide

% In order to prevent the spread of the new coronavirus, meetings, interviews,
and filming may be conducted remotely using video conferencing tools.

¥3 . O million-

(w/o tax)

REEF I
50,0000
(ADEE(EED)

Report submission target

Within 7 business days after
distribution ends

About production

Assignment of experts and
filming at locations other
than those specified will not
be accepted.

Other additional costs

In case of a short production
period, an express fee may be
required.

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio.

=
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Video Ads YouTube Tie-up Menu: Native Plan

Introduce your services and products in accordance with the regular

video format of Toyo Keizai Online. The video can be produced according
to your request, such as in a dialogue format, with an official Toyo Keizai

Online YouTube reporter, or in an expert assignment format.

Contents

KA A—-S

Contents
Volume

Appearing
Terms

Location

Credits

Contact

Video duration: 1 minute to 15 minutes
Depending on the content, the summary
section is also created.

Assumed for 4 weeks (*Archive for 1 year
after publication ends)

Toyo Keizai designated location

The promotion will be mentioned in the
video. Toyo Keizai Brand Studio will be
mentioned before and after the video. Logo
will be included in the video.

The contact information will be clearly
indicated in the summary field.

Option

Digest Video

Video content can be summarized in 30 seconds
or less. Please contact us for details.

Promotional use

Video can also be used for in-store promotion.
Please contact us for details.

Owned media

Video can also be used for your company's owned
media. Please contact us for details..

& 1n principle, location for filming will be those

designated by Toyo Keizai. SNS boosting

%In order to prevent

By using Twitter or Facebook's ad distribution
function, video views can be increased. Please
contact us for more details.

Toyo Keizai Online Media Guide

¥6 : O million—

(w/o tax)

Number of guaranteed

. views
50,000 times
(including AD
distribution))

Report submission target

Within 7 business days after
distribution ends

Additional fees

Additional fees may be
incurred in the following
cases.

If the location is to be
specified (actual costs and
expenses will be quoted)
When using experts in the
field

If the content production
takes a long time

When the production period
is short and an express fee is
required.

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio.

R ¥ A
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the spread of the new coronavirus, meetings, interviews, and filming may be conducted remotely using video conferencing tools. [ LI NE
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A sample video can be viewed below.
It will consist of three parts, assuming a presentation format, a dialogue format,
and an expert assignment format.

Presentation style 0:16

EERorsr—IRE By ML IpE0r L E

O N L I N E

7.!‘ _9_)('( Fﬂ B> 7))V EE
EHAR -7
R YR—~E

Conversation style 3:19~

B

Toyo Keizai Online Media Guide
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Video Ads AFTa-)

185> T4 —_—
---------------------------------------------------------------------------- The style and content of the video will be
12 weeks Orientation ; deci ; ; Z
before ecided based on the orientation. 2
: : =t
Questionnaire Suggestions will be made for questionsto =
10~12 pIropos_aI be asked during the interview. In some -
Weeks before | - (+ Interview) cases, interviews will be conducted for the ——
Meeting Submission of proposed structure of the video.
(Provide materials and proposed .\ S
hearing sheets) : structure Based on the meeting, a proposal is made forEhe
................................ . content of the shooting. >
Submit a : Return:
summary of the ! : Based on the proposed structure
______ shooting UptOZtlmeS The contents will be finalized before the
; 9
Return of the ¥ shooting. g
shooting outline: Shooting After confirming the proposed structure, 2
; : >
Up to 1 time production of the video will begin. =3
............................ . The productlon schedule may Vary |
Shooting . depending on the content.
Return: Upto Preview B
Weeks before N1 2tmes 5
A preview URL will be sent to you to check »
Return: Up ) &
the video. If you have any requests for
to 2 times revisions, please send them back at this
v time. .
Proofreading Proofreading g
4 Days before g
""""""""""""""""""""""""""""""""""""""""" : Uploaded to the official Toyo Keizai Online 2,
Release and delivery of YouTube channel =
the video | The video ad will be uploaded to the official
.................................................................................................................. YouTube channel of Toyo Keizai Online. —
XEWERT S 1-MIET N —AERDET . SIS ZBBONEIC LT, SWEHIRIERTELET O R R 37
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A wide range of option is available from banner ads to text ads.

D I S p | a y Ad S We can respond flexibly to specification of the ad period and the number of

>
Q
impressions. Please contact us with any questions. §
o
i
*Please inquire whether posting an ad is possible.
*Ads are posted at 11:00 a.m. Japan time on the first day of posting.
<
Q
D
(@]
>
7]
Viewable Rectangle Adver‘tising ................................................................... 39
9
VieWable Rectangle VideO ................................................................... 40 'ﬁ
[o)]
Targeting ReCtangle Adver‘tising ............................................................ 41 ;
Q
n
Targeting Infeed Adver‘tising .......................................................................... 43
Double Rectangle ................................................................................................. 44
Guaranteed CliCk advertising ........................................................................... 45 -
3
Inter SCFO” SP ...................................................................................................... 46 %
>
Panel SP Header s, 47 &
B|”b0ard SP/B”Iboard PC ..................................................................................... 48
One-day Exclusive Ad (billboard SP + Gate PC)  «s 49
n
Gate PC e s 50 gr
In_Read Video SP .................................................................................................. 51 g
=}
In_Read Video PC .................................................................................................. 52 ;CU
8
Iy SRy
Toyo Keizai Online Media Guide 3 7 ( 38
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Display Ads Viewable Rectangle Advertising

These are the options for rectangle ads that incorporate viewability
measurements from Integral Ad Science (IAS) and expend budget only
on impressions that are certain to have been seen by users.

Oz (P @ ()

R

i
O NLI NE 98198 (k) WUTHERITA | BERAZSAY | AbY | g2F— m@'

IAFIDFR—Z T3 HRAWTRE

Fyd  boia BEewE v—vo- [ERDERTE S0 ens -go: R

TNNS60F, MIBLRDY SEMOKROMN

oBg -

FoTVBLH SRS B
TREW
BEFDIFE'SNSOFH
BN AN TN

ROTY — M2 - DRERELRFE
i BRI [ RUTIIAF2T B
L) ELTERFRITVS.

|| BED VAF2T) BREEWSE?

Rectangle SP below article

Rectangle SP within article

Display Position Period
Rectangle SP below article
Rectangle SP within article
Top Page, Rectangle SP below article From 1
Article Page summary week

First rectangle PC
Second rectangle PC

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

Width 300px x height

e ariRaaaies ok UR. %8, H-2 « SIS ATAORERE e
VIFLT] HERSNTHD, THIFE> ISU—T U EEDHITAFOLDOFER]
1 hEmale, ARECEIBHOKRES— i R o et
SRS ( TALEIILI—Z—FEAT G
- BLEXOBER]) . 25 5uE : RETER OEIEES 2018/09/18 6:00

(YT (ORI R = o) ) o O Al A

FUCAUBHLEGHTUE B

i [FEBEOAY SR EVEY, TiE. AHE8CRAST
FNFETL TS EBAZOTLESH. FETICEDT. BBVEA
BICES T, AYICADRBI LRAXERIZOTLEON. FITA
3, ENEOWTRACEARTEFBOETH?

I BILTWALREANTEIREDZ &H

AOEAEEOEEE, BESROBOE
H2T, LLBESBIC (BULTWR SR
AN CAaBRK cen? BusIC

PIATORBELYFEMRNIY__ |

5| #BosmurRs s BoTERR
V| BRRTRIROTERR) EHSNT0S

e o= |

First rectangle PC and Second rectangle PC

Ad size

250 px.

Remarks

Displayed on both PCs
and smartphones

Implementation
: fees
¥ 1 . O million—

(w/o tax)

[eLIOLIDAPY

B Guaranteed no. of vimp. ———

B 500,000 vimp.*

*1 vimp. means an imp.
displayed for at least 1 second
in one half of the banner area.

Submission deadline

10 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place
measurement tags in
articles, an additional fee
will be charged. Tags must
be submitted as one file (txt
format) per tag.
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Display Ads Viewable Rectangle Video

Rectangle frame for displaying video material.a It is based on IAS

(Integral Ad Science) viewability measurement. If more than 50% of the
banner area is displayed for more than 1 second, the budget will be used.§

D= oo @ (_%W

BUREERITR | BERASTA | AR | €ZF— me

O N LI NE sm198 (%)
IRAFIDFR-Z 20T 3. HRRBTARE v Poax BE-wE v ERDIA T
LR, N8B, D7« FUSATAOERRE E0UP WM ) U=FosoT - U AR 25

I 5 BN, T =

ISt gl BUNEUT S 0 S e IXBENDES AN SHETSRHETAIY
befol, ARECEIBMOKEEE—Y by oAty

NER5NTE ( FALRIILI—-Z—FELT o S

- HEEXROBER] ) .

TNHS60E, HIBERDY IRMOKEN
ROTY - M= - ORERELERFR
i BRTER (A 2RUTIL A FT H—
L) EUTERFRITVS.

5o enn -ees I

PRR— NASEARDTF Y b7 —Lk
EaEE
oBg -

AD

BRI D3azr-o0-ANSFA N OIIEER P
A CZED = OO o = A 5

[>]

PINTOMME LY F AN

2 -
AU RRBE TSNS

AD

|4 Easms g

>]

|| RED 1)AF25) FiFEWS&?

o I e 33 SETR D S BOTIRRE
o : DR ARTEAR AT N

gy, (hoTTU-hes e S

EF2AETI-BLESRDLACRANE.

RELRTLA - ZE—fﬂewvfﬂ-bb—’AJ K®DD. InETIC
1000AMELHTRATY:

RORMDI-F AT, rm WIS OXIEIF4 T, SRE (8

5] CIVBFLOWR ELLBLFCRRS (i LAOSETD) ERE
75 [EROPERS] cwin. SRemLTVI,

oy E2TLWELASREBIbLY
L) TREW W £y FRUANUR IRREROIUN 1000AL PONE .

@  sEHnIELISNSORE N L LERECHUESTRAN | (GEOTONS) Y0P 2PNTHDON ~IL]
B4 A 41 : SRS REEmIEEIMTIGES-LuoTL.
DZa=—-om DR
B ELTRRTZ,
R —

Rectangle SP Article Bottom Rectangle SP article middle Rectangle PC First-Second

Page Frame Display Period Size
Rectangle SP Article
Top Page Bottom Both PC and SP
Article Page Rectangle SP article middle Rotation 1week~ Aspectl6 : 9 devices will be

Rectangle PC First used

Rectangle PC Second

*We do not guarantee a minimum of one week or an end date.

*Please refer to page 71 for submission details.

*The ad area will be 300px on the left and right and 250px on the top and bottom.

*Formats combining video and still images are also possible. For details, please refer to the submission rules.
Toyo Keizai Online Media Guide

¥ 1 . O million—

(w/o tax)
Guarantee of imp
W 400,000vimp x

1vimp is an imp that is displayed
for more than 1 second on 1/2 of
the banner area.

Submission deadline

10 business days in advance. Late
submission incurs a 50,000-yen
special fee.

Report submission target
Within 10 business days after
distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Only Video :

Video and still images

AD

]
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Display Ads Targeting Rectangle Advertising

Distribution of rectangle ads targeting a specific article category or

segment. Higher than normal CTR can be expected.

§ I i¥ l g I ﬁ DAY (RET] Sowst LI LA ST

o N L I N E 10m268 (M)

PRNR—
Eaas
oBg -

NAFEARDTFY k72 —Lk

RA(CEODFHPOOTVSIHF IMBDIY
FABBHPI RS IRBA RS

BT

ez
R RS % O o =

AHRARETSR | BERAL S | AP | 23F-

) apa -~ e EEEECE

Raas 18 i) 203/10/25 21:10

-

O G ©
mEaR

Vet
]

First
rectangle
Rectangle B g PC
SP below i o
article wea :.m.._..,..,,,,
EoTuELP SRS B W
SEE e R OER
A
Frame Display CPM Ad size
Short term Rectangle SP start 1 week ¥2,500
below article . Width 300px x
First rectangle Rotation height 250px.
Long term PC 12 weeks ¥1,600

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

Implementation
fees

Short term (start 1 week)

¥500,000

(w/o tax)

B Guaranteed no. of imp.
B 200,000 imp.

Submission deadline

10 business days in advance. Late
submission incurs a 50,000-yen
special fee.

Report submission

target

Within 10 business days after
distribution ends

Long term (12 weeks)

¥3 . 6 million-

(w/o tax)

B Guaranteed no. of imp.
MW 2,250,000 imp.

Submission delimitation and
deadline

10 business days prior. An express fee
of 50,000 yen will be charged for
submissions received after that date.
The first time, 4 weeks later, and 8
weeks later, you need to submit three

times. L.
Report submission

target
Midway reports will be submitted for

two weeks after each submission.
Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

[eLIOLIDAPY
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Display Ads Targeting Infeed Advertising

Smartphone Targeting Distribution Menu to be published in the same

format as the article headline.

AD

FIEEMOWRNA, AR
AUy bh&B3H
LRS00

]} B EODENARFILLES
WEOEA

Spex

. ‘ SHORWICHEOERORIY
SHBCRBHE
AU LFY
3 ;sﬁtbﬁmm

Top page
Display Position Period CPM
. Top page .
Rotation Article page Arbitrary ¥1,500

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

b FADAKRE

T=JNIEWET 5 P
AR B ER

LINEQTJOF2RAR IS~
#EcEHNS?

Title

Article pages
Ad size

Text

Within 20 words
Image

Width 300px x height
250px

AD

AD

Remarks

Submit a
minimum of three
sets of
manuscripts

LS
¥600,000

(w/o tax)

H Guaranteed no. of imp.

M 200,000 imp.

Submission deadline

10 business days in
advance. Late submission
incurs a 50,000-yen special
fee.

Report submission
target

Within 10 business days
after distribution ends

R ¥ A
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Display Ads

Category
Business
Politics & Economics
Market
Career & Education
Life
Train

Automobile

List of Targeting

Age Household income
20s ¥4-6 million
30s ¥6-8 million
40s ¥8-10 million
50s ¥10-15 million

More than 60 More than ¥15 million-

Household structure

Sex
Male Husband and wife
Female Single
Have a child
Position Corporate size

Corporate manager Big company

General employee
Ployee, Small company

staff

Public servant High class
Independent business ®Manager
Temporary and High earner

contract workers

Housewife/Househusb
and

Student

Area of residence

47 Prefectures

Toyo Keizai Online Media Guide

Job type
Management
Sales & Marketing
IT/Engineering

General Affairs / Human
Resources

Accounting & Finance
Interests
Money
Luxury car
Investment

House and real
estate

Health
Job change
Self education

School education

Employee size

10 to 30

30 to 50

50 to 100

100 to 200

200 to 300

300 to 500

More than 500
Classification

Tokyo Stock
Exchange First
Section

Tokyo Stock
Exchange Second
Section

JASDAQ
Mothers
Local Listing

Unlisted

Annual sales
Less than ¥50 billion
¥50 million~ ¥100 billion

¥100 billion~ ¥500 billion

¥500 billion~ ¥1 trillion
¥1 trillion ~ ¥5 trillion
More than ¥5 trillion

Industry

Agriculture, Forestry
Construction

Manufacturing
Wholesale,Retail

Finance and Insurance

Real Estate and Goods Rental

Information and
Communication

Transportation and Postal
Services

Complex Services
Service Industry (Other)

Electricity, Gas, Heat
Distribution, Water Supply

Public Service

Education and Learning
Support

Medical Care, Welfare

Accommodation, Food and
Beverage Services

Academic research,
professional and technical
services

Life Related Services,
Entertainment

5 fE

O ( n\ r\ 7.. E
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Display Ads Double Rectangle

A rectangie frame for smartphone (SP) that supports viewable and o

targeting formats. z
: o
ﬁ ﬁé !fx ?ﬁ’ O sust (RBHINAZI1Y] YZa—ZALELE ¥1,250,OOO _g-‘
o_ﬁ-’;in_s oazast:) e l RoEstRy | [ 8 noey (w/o tax) )
b»7 WEI0F S&RARE EV22 EEECEE Y-y ¥rU7 -8R 2947 5] i
Bt BF ) BESEFBARCBARROUPL )
B Guaranteed no. of imp. ——
BB ROHEIRS TE TR (b PEHBRE | OB R r@ edication * 'CTJ H 500,000 imp.
BATREREREFENBA L. CO2DHEHHIF
wevs L e ———— =
#E R%  PHEAPRERNPWRNS / B 80  RIRXPRAP 20220000 1000 8
NS
[T CZED = [ 0 o) (A) 4] Submission deadline §
w) ¢ 10 business days in
. h; i advance. Late submission
‘ AD incurs a 50,000-yen special
' | fee. o
- : %)
\ First Rectangle :  Report submission 2
o PC : target *;
s l : a
Within 10 business days @
TR - Mugimalkd/PIXTA) ; : — = after distribution ends
ERTVHMAMROLMAL 0. BEHMH 2 OHLMBH RS S l|“~"”=-"=’"* R
e ey ol e  Additional fee
DR, T = i 2 121230007778, L 30U AETE : f
B iy R RN AR W RS NFE 5 2| dowrmamrs ysoonis v :  If you wish to place measurement -
T BREGS THER, OFRE, BERPHORIESS TMERR 3]%'5&“” ta_glllsbln ahrtlclesa, a_P addltlor::atl) fee g
51, OEANBE. e i T ¢ will be charged. Tags must be )
DL A DA A AL vrstuy | omarm a5 canen i submitted as one file (txt format) >
¢ per tag. 2
8 . Guaranteed no. of ) ———
Frame Display Period imp Ad size
g
idth 300 3
. . . Wi X 3,
First rectangle PC Rotation From 1 week 500,000 imp. Height SOO%X 2
(@]
=)
X
C
o
w0

*If specifying the device type, please inquire in advance. .
*Minimum 1-week posting period without the final day guaranteed.

W ¥ T
WA 44
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Display Ads Guaranteed click advertising

D . . Impl tati
An advertising menu that guarantees the number of clicks according

to the budget. ¥O . 6N2 4

million-
(w/o tax)

B Guaranteed Click.
B 3,000~12,000 Click

LU S o)

8 Submission deadline
i S . . 10 business daysin
- © advance. Late submission
T © incurs a 50,000-yen special
W i fee.

Report submission

SBORBM-LOEROR
-J SRS :  target
BIRA-3 EFRESRRCOMTES i : s FY :

Within 10 business days

Elnﬂnﬂn AN LR AR —RE
Eﬁ = I i) after distribution ends
Additional fee
If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
Desktop Mobile per tag.
Page Frame Display Period CPC Ad size
Ttop page Image & Text Topics board Main text : Within 20 words
AEtigleg Text PC Topics board Rotation From 2 Start Sub text : Within 20 words
age Text PC Trend watch weeks ¥200 Image : Width320px
pag Image & Text SP Height180px

*If specifying the device type, please inquire in advance.
*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide
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Display Ads Inter scroll SP

This is a rich format ad frame displayed at the bottom of the article. By
scrolling in the frame the entire creative can be seen by scrolling within

Implementation
fees

>
: Q
. - . : <
the frame, which is impactful enough. 2 O 2
¥Z. million- 3
: (w/o tax)
Bh, BIRIE TD-NATF 27+ TIIAA .J Garantee no. of imp —
/(=74 —DAVILE= F1 ZXAGZZRD 2F vy HREEE Sl -BEoBNTL 500,000imp
3. WRBARILTIYICELEST. WEL AR, =2=3—BREHL. !
BYT-Y-N'SE3 0327« ~LEHL
b - Al Bl g L0 TN BN Y e B D B B 00000 I g_
TORERERLTNBOR. 2
POF4ETaY . TUY—FBS-AYTF Submission deadline ;
ELTARDILT Y EROITVB LRSS [a)
BA. BIRIZ r;-rwrj;;-;u TIIRA - - 10 business days in advance. v
e Scroll Scroll Late submission incurs a
50,000-yen special fee. T
-ﬁm%@‘g’mmﬂoﬁ i Report submission target o
(%2}
R -gg”‘*%mgwwﬂ‘ - Within 10 business days z;
- s - after distribution ends >
Q
- RELEOFIRNSADET, 3rapaces — Additional fee N
5 BRoRE— - 27« v 2CE0 (MRITHRE ;
2) & [ESE (ADSALOEEESL) & If you W'Sh to place measurement
PGS ~AEHENUBOBCRR. BEOEATOT tags in articles, an additional fee
I3PAGES — LAP-332=7 4 -ERLEETVS. TN will be charged. Tags must be
submitted as one file (txt format)
per tag. g'
o
>
Q.
n
Page How to display EEBEEAME [LEYAX 2
o
3
a
Article Page Scroll 4weeks~ 300pxx600px 9
£
*The minimum length of time is 4 weeks, and the end date is not guaranteed. &
*Please refer to page 71 of the submission rules for details.
*Please refer to page 71 for details.
Toyo Keizai Online Media Guide 46




Display Ads Panel SP Header

Displayed on the top page of the smartphone version and the top of the . e
articles page. These are the most prominent positions, and these frames

acquire high impression numbers. 2 O 2
¥<Z. million- 3
(w/o tax)
W Guaranteed no. of imp.
; - H 1,000,000 imp.
Bi#8LR 2nex Q= (k] 20180 Q ' ' g
o N L I Nt N 0 t
........................................................ <
&
Submission deadline ‘;
: Q
547 > Hi-EE 0 10 business days in advance. o
TN L u———— i Late submission incurs a
L ~ ~ . 50,000-yen special fee.
28RSV 2RO HEAACLINIGRE Displayed on the top of the top
2022/02/18 890 : Report submission target
WRR: Tr—rURk page and the articles page. <
iy © Within 10 business days 5
i after distribution ends ;
: o
; : . o
"RE—2, XX MOILBER T+ 7 ORE . S : Additional fee
WE & ALK \ i If you wish to place measurement
- = - - ¢ tags in articles, an additional fee
= i will be charged. Tags must be
Ushico / PIXTA : submitted as one file (txt format)
I0FHRHRBET BBHT, BWROAOKRE : per tag. 5”
A0FREBEA RS HEETWD, BEENREL L2021 FADBH : 3
W 8, 5E0CELVRE W ERRBOERBAARI LBHBEAD =
Gl 2R/ 85 R §
S — S —
10p paye Articies page o’
g
Display Position Period Guaranteed no. of imp. Fee (w/o tax) Ad size 7
o
=}
. Top page From 1 . . . -
. . X
Panel SP Header Rotation Articles page week 1,000,000 imp ¥2,000,000 Width 320px x height 100px £
w0
*Minimum 1-week posting period without the final day guaranteed.
P UX 3
Toyo Keizai Online Media Guide R FE R H 47
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Display Ads Billboard SP/Billboard PC

Highly visible static image or video displayed at the top of the top page

and articles page.

G R

O N LT NTE owan BOMAZ 51> | STORE | ¢

EHEBEH gom Q =

ITART 2. IITHIGRNR IORR
FTART Y T TERRHT,OLR VX ERASRITRI o

% B P v FEBVWAD "
SERAAFTRAF v 7F v v hEBVAT 255 AT EURER DARNEZ SOD

2017%04A8198 w0

AW T —F YRR - ¥ FUEIRRLL TS RISR=—XONK

emo St : :
SE3TIY ceTARX

MAOAX .
ﬁr’“ ‘
|

AE TN ERCERRR
3

Ay TT-RE  AATHRM

BAIIG:

Py B =

Articles page of the

Sp version
Position Display
Billboard SP
(still image) )
Articles page
Billboard SP
(video)
Billboard PC
(still image) Rotation
Top page
Each category
Billboard PC page
(still image + First articles page
video)

*Minimum 1-week posting period without the final day guaranteed.
Toyo Keizai Online Media Guide

T

CAVBERCASDSESO [SOEDDTEENDAMR

B

ETEre-AR-aLE .

|t

el |

Top page of the PC version

Period

From 1
week

BSIA> 51> | STORE | £SF— Ayt Uv—RR LIRS

oA <o Gvur-wA 547 ama

E¥23 s £om-2ub

ITIART YO IV TEABIRIOR

SRENASTRAFYIFry FEBLAD

0 X8 :Sr—FURH

T ARONEIS0BA TR YRR,
RERORS YRR ST T

ABeum. £ EERESC OGS

)

FLLIBEL TSR - XORR
anumeunops-oe TN

D2 AATyOHBEWEINREAM (78] . SEIAAELIECHEDN

First articles page of the PC version

Ad size

Width 320px x
height 180px

Width320px x
height 180px

Width 970px x
height 250px

Still image

Width 526px x

height 250px

(Ehie ] Width1920px x
height 1080px (within
16:9)

* Resize

imp unit cost

Syen

7yen

S5yen

7yen

¥ 1 . O million—

(w/o tax)

| Guaranteed no. of imp.

M 200,000 imp.

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Notes

For video and still image +
video, there will be a closed
button in the upper right
corner and an audio on/off
button in the lower right
corner.If you do not want
these buttons to overlap on
the creative, please submit a
creative that is 40px left and
right x 40px top and bottom.
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Display Ads One-day Exclusive Ad (billboard SP + Gate PC)

Text
An option for one-day exclusive ad of billboard SP and gate PC on the overall top and top of the

category. The background color can be selected from among white, gray, light pink, light blue,
light green, and light yellow and can be changed.

Smartphone
biIIb_oard

4/19(%)

Q =

mun ANMTHAS 52 | BINA-S1> | | ©27
wHARM

NY&D690 FILE ALY
FHEREICHN

unu,vu)rlrzn
TOFRL

BRFN-NE00M T ERed
RN L24MEOR

uE || ¥Vob | seur.-ER || 242 v after distribution endS
nwaosknaana | Background Ere | Lo E— N
TPABECHN | mnrmar e - Additional fee
If you wish to place measurement
o | I L7 K T Sl Sl = el s tags in articles, an additional fee
43 st L Background will be charged. Tags must be
> m LR . submitted as one file (txt format)
_ e : &ﬂ i | per tag.
e | B DNOSRTEORRIAAL LEAM EERAROREE  BEI0TTEOFITVSN Notes
Creative may not fit in the left and
right columns of the gate
— . ,‘ depending on the PC environment
a0y ; w507 T and the user's browser. Please be
oriag i careful not to include creative
" SONY | elements that should not be
A‘ n ‘ missing in the left and right pillars.
Display Position Period EXpecitnic;’ 16 e Fee (w/o tax) Ad size
Sllboard 5P cor it 001 Top page
+ Gate PC From 11:00 am to Categ:ré/ top One day (toffal of both ¥1,000,000 Rectangle: width 300px x height 250 px.
11:00 am (next day) pag rames) Billboard SP: width 320px x height 180 px.

¥ 1 . O million—

(w/o tax)

First rectangle PC

[ | Expected no. of imp.
B 80,000 imp.

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target
Within 10 business days

Toyo Keizai Online Media Guide

RO R A

TR e T BT
O N L I N E

[BLIOLISAPY

spy Aejdsig SPY 09pIA

SpY |lewy

S|y uoIsSSIWgnS



Display Ads Gate PC

Displayed in a manner that covers the upper left and right of the PC
screen. Dynamic and impactful expression is possible.

Gate PC

Display

Rotation

Position

First articles
page

HEEER

O NLINE ReENK AyEITr-BR  ALIHBSR

| mRWAZ S | STORE | 237~

[ i wn ~—oh rrurown S0 ena U]

ITIART YO IV TEEBIIRIOLR
SEENASTRFYTF vy MEBLAD

A=

0] KB :Sr—FUIL

TR AKRRIOBATHETROR

2| mmpmosyrRm. s xTARY
) amverun sacEPamRss s

! ma-mr5o rre-re-oLavam

)| FUErmROL TSRS 0RX

(AT OHBERCITINRALME [F8) . SERI[18EL19BIHDN = g gl
3. COURY MTRIZART Y IHBRTVSA>S—Fy hIZa=r -3 EESRLBORBIITR
SICRE. BHESNRORES SN, RENSUR— T

First articles page

Period Guaranteed no. of imp. Fee (w/o tax)
From 1 200,000 im ¥1,400,000
Week I p' I I

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

rectangle PC

First ¥1.4 million-

(w/o tax)

| Guaranteed no. of imp.

M 200,000 imp.

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Notes

Creative may not fit in the left and
right columns of the gate
depending on the PC environment
and the user's browser. Please be
careful not to include creative
elements that should not be

missing in the left and right pillars.

Ad size

Top banner: width 1,020px X height 80 px.
Side banner: width 145px x height 600 px.
Rectangle: width 300px x height 250 px.

Spy Aeidsig
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Display Ads In-Read Video SP

A video advertisement frame displayed below the article when it is
being viewed. The video plays in a large size on smartphone screens

for full impact.

EWX 3, BEFIKIEZ S ZEKREHICLEN
ERDIKWERTH D, SHOERELLRIER
RABISVNEEZZH. ENTHIRRORAMRE
X EEERTNE. REBMNICERNIE $135ED
AEPLBRE FVIBW, i 1RKL=100
AEnE BIE T & S BREMIC THRNIERIEA
100MAZ#/FLTVNIE. bEbIREEFTD
ACREBRBVWESICBDbN S, o, BRBR
RICB>TWBERKE S V. REMICRNIE,
TN B KEICH ZHRIAER > THIFIE
ABIRTHIRERZN,

Display Position Period
Display time: within From 4
In-Read Video SP 15-30 sec. Articles page weeks

(looping not possible)

; Implementation
fees
¥2.0 mition-

(w/o tax)

[eLIOMDAPY

.J Guaranteed no. of views

500,000 views

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place
measurement tags in articles,
an additional fee will be
charged. Tags must be
submitted as one file (txt
format) per tag.

*There is variation in the control of the ti:iming when playback starts
depending on the environment. )

*There are limitations concerning the video file format. Please confirm
the Submission Rules before submission.
Ad size

Guaranteed no. of views Fee (w/o tax)

Width 320px x

500,000 views height 180 px.

¥2,000,000

*Minimum 4-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide
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In-Read Video PC

Display Ads

A video advertisement frame displayed below the article when it is
being viewed. Options that cause user gaze to linger.

TSR TSR T
XED>UPERT, -7y FOFBBBAF—RICBFOTVS.

HULWRRENEY 3, BERL > M, EROEPEEREORSD
CEMENECEE, PERREDIREN DIFLOAUKICHLTE
MOCHUVEER SO TR DN, BELEREONDHTORRKIC
BAZEFILE « FSOTAR@AN, BodLd CEMRRKOY(=2D
TIUTPEREVOETRICHEC LR IVCAZRERER D,

I -1 mestwzon

FSUTARMOBAFRAOTERER. CNETICRVEEEES>TY
. SUPTHERBIEAZNEONRB TS, XEROSTPED
MEXBERO TVWERTE, TOPTOFMIXNREROEDHICHS

HEH3. AWK DERORNBRRDSERBMCA ) Lo
MERL, DRASESGTHERNL, BATHBTS) LT, BEfT

Video ad [E

TR J
3 170"‘”“.\'“1“‘]"

cazsomueroesse (KR

IS FrAX RE LK

3
TEWERC. B

HEd.

]
25K, FCORMIBS

(=TS srorechc

Implementation
fees
¥2 . O million—

(w/o tax)

[eLIOMDAPY

.J Guaranteed no. of views

500,000 views

Submission deadline
15 business days in advance.

AESFUAESEODEUNBO, [DBEREPS) Vol bS5 . ecinm
STEOREOEEMNALRT L, —EDRWERSDEENSTE ﬁ,-.', = Late submission incurs a
WE3RS, LYDOR - F45-Y U XEABRER, ¥EOSUPRR(ED E T L -
WT. HBNAOBSOBRAVABS /] CHELTHD, LBWE I.....,....., o 50,000-yen special fee.
BERBEEELTVS. o S 0 AT B S o
T VEONE IXF—] HFBOTOBOES DM, LBWALES - 9 - — Report submission target
WEMSERRSRBEBECHNTHSSERNR L, 4815BICAME re S L )
BREMOEH10SME, 250 (C(2BWARBMRESHER & OBBA~< |~--'L barwr o Within 10 business days
SMMER B, TORH, ENERTEHCEEDEERCEHNS DR |28 s after distribution ends

- - 1 ]

BENBVERERUTVS, 6ULENIENUSOBBTBICHN [ wmmnonsy [ ] Additional fee
(. BENLBEERDBORBEPEROBETR. NSN*325KABEOLR If i
you wish to place

measurement tags in articles,
an additional fee will be
charged. Tags must be
submitted as one file (txt
format) per tag.

SPY 09pIA

spy Ae|dsig

SpY |lew

> e *There is variation in the control of the‘timing when playback starts
nag -t depending on the environment.
i
_ s e *There are limitations concerning the video file format. Please confirm
the Submission Rules before submission.
Display Position Period Guaranteed no. of views Fee (w/o tax) Ad size
Display time: within Arti :
. rticles From 4 . Width 640px x
In-Read Video PC - 500,000 views ¥2,000,000 .
15-30 sec. page weeks ' e height 360 px.

(looping not possible)
*Minimum 4-week posting period without the final day guaranteed.

= E
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Display Ads Option

Tags prepared by your company can be placed in display ads.

CUES)) About Fee Other
Please contact us for Please see page 73 for
Tag placement : 200,000/ Pag
details. details.

Toyo Keizai Online Media Guide
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Emails are sent each morning to inform readers about the latest articles
on Toyo Keizai Online.

E I I l a I | Ad S Toyo Keizai Email providing information about advertisers are also sent

g
<
every day. ]
o
Advertiser information is distributed to users with high sensitivity to o)
information gathering.
*Please inquire whether posting an ad is possible.
é
8
>
7]
9
S
Q
<
Toyo Keizai Online Editors EMail s esssemsessismsssssnsssssssassassssassssssnsssses 55 :g_
Toyo Keizai Email/Toyo Keizai Targeting Email e 56 :
m
3
o
>
@
&
o
3
@
-
=}
£
i

EEEE | o
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m Toyo Keizai Online Editors Email

Toyo Keizai Online Editors Email sent each morning to registered

members of Toyo Keizai Online. You can specify the top line of the ad ; >
<
- . [¢)
space in the body of the email. ¥ 500,000 g
(w/o tax) )
RS The latest topics are sent to Toyo O
NS Keizai Online free members who wish | submission deadline
= to receive emails. . 10 business days in
mlncn::n_{;::' : (maximum of three frames per day) advance ....................................... <
: Q
57',' KT . Report submission target 3
- There is a one-week §
&image ©  measurement period after
- No. of © distribution, then within five
P spbilati ettt AR emails Approx. 5 O O ! O O O :  business days after that.
"2 : N Sn *The number varies with each edition, so
A ERRL 111819008 ARORX HORE, X please confirm at the time of the proposal. )
<
o ey B T ——— Dai |y :
M ?’:’;.‘:‘1’.’";:‘1 i . 'l' AN | BBOREE LSOO
3 AW"" * g s RESIREET s !
k‘i E?E:-’,’:&'.‘. .:“’.;t:{:::::n" /@m|n:uyuoltl‘“ 7 . O O %1
“f‘i’%!&:::: . g‘:’{"““:‘:“?“o — u-.uwwunum AbOUt " a " " ;
- Japan time ;
: ?lﬂ. FARTRA. ARENT
&
o
3
Manuscript specifications Fee (w/o tax) g
Toyo Keizai Online Editors Image: 520 px x 292 px (Display size 260 px x 146 px) / -
Email ad frame Title: No more than 22 characters / ¥300,000 =
Body: No more than 100 characters (+ URL) .
Toyo Keizai Online Media Guide R FE R H 55
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Toyo Keizai Email /Toyo Keizai Targeting Email

Notice of advertiser advertorials is sent to all users by email. Targeted segments are also
possible. Use to reinforce attraction of users to the advertiser’'s website, attract participants

>
L . z
in seminars, and gain leads. Toyo Keizai Email 3
o
S ¥1.5 miiion 5
Distribution (W/o tax)
HPEREF AL SPEREF AL *The number varies with each edition, so please
L] s confirm at the time of the proposal.
TRAVAZ I ER5TICE? W5EINE. [EMBATOYS AN e REe"
Fry22T0-EANTESITRINORY Y K L:x«i‘/:u&f;ﬁm \i»mrdq'r-uji)w BATOISAELT TEMBAL . Approx . 5 O O , O O O
- e e No. of : Ta rgeting email =
:‘3 ||I|| ;::;;_Z5§T§5$7§§21€":_‘:§2’i?;:.’&“2&132::;””ﬁ;ai&i’é?”&i““ emails Format examples are available. 8
R e, When a formatted manuscript is ¥ 5 O O O O O &
’"Z’,"”"'w T e e received, we can provide an HTML (w/o tax) :
.,,""m*"“ “ﬁ“%w conversion service. f
;;;;;2?:;3&6&» DlStrlbUted d a I Iy Submission deadline
conssvraomacas samns RORRRRCL. U oRR e TS, St R o _ © By 16:30 10 business days 9
L Can be used to attract participants in © before distribution. 3
seminars or for letters and so on. Pom————————— 2
P i Report submission target >
DR 3=55 > * i
o Format examples are available. There is a one-week )
i measurement period after
The distribution time can be selected from (1) 10:30 a.m. i distribution, then within
or (2) 4:30 p.m. Japan time. i five business days after
i L . that.
Targeting email is also possible! m
Appeal to pinpointed users carefully selected by segment! =
The segment items are indicated on the following page. z
wn
Manuscript specifications No. of emails Fee (w/o tax) "
C
N . Image: at least 300 x 620 px./Title: No more than 40 double-byte Approx. g
: ¥1 3
Toyo Keizai Email characters/Body: No more than 40 double-byte characters x 100 lines 480,000 300,000 2
2
. . . Starting at ¥80 per >
Toyo Keizai Targeting Email email, ¥300,000- 2
?
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Age Household income Industry Job type
Narrow by year of birth ~ ®Under ¥2 million Manufacturing (machinery, electronics, Corporate planning, business
¥4-6 million precision instruments) development
Gender Y68 million Manufacturing (other) General management
Men/Women v8-10 million Service (IT) Accounting, finance
Area of residence "¥10-12 million iiz:lced(i:it::r) COnSL-Iltant |
Prefecture ¥12-15 million ! Planning, research, marketing
¥15-20 million Foodstuffs, beverages, luxury foods Publicity, public relations
Role Over ¥20 million- Pharmaceuticals, chemicals Sales, marketing
Corporate manager Information systems, software Manufacturing, production,
Officer No. of employees Consulting, think tank inspection
Department manager 1-9 Banking, securities, insurance, finance Research, development, design
Section chief 10-99 Construction, housing, real estate Information system, IT engineer
Assistant manager, 100-499 Trading company, wholesale Designer, creator

senior staff ) .

500-999 Resources, energy Administration, legal affairs

General employee,

staff 1,000-1,999 Education Labor, personne_l, human
resource education

Other 2,000-4,999 Forestry, fisheries, mining _ - _
Purchasing, logistics, materials
: 5,000-9,999 i
Occupation Healthcare, welfare, nursing Professional (attorney, CPA, tax
Company employee 10,000 or more Advertising, mass communications accountant, etc.)
Public servant Transportation Educator
Annual sales oth
Self-employed, Information, communications er
freelance Less than ¥100 million )
Government, public agency, public

Stay-at-home ¥100 million—¥10 billion organization
wife/husband

¥10 billion-¥100 billion Local government
Part-timer )

¥100 billion-¥1 trillion Professional (attorney, CPA, tax
Other accountant, etc.)

¥1 trillion or more
Other

Toyo Keizai Online Media Guide

Interests

Politics, social issues
Marco economics
Industry, companies

Business,
management

Accounting, finance
Human resources
Marketing, sales

IT

Self-improvement,
qualifications

Job hunting, new
employment

Money, investing

Hobbies, culture,
crafts

Childcare, education
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Submission Rules

2
s
g

How to Request Display Ads and EmMail Ads s s 59

How to Complete the Submission Email for Display Ads and Email Ads s 60 <
(0]

Image Ad PC Submission Rules (Submission Deadline, File Format, File Size, etc.) 61 %

Image Ad SumeSSIOn Rules (PC Vers'on, htm|5) ................................................................................... 62

Image Ad Submission Rules (Third-Party DiStribUtion) - 63

Image and Text Ad SP SUDMISSION RUIES et 64 g
2

In_Read V|de0 PC Sme|SS|On Rules ...................................................................................................................... 65 :g-

In_Read V|de0 SP SumeSSIOn Rules ..................................................................................................................... 66

Gate PC and Blllboard SP Ad SumeSSI()n Rules ............................................................................................... 67
m

Billboard PC (Still Image) and Billboard PC (Still Image + Video) Ad Submission Rules 68 E_J
>

Tag Insta”atlon Rules ..................................................................................................................... 69 %

Email Ad Submission Rules (Toyo Keizai Online Editors Email Ads) s 70

Email Ads Submission Rules (Toyo Keizai Email/Toyo Keizai Targeting Email) «eeeee 71 v
3
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2
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Submission Rules

How to request display ads and email ads

When requesting display ads and email ads, confirm in advance that advertising space is available and send an application email to the address below. z
Address for ad requests: ad-ask@toyokeizai.co.jp §
Fill in the email subject (title) and body according to the example. We will reply with an email acknowledging the request. %
*Please send one email for each frame. If requesting multiple frames, please send emails equal in humber to the number of frames requested.
*If you have a replacement manuscript, please send it at the time of submission.
*If you request third-party distribution of ads, be sure to indicate this and the name of the third-party distribution service in the remarks column (see
page 7 of the submission Rules). §
*In the case of advertisers and advertising companies placing ads for the first time, the advertising fees must be paid in advance for the first three ads i
(payment must be made five business days before the ad starts running). Please inquire for details. >
Example of
request email .
Display ads Email Ads ET—J
Email subject (title) Email subject (title) §
Request: 18/04/01-18/04/28; Toyo Keizai Online; Viewable rectangle PC: XX Co., Ltd. Request: 18/04/01; Toyo Keizai Online Editors Email XX Co., Ltd.
Email body Email body
Advertiser: XX Co., Ltd. <Input the full company name Advertiser: XX Co., Ltd. <Input the full company name .
Advertising company: XX Co., Ltd. «Input the full company name Advertising company: XX Co., Ltd.  <Input the full company name g
Media: Toyo Keizai Online Media: Toyo Keizai Online Editors Email .
Ad menu/Frame: Viewable rectangle PC  «Input the ad menu name and frame name Posting date: 18/04/01 =X
Number of displays: 500,000 imp. <If the number of impressions is Request amount:  ¥200,000
guaranteed, input “guaranteed imp.” Ad details: XX advertisement
Ad period: 18/04/01-18/04/28 «If the period is guaranteed, input “guaranteed Link URL: http://****.co.jp/ If the link address is not complete at the time
period” of the request, %
Request amount:  ¥750,000 provide a summary of the advertiser’s corporate information g
Ad details: XX advertisement Remarks: Keko Toyo Tel: 03-XXXX-XXXX @
Link URL: http://****.co.jp/ <If the link address is not complete at the time Email: xxx@xxxx.co.jp g'
of the request, Input contact information and special matters, if any =
provide a summary of the advertiser’s corporate information §

Remarks: Keko Toyo Tel: 03-xxxx-xxxx Email: Xxx@xxxx.co.jp
Input contact information and special matters, if any

EEREE | o
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Submission Rules

How to complete the submission email for display ads and email ads

Fill in the link URL, manuscript file name, and other necessary information along with the “ad order rdeceipt details” in the order receipt
email sent by Toyo Keizai, attach the manuscript to the email, and send it to the following address.
Address for submission: ad-send@toyokeizai.co.jp
Fill in the email subject (title) and body according to the example. We will reply with an email confirming receipt of the submission.
*If you request third-party distribution of ads, be sure to indicate this and the name of the third-party distribution service in the remarks column
(see page 7 of the submission Rules).
* Please comply strictly with submission deadlines. If submissions are late, the ad start date or ad placement date may be changed.

[Manuscript replacement/multiple simultaneous ads]
We can accept up to two manuscripts per week. Please indicate the ad periods for each manuscript at the time of
submission and submit all manuscripts at the same time.

Example of

submission email

Display ads Email Ads
Email subject (title) Email subject (title)
Submission: 18/04/01-18/04/28; Toyo Keizai Online; Viewable rectangle PC: XX Co., Ltd. Submission: 18/04/01; Toyo Keizai Online Editors Email XX Co., Ltd.
Email body *The information in all items from those concerning the advertiser to the request Email body *The information in all items from those concerning the advertiser
amount should be transferred from the order receipt email (Ad Order Receipt Details). to the request amount should be transferred from the order receipt
email (Ad Order Receipt Details).
Advertiser: XX Co., Ltd. <Input the full company name Advertiser: XX Co., Ltd. <Input the full company name
Advertising company: XX Co., Ltd. <Input the full company name Advertising company: XX Co., Ltd. «<Input the full company name
Media: Toyo Keizai Online Media: Toyo Keizai Online Editors Email
Ad menu/Frame: Viewable rectangle PC  «Input the ad menu name and frame name Posting date: 18/04/01
Number of displays: 500,000 imp. <If the number of impressions is guaranteed, Request amount: ¥200,000
input “guaranteed imp.” Ad details: XX advertisement
Ad period: 18/04/01-18/04/28 «If the period is guaranteed, input “guaranteed period” Link URL: http://**** co.jp/  «If the link address is not complete at the time
Request amount: ¥750,000 of the submission, provide a summary of the
Ad details: XX advertisement advertiser’s corporate information
Link URL: http://****.co.jp/ <If the link address is not complete at the time of the Manuscript file: **** txt
submission, provide a summary of the advertiser’s Remarks: Keko Toyo Tel: 03-XXXX-XXXX
corporate information Email: xxx@xxxx.co.jp
Manuscript file: **** gif Input contact information and special matters, if any

Remarks: Keko Toyo Tel: 03-xxxx-xxxx Email: xxx@Xxxx.co.jp
Input contact information and special matters, if any

3y 3
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Submission Rules

Image Ad PC Submission Rules (Submission Deadline, File Format, File Size, etc.)

Submission deadline

Please submit the manuscript at least 10 business days prior to the start date.

It is necessary to confirm display and operation, so please comply strictly with
the deadline.

File format

GIF. JPG. PNG
*We are unable to accept image files and content other than the above.

Files required for submission

GIF, JPEG, and PNG Format
(1) GIF, JPG, or PNG file;
(2) Link URL (one site) *Specify separately in the submission email

* If the banner background color is white, there is a risk it will be incorporated into
the page, so a border line is required.

Maximum file size (same for GIF, JPEG, and PNG)

Advertising Menu Image size File size

No more than

Rectangle Width 600px x height 500 px. 150 KB
Double rectangle  |Width 600px x height 1000 px| '\© ;“S%r?(gha”

Maximum number of manuscripts (same for GIF, JPG,
and PNG)

We can accept up to two manuscripts per week.

The deadline for submitting a replacement manuscript is also 10
business days prior to the start of the publication of the project itself.

Animation length and replay speed

Interstitial (GIF)
-Animation duration is limited to 15 seconds (looping not possible)

Rectangle
-Animation duration is limited to 15 seconds
-Even if the animation loops, the total duration is limited to 15 seconds
-GIF format animated advertisements are limited to 5 frames per second

*Frequency control of interstitials is performed every 12 hours (the number of displays originating from user access is controlled).
*Be sure to make linked sites accessible by noon of the business day prior to the ad start date. Also, making major changes to the advertisement and changing
the link destination through redirecting and the like during the ad period are prohibited.

*The ad start time is 11:00 a.m. Japan time on the first day of posting.

*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

Toyo Keizai Online Media Guide
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Submission Rules

Image Ad Submission Rules (Third-Party Distribution)

-If you request third-party distribution of ads, be sure to indicate this and the name of the third-party distribution service in the
remarks column.

-If notice is not provided at the time of the request, we may not be able to implement third-party distribution even if a request is
made at the time of manuscript submission.

-Even if the third-party distribution is tagged in the submitted manuscript, please attach the manuscript to be distributed (gif, jpg,
png) to the submission email so that we can confirm the details of the ad.

-The file size limits are in principle the same as for ordinary distribution.

- After clicking on a banner ad, do not open it in the same tab.

Security checks

-Even in the case of a service currently approved by us, we may suspend ad
placement in cases where a new security related problem is discovered.

-In cases where a third-party distribution service that has not been approved
by us is used, we will perform the security checks designated by us. The
security check takes approximately two weeks to perform, so please be sure
to contact us before making a request.

-Please note that if a problem is discovered during the security check, we
may decline the use of the third-party distribution service.

*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours
(10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

Toyo Keizai Online Media Guide
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Submission Rules

Image and Text Ad SP Submission Rules

>
o
<
Submission deadline <
(]
Please submit the manuscript at least 10 business days prior to the start date. )
Image manuscripts
GIF. JPG. PNG
*We are unable to accept image files and content other than the above. <
Q
(0]
Prohibited characters in text manuscripts %
n
Prohibited characters (examples of machine-dependent characters) *Use of other characters may also be prohibited.
No. KK TeL @0 8) @@ mm cmkmmg kg I IIMIVVVIVIVIXX OQ@@G®®@®Q@® (1)(2)(3)4)(5)6)7)8)(9)10) (A)eK)ek)H @) E)E)
-%
Characters that may be used in text manuscripts =
>
Kanji, hiragana, double-byte katakana, numerals (single-byte), alphabetic characters (single-byte) and some symbols &
(single-byte; double-byte “!” and “?")
*Some kanji characters not included in the list of characters in common use are excluded.
*The number of alphabetic characters may vary depending on the font.
- gnm - - - m
Specifications/submitted manuscript 3
>
Advertising Menu Image size File size &
Panel SP Header Width 320px x height 100px. No more than 150 KB
wn
C
o
3.
Warnings 3.
o
3
*For a text manuscript, do not insert text directly into the body of the email; attach a manuscript file prepared using a text editor. z
*The ad start time is 11:00 a.m. Japan time on the first day of posting. o

*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)

B KL ¥
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Submission Rules

Targeted In-feed Click Guaranteed Ads Submission Rules

Submission deadline

Please submit the manuscript at least 10 business days prior to the start date.

Number of Submission
Please submit at least three sets of the following manuscripts.

Targeted in-feed manuscript format Guaranteed Click Ads Manuscript Format

Text: 20 to 22 double-byte characters Text (main title): 22 characters or less

Image: 320px left/right x 180px top/bottom GIF (animated GIFs are Text (subtitle): 21 characters or less

not acceptable), JPG 100KB max. Image: 320px left/right x 180px top/bottom GIF (animated GIFs are not

acceptable), JPG 100KB max.
*Please do not write the text manuscript directly in the body of the e-

mail, but submit the manuscript created with a text editor as a file *Please do not write the text manuscript directly in the body of the e-
attachment. mail, but submit the manuscript created with a text editor as a file
attachment.

Prohibited characters in text manuscripts

Prohibited characters (examples of machine-dependent characters) *Use of other characters may also be prohibited.

No. KK TeL @) @) @ mm cmkmmg kg I DI IVVVIVIVIXX O@3®@GE®©D@®Q®® (1)2)3)4)(5)6)7)8)9)10) mH)eHE@H)E)

Characters that may be used in text manuscripts

Kanji, hiragana, double-byte katakana, numerals (single-byte), alphabetic characters (single-byte) and some symbols
(single-byte; double-byte “!"” and “?")

*Some kanji characters not included in the list of characters in common use are excluded.

*The number of alphabetic characters may vary depending on the font.

Warnings

*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)

*We will review all manuscripts submitted for publication. We may ask you to revise your manuscript before or after publication.

Toyo Keizai Online Media Guide =
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Submission Rules

In-Read Video PC Submission Rules

Submission deadline g
D
Please submit the manuscript at least 15 business days prior to the start date. It is necessary to confirm display and operation, g
so please comply strictly with the deadline. )
Display environment
« Google Chrome latest version
« Microsoft Edge latest version (for Windows 10) §_
. . (0]
« Safari latest version i
a
*Please note that ads may not be transmitted or may not be properly displayed or controlled and there may be instances where some time is required until the ad is v
displayed depending on the communications environment, terminal, unique OS specifications, use status of the user’s terminal, and other factors.
Specifications/submitted manuscript
9
File format |Video codec| Sound codec Size in pixels Size Duration Bit rate 5
Q
<
) : Within Video: 1,000 kbps >
mp4 H.264 AAC Width 640px x height 360 px. 15-30 sec. !
P P g P 3 MB Sound: 64 kbps &
Video file formats
) : Within Video: 1,000 kbps
flv H.263 AAC Width 640px x height 360 px. 15-30 sec. !
P g P 3MB Sound: 64 kbps
m
Reports 5
2
Number of views, number of complete replays, number of clicks, CTR @
Warnings
*Frequency control is performed every 12 hours. 2
*The number of simultaneous placements is limited to one. Manuscript replacement during distribution is not possible. g
*We recommend the progressive distribution method. @
*Please note that we are unable to perform any copyright processing regarding submitted materials. g'
*The ad start time is 11:00 a.m. Japan time on the first day of posting. =
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays) o

EEE | o



Submission Rules

In-Read Video SP Submission Rules

>
- - - a
Submission deadline 5
Please submit the manuscript at least 15 business days prior to the start date. It is necessary to confirm display and operation, %
so please comply strictly with the deadline. a
Display environment
. <
« Google Chrome latest version o
» Microsoft Edge latest version (for Windows 10) §’>
+ Safari latest version 7y
*Please note that ads may not be transmitted or may not be properly displayed or controlled and there may be instances where some time is required until the ad is
displayed depending on the communications environment, terminal, unique OS specifications, use status of the user’s terminal, and other factors.
Specifications/submitted manuscript =
g
File Video Sound >
format codec codec Size in pixels Size Duration Bit rate Link destinations &
Video file . . No more _ Video: 1,000 kbps One site (transition from an
formats mp4 H.264 AAC Width 640 x height 360 px. than 4 KB 15-30 sec. Sound: 64 kbps external link button)
m
3
)
>
Reports @
Number of views, number of complete replays, number of clicks, CTR
Warnings %)
- =
o
*Frequency control is performed every 12 hours. 3
*The number of simultaneous placements is limited to one. Manuscript replacement during distribution is not possible. @
*We recommend the progressive distribution method. S
*Be sure to submit materials for which approval has been obtained from the copyright holder. Please note that we are unable to perform any copyright processing =
regarding submitted materials. o

* If a claim is received from a user, we may suspend at placement.
*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)

O REE |
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Submission Rules

Gate PC and Billboard SP Ad Submission Rules

Gate PC

Manuscript size: No more than 100 kB for top banners, side banners, and rectangles

Animation: within 15 sec. (looping not possible)

Number of simultaneous submissions: One (manuscript replacement is not possible)

Link URL: One (clickable within the entire area of the ad content)

ALT text: Not permitted

Manuscript size: Top banner: width 1,020px x height 80px., side banner: width 145px x height 600px., rectangle: width 300px x height 250px.

One-day exclusive ad background color

[] white  srrrFFF D Light green  #FOFFFO
|| wint pink #FFFOFS D Light yellow #FFFFEQ
D Light blue #FOFSFF |:| Gray #DCDCDC

Billboard SP (video)

Number of simultaneous submissions: *Frequency: Every 12 hours Video submission guidelines

One (manuscript replacement is not possible) Format: MP4

Link URL: One Size: No more than 1920pv x1080px. (16:9)

ALT text: Not permitted At the time of distribution, videos will be distributed at 320px x 180px.

size. Duration: Within 15 or 30 seconds

Common to all type Warnings

*If the banner background color is white, there is a risk it will be incorporated into the page, so a border line is required.
*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

Common to all type Submission deadlines

Please submit the manuscript at least 15 business days prior to the ad placement date.
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Submission Rules

Billboard PC & SP (still image) and Billboard PC (still image + video)
Ad Submission Rules

>
o
<
@
Billboard PC (still image) Billboard SP (still image) 8
- - )
Manuscript size: No more than 300 KB *Frequency: Every 12 hours Manuscript size: No more than 100 KB *Frequency: Every 12 hours
Number of simultaneous submissions: Number of simultaneous submissions:
One (manuscript replacement is not possible) One (manuscript replacement is not possible)
Link URL: One (clickable within the entire area of the ad content) Link URL: One (clickable within the entire area of the ad content) <
ALT text: Not permitted ALT text: Not permitted @
Manuscript size: Width 970px x height 250px. Manuscript size: Width 320px x height 180px. z
n
Billboard PC (still image + video)
Manuscript size: No more than 300 KB *Frequency: Every 12 hours o
Number of simultaneous submissions: One (manuscript replacement is not possible) 5
Link URL: One (clickable within the still image area) 2
ALT text: Not permitted ;i
Manuscript size: Still image: width 526px x height 250px.
Video submission guidelines
Format: MP4
Size: No more than 1920px x1080px. (16:9)
At the time of distribution, videos will be distributed at ad size. Duration: Within 15 or 30 seconds g
Q
=
*In cases where YouTube videos are used, specify the URL of the YouTube video to be distributed. v
Common to all type Warnings o
o
*If the banner background color is white, there is a risk it will be incorporated into the page, so a border line is required. g
*The ad start time is 11:00 a.m. Japan time on the first day of posting. g-
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays) ;
Common to all type Submission deadlines ‘fg

Please submit the manuscript at least 15 business days prior to the ad placement date.

B KL ¥
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Submission Rules

Viewable Rectangle Video, Interscroller SP Ad Submission Rules

Viewable Rectangle Video

Number of simultaneous submissions: 1 (cannot be replaced) Format: MP4 (H264)

Linked URL: 1 Size: 1920px left/right x 1080px top/bottom (aspect ratio 16:9) or less
ALT text: Not allowed 300px x 80px for combined video and still image format
(File format: PNG / JPG / GIF (animated GIFs are not acceptable).
(As a rule, file size should not exceed 100KB).
Capacity: 20 MB or less
Length: 15 or 30 seconds or less

Interscroller SP

Number of simultaneous submissions: 1 (cannot be replaced) Format: JPG, PNG
Linked URL: 1 Size: within 300px left/right x 600px top/bottom
ALT text: Not allowed Capacity: 300 KB or less

Common to all type Warnings

* Please be sure to submit materials that have been approved by the copyright holder. Please note that we do not handle copyrights for materials.

* We reserve the right to discontinue publication if we receive a claim from a user.

* We may refuse to distribute or publish the material or request revisions to be made to the manuscript due to user complaints, usability considerations, etc.
*The ad start time is 11:00 a.m. Japan time on the first day of posting.

*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

Common to all type Submission deadlines
Please submit the manuscript at least 15 business days prior to the ad placement date.

I "N,
Toyo Keizai Online Media Guide ?iu{f. %;tﬂiﬁ?

spy Aeidsig SpY 09pIA |eLIOLISADY

SpY |lewy

S9Ny uoISSILANS

69



Submission Rules

Tag Installation Rules

Advertorial

Tags that can be submitted are as follows.

IRERYY sHRS) RERYY
Example GDN,YDN etc--- negotiable AccessMill etc--
Term Gyaranteed PV_ G_uaranteed PV G_uaranteed PV
Achievement Period Achievement Period Achievement Period
Place Advertorial Advertorial Advertorial
Display Ads

Tags that can be submitted are as follows.

IRERYY sHRSY RERYY
Example Not allowed IAS etc-- Not allowed
Term Not allowed Guaranteed Achievement Period Not allowed
Place Not allowed Display Ads Not allowed

Warnings
- wn
S
-Please be sure to consult with us when considering the installation of tags. 3
-Tags not listed above may also be available. 2
-Please consult with us before placing tags. g
-There is no guarantee that the tags will work in all environments, devices, or conditions. =
0}
n

B KL ¥
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Submission Rules

Email Ad Submission Rules (Toyo Keizai Online Editors Email Ads)

>
<
Submission deadline g
Please submit the manuscript at least 10 business days prior to the ad placement date. )
Manuscript format
Image: width 320px x height 180px. (no more than 100 KB recommended) -
Title: No more than 20 characters *Only HTML emails are sent. a
Body: No more than 85 characters (+ URL) *Be sure to submit a URL with http://or https://. °
*In principle, the linked website should be publicly available at the time of submission. =X
Also, making major changes to the ad and changing the link destination through
redirecting and the like after submission are prohibited.
Text manuscript .
-For a text manuscript, do not insert text directly into the body of the email; attach a manuscript file prepared using a text editor. ?:’_J
-Set the text editor to display spaces and confirm the manuscript. ;
@
Characters that used in text manuscripts
Kanji, hiragana, double-byte katakana, numerals (double-byte/single-byte), alphabetic characters (single-byte) and some symbols (double-byte)
m
*Some kanji characters not included in the list of characters in common use are excluded. 5
*The number of alphabetic characters may vary depending on the font. :
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays) &
wn
C
o
3.
7]
o
3
X
C
8
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Submission Rules

Email Ads Submission Rules (Toyo Keizai Email/Toyo Keizai Targeting Email)

File format

Prohibited characters and characters that may be used

Please submit using the Excel file that can be found on the Toyo Keizai
promotion site (https://biz.toyokeizai.net/ad/draft/). If an image is
used, submit the image file at the same time (at least 320 px wide, no
more than 620 px high).

Manuscript format

-The same as periodically distributed emails.

-For ruled lines, use the <hr> tag rather than a symbol (-).

*If there is a problem with the display, a response will be made during business
hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

Click count URL

Title: No more than 40 double-byte characters
**Toyo Keizai Email” will be inserted after the title.
Body: No more than 100 lines x 40 double-byte characters
*Excluding the header and footer

* It is necessary to insert “Produced by: [advertiser name]” after the body text.

*Be sure to submit a URL in the manuscript with http://or https://.

*Be sure to insert double-byte spaces before and after URLs in text.

* In principle, the linked website should be publicly available at the time of
submission. Also, making major changes to the ad and changing the link
destination through redirecting and the like after submission are
prohibited.

Text manuscript

-For a text manuscript, do not insert text directly into the body of
the email; attach a manuscript file prepared using a text editor.
-Set the text editor to display spaces and confirm the manuscript.
-When preparing the manuscript, please use a monospaced font.
If a proportional font is used to prepare the manuscript, the layout
may be distorted when displayed depending on the email reception
environment.

Toyo Keizai Online Media Guide

Link URLs will be replaced with a measurement URL.

*If replacement with a measurement URL is not needed, please indicate this
at the time of request.
(In this case, it will not be possible to report the number of clicks.)

Targeting email segments

Age/gender/role/industry/job type
*Details concerning the categories can be confirmed in the media guide.

Submission deadline

Please submit manuscripts by 4:30 p.m. (Japan time) at least 10
business days prior to the ad placement date.

Header and footer

We will insert a header and footer specified by us.
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Submission Rules

-Please comply strictly with submission deadlines.
If submissions are late, the ad start date or ad placement date may be changed.

-In principle, the linked website should be publicly available at the time of
submission.

Also, making major changes to the ad and changing the link destination through
redirecting and the like after submission are prohibited.

*If there is a problem with the display, a response will be made during business
hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

-Addition of double-byte character parameters is not supported.

Toyo Keizai Online Media Guide EL{AT' gi(i
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Submission Rules

Toyo Keizai Inc. Business Promotion Department
Rules for the Publication of Advertisements / Disclaimer / Cancellation Policy

Standards for the Publication of Advertisements / Rejection of Advertisements

Standards for the Publication of Advertisements

Standards for the publication of advertisements (hereinafter the “Standards”) shall apply to advertisements intended for publication
via all Toyo Keizai Inc. (hereinafter the “Company”) media. All advertisements shall comply with the Standards.

Relationship between the Standards for the Publication of Advertisements and the Rejection of Advertisements

Advertisements that meet the Standards specified by the Company, may be rejected based on the decision made by the Company
on a case-by-case basis. In addition, advertisements that do not meet the Standards may be accepted after evaluation by the
Company. (The preceding notwithstanding, the Company does not publish advertisements that violate laws or regulations.)
Publication of advertisements via the Company media in the past does not preclude rejection of current or future submissions. The
Company does not disclose the reasons for rejection.

Rejection of Advertisements and Responsibility of Advertisements

The Company makes the determination to accept or reject publication of individual advertisements in accordance with the
Standards. However, its decision does not reduce the responsibility of the advertiser for individual advertisements. Submission of
advertisements for publication is deemed agreement by the advertiser that it shall bear responsibility for its advertisements. The
Company does not provide reasons for rejection.

Materials to Be Prepared for Screening for the Publication of Advertisement

Materials include the company name, location and business description or the URL that shows the company profile and financial
settlements for the past three years.

Complaints from third parties, including readers or users, about information posted as advertisements or in the linked websites
shall be handled by the advertisers on their own responsibility, and the Company shall have no responsibility therefor.
Advertisement fees and menus may change based on the Company’s convenience. Please confirm fees and other details
beforehand. Copyrights and other intellectual property rights related to advertisements, including tie-up advertisements with
articles and pure advertisements created by the Company, shall belong to the Company even after being posted.
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Submission Rules

Screening Standards for the Publication of Advertisements

The Company makes the determination to accept or reject publication of individual advertisements and determinations regarding
the content of advertisements in accordance with related Japanese laws and regulations regarding advertisements and the
advertisement guidelines (latest version) specified by the Japan Magazine Advertising Association and the Japan Interactive
Advertising Association, of which the Company is a member, and other industry-specific regulations, and in consideration of
characteristics of the advertisement media and the social impact of the advertisement. The Company retains the right to accept or
reject publication of individual advertisements. In addition, screening standards and the determination to accept or reject
publication of individual advertisements may differ depending on the characteristics of the relevant media, and the Company shall
have no responsibility to provide reasons for rejecting individual advertisements. Advertisements that fall under any of the following
or that the Company determines inappropriate shall be rejected for publication:

P e
Toyo Keizai Online Media Guide ;Xi_{fj/i “(ﬁ

Advertisements that violate related Japanese laws or regulations, international treaties, etc.;

Advertisements that violate laws regulating advertisements and representations, including the Act on Securing Quality, Efficacy
and Safety of Products Including Pharmaceuticals and Medical Devices, the Health Promotion Act, the Act against Unjustifiable
Premiums and Misleading Representations, the Act on Specified Commercial Transactions and the Public Offices Election Act;
Advertisements that may infringe on any individual’s rights by using names, portraits, publications or trademarks without the
relevant individual’s permission;

Advertisements that may infringe on any individual’s rights by using names, portraits, publications or trademarks without the
relevant individual’s permission;

Advertisements in which the advertiser's name, address and contact information are not clear, and the individual/organization
that is responsible is unknown;

Advertisements whose linked websites” advertisements or representations may take unfair advantage of readers or users
Advertisements containing misleading or inappropriate representations, including false or extravagant representations that may
cause incorrect understanding by readers or users;

Advertisements that are unscientific or superstitious and may cause anxiety or take unfair advantage of readers or users;
Advertisements that are related to antisocial forces, deceitful business, products and services that are not allowed in Japan, and
whose expression urges readers or users to speculate in financial matters;

Advertisements that may disturb public order, affirm violence and crime, or that contain explicit or indecent sexual images or
expressions that may be contrary to public order and morality; and

Advertisements that the Company determines inappropriate in consideration of the characteristics of the media, the content of
advertisement and social conditions.

Sa|ny uoIssILgns
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Submission Rules

Business Categories and Conditions That Cause Advertisements to Be Rejected

Advertisements that solicit or introduce pyramid schemes, multilevel marketing, network businesses and deposit transactions;
Advertisements regarding the recruitment of franchisees, distributors and human resources that do not contain specified items to
be represented;

Advertisements for doctrines of specific religions, joining religious groups, spiritual abilities or unscientific fortune telling, and
advertisements for products emphasizing certain effects such as bringing good luck, economic fortune or recovery from disease;
Advertisements for businesses that fall under the category of sex establishments (store/non-store types) or short-stay hotels
used primarily for sexual activities;

Advertisements for online dating services;

Advertisements for gambling or casinos (including online casinos);

Advertisements for synthetic cannabis or unregulated drugs that are collectively called quasi-legal drugs;

Advertisements calling for donations or provisions of money or articles for private purposes;

Advertisements for cryptocurrency transactions or crowdfunding, and advertisements recommending medical practices or
surgeries at hospitals and clinics, and

Other advertisements that the Company determines inappropriate

Note: Advertisements for tobacco products, including electrically heated tobacco product, shall be evaluated in accordance with
the standards specified by the Tobacco Institute of Japan.
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Submission Rules

Disclaimer

« Submission of an advertisement for publication is deemed acknowledgement that the advertiser agrees to bear all responsibility
regarding said advertisement.

« The advertiser bears all responsibility for the posted advertisement (including information shown in the linked websites), and the
Company shall have no responsibility therefor.

« At any time following acceptance of an advertisement for publication, the Company reserves the right to reject or cancel publication
if the content of the advertisement violates the Standards specified by the Company.

 In the case that the Company rejects or cancels all or part of an advertisement due to reasons attributable to the advertiser, the
Company shall have no responsibility therefor.

+ Screening by the Company or the decision to accept an advertisement for publication shall not be interpreted to mean that the
Company has ruled out all possible violations regarding conformity to laws, regulations or the Standards specified by the Company.

« In the case of third-party claims for damages caused by the advertisements against the Company, the relevant advertiser or
advertising company shall resolve said claims at their own responsibility and expense. However, the foregoing shall not apply to the
cases involving damages caused by reasons attributable to the Company.

« The Company shall have no responsibility for damages or loses incurred by the advertisers or advertising companies due to data
loss, unauthorized access to data, and the interruption, delay or discontinuation of Company media caused by electrical outage,
natural disasters, or failures in telecommunication lines, computers, servers or carrier networks.

« The Company does not in principle eliminate competitors for the time and period in which each advertisement is published.

« The advertiser and advertising company shall warrant that the contents of the advertisement do not violate any third-party rights,
and that all property rights regarding the contents of the advertisement have been managed thoroughly and appropriately.

« In the case that an advertisement is not published due to reasons attributable to the Company, the Company shall bear general loss
or damage only. The total amount of the compensation shall be limited to the fee for publication of said advertisement regardless of
the reason.

« Advertisements in the form of articles are created based on information as of the time of publication; therefore, the Company will
not in principle accept revision to contents after publication.

« The Company asks external screening organizations to examine contents and expressions in relation to the Act on Securing Quality,
Efficacy and Safety of Products Including Pharmaceuticals and Medical Devices, Act against Unjustifiable Premiums and Misleading
Representations, etc. In response to the examination conducted by said external screening organizations, the Company may require
changes in the contents or expressions of the advertisements, or may cancel publication.

Toyo Keizai Online Media Guide QA_AN,AQM
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Submission Rules

Precautions Regarding Expressions Used in Advertisements

+ Advertisements must undergo pre-screening.

« Advertisements in the form of articles shall be clearly indicated with the designation “AD.” Misleading expressions that may be
confused with articles published by the Company such as advertisements that cannot be clearly distinguished from Company
contents, and advertisements with designs and contents similar to those of the Company must be avoided. Individual experiences
included in advertisements in the form of articles must be attributable to actual persons who had said experiences.

« Media names cannot be used in pure advertisements. (Including for the destination of postcards. Use abbreviations or ID numbers.)

 Please refrain from using or including links to explicit sexual images or expressions, including genitalia or breasts.

« Please refrain from using or including links to obnoxious, cruel, or grotesque expressions or images that may cause readers or users
to feel uncomfortable.

« The indication of “patented” can only be used in advertisements for products that have received patents. In such cases, the
individual patent numbers should be included. Use of the indication “patent pending” is not allowed in advertisements.

Sa|ny uoIssILgns
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Submission Rules

<Expressions or Images Used in Internet Advertisements>

Advertisements that fall under any of the following may be rejected, or may require revision before publication is allowed:

Advertisements that may mislead users by evoking smartphone or PC windows, icons, cursors or buttons; and

Advertisements that include new operation concepts that do not match general methods. These include clicking, tapping and
mouse-over operations (e.g., mouse-over or mouse-out operations that allow users to jump to a different website, or to start a
pop-up window).

Sirens, horns, shouts or irritating sounds are not allowed. Advertisements that contain sound are required to have “mute” as the
default setting. In addition, advertisements including sound require a button that allows users to turn sound on/off and adjust
volume.

Advertisements that contain animations (gifs, etc.) that change rapidly, primary colors, fluorescent colors or flashing colors with
higher luminance may require revision. Advertisements that are on an endless loop or are longer that 15 seconds in length are not
allowed.

Note: Expressions and images that the Company determines to be inappropriate may require revision.

Submission of Advertisements

W %%
Toyo Keizai Online Media Guide = “'f‘ ﬁ’%

Submit advertisements in writing or via e-mail by the deadline for publication.

The deadline for advertisements differs depending on the media. Please confirm deadlines with the sales department at the
Company.

The Company shall not accept postponement or cancellation of submitted advertisements on or after the relevant deadline.
Advertisements are pre-screened by the Company. After screening, they may be rejected or require revision.

Advertisers shall have complete responsibility for the contents of the advertisements posted (including the information provided in
linked websites), and the Company shall have no responsibility therefor.

In the case that the Company rejects or cancels all or part of an advertisement due to reasons attributable to the advertiser, the
Company shall have no responsibility therefor..

Screening by the Company or the decision to accept an advertisement for publication shall not be interpreted to mean that the
Company has ruled out all possible violations regarding conformity to laws, regulations or the Standards specified by the Company.
Rules for the Application for Advertisement, Rules for the Publication of Advertisements, Rules for the Advertisement Materials
(https://biz.toyokeizai.net/files/user/pdf/ad/Toyokeizaionline_Nyukoukitei_202002.pdf [Japanese]), advertisement fees and
submission specifications may change. When applying for advertisements, please contact the sales department at the Company to
confirm the details.

When submitting advertisements for publication, advertisers shall be deemed to have agreed to follow the Rules for the Application
for Advertisement, Rules for the Publication of Advertisements and Rules for the Advertisement Materials.

When the Company sends the advertiser approval for the submission of the advertisement for publication, the contract for the
publication of advertisements shall be entered into between the advertiser and the Company.
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Submission Rules

Application for the Publication of Advertisements: Magazine Advertisements

Application for the publication of magazine advertisements shall be submitted in writing or via e-mail by the deadline for individual
media with the required items shown below:

(1) Applicant information: Company name / Department / Name of the applicant / Address / Telephone number

Billing information (If different from applicant information): Address / Department / Name of the person in charge / Telephone
number

(2) Content of the advertisement: Name of the advertiser (when an advertising company is the advertiser) / Name or the brand of the
product to be advertised

(3) Content of application: Name of the medium used for advertisement / Date of publication / Name of the advertising space (menu)
/ Volume of the advertisement (number of pages, etc.)

(4) The advertisement fees (net amount excluding tax) / Date of application / Billing date / Payment date

Please consult the Company for detailed information on front matter, placing the advertisement on the page facing the article, etc.
Due to matters relating to the layout of articles and advertisements, the Company may not be able to accommodate your wishes.
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Submission Rules

Cancellations: Magazine Advertisements

When cancelling publication after the acceptance of the application, advertisers must pay the cancellation fees described below:
Pure Advertisements

Cancellation on and after the application deadline (four weeks prior to the date of the publication)-Up to eight
business days prior to the date of the publication: 50 percent of the advertisement fees

Cancellation on and after the day of the completion of the proofreading (seven business days before the date of the
publication): 100 percent of the advertisement fees

Advertisements Designed by the Company

Cancellation on and after the application deadline (seven weeks prior to the date of the publication)-Up to eight business days
prior to the date of the publication: 50 percent of the advertisement fees and other actual costs

Cancellation on and after the day of the completion of the proofreading (seven business days prior to the date of the
publication): 100 percent of the advertisement fees and other actual costs

In addition to the foregoing, if advertisements designed by the Company are cancelled, the Company asks the advertisers to

pay for the actual costs of employees dispatched to the applicant’s place of business outside the Tokyo metropolitan area,
honorariums for celebrities, special photographing and other creation costs

Note: “Business Aspect” in Weekly Toyo Keizai sets cancellations fees after eight weeks prior to the date of publication at 100
percent of the advertisement fees and other actual costs (including the costs of employees dispatched to the applicant’s place
of business outside the Tokyo metropolitan area, honorariums for celebrities, special photographing and other creation costs).

[Postponement] After confirming the tentative period of advertisement, the fees shall not be revised.
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Submission Rules

Cancellations: Internet Advertisements

When cancelling publication after the acceptance of the application, advertisers must pay the cancellation fees described below:

Pure Advertisements

Cancellation on and after the submission deadline: 100 percent of the advertisement fees

Advertisements Designed by the Company

Cancellation up to 11 business days prior to the starting date of posting: 50 percent of the advertisement fees and other actual
costs

Cancellation on and after 10 business days prior to the starting date of posting: 100 percent of the advertisement fees and
other actual costs

In addition to the foregoing, if advertisements designed by the Company are cancelled, the Company asks the advertisers to
pay for the actual costs of employees dispatched to the applicant’s place of business outside the Tokyo metropolitan area,
honorariums for celebrities, special photographing and other creation costs.

[Postponement] After confirming the tentative period of advertisement, the fees shall not be revised.

Cancellations: Seminars

In the case of cancellation after the acceptance of the application or the signing of the contract, payment of the full sponsorship
amount will be required.
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Advertising

Hours: 10:00 a.m. -6:00 p.m. (Japan time)

the following business day.

*We will respond to inquiries made after 6:00 p.m.

For inquiries and »¥%

inquiries and requests: requests Email ad-ask@toyokeizai.co.jp

Emai

To submitads B ad-send@toyokeizai.co.jp

Toyo Keizai Promotion Ad
https://biz.toyokeizai.net/ad/

Information on Toyo Keizai magazine
and digital advertising

TOYO KEIZAI BRAND STUDIO

https://biz.toyokeizai.net/-/brandstudio

Provides services to advertisers by using
Toyo Keizai's production capabilities

Toyo Keizai Online Media Guide

Toyo Keizai Inc.

http://corp.toyokeizai.net/
https://biz.toyokeizai.net/ad/english/

Business Promotion Division
Media Sales Department

1-2-1 Nihonbashi Hongokucho, Chuo-ku, Tokyo
103-8345, Japan

Tel: 81-3-3246-5551 Fax: 81-3-3279-0332

Toyo Keizai Online
https://toyokeizai.net

Toyo Keizai Online twitter

https://twitter.com/toyokeizai

Toyo Keizai Online facebook

https://www.facebook.com/ToyokeizaiOnline/
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