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What Is Toyo Keizai Online?

Toyo Keizai Online: The No. 1 business magazine-affiliated site in Japan;
200 million PVs per month

Toyo Keizai Online is an online medium launched in June 2003 by Toyo Keizai Inc., the publisher of Weekly Toyo Keizai and Kaisha Shikiho,
a quarterly company databook. Since a major overhaul in November 2012, Toyo Keizai Online has seen rapid increases in PVs and UBs
and has maintained the number one position among business magazine-affiliated sites.
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Features of Toyo Keizai Online

1. 200 million PVs per month; overwhelming capacity to attract viewers

Articles from Toyo Keizai’s approximately 50 journalists and talented writers are featured
p every day. As a staple of economic news that can be read for free, the site has gained the
RN I LRI support of many readers and continues to attract new viewers.
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- e iuaton = o1 Bone 2. Maximum power of individual articles
\ While newspaper companies and other news media distribute 20,000 or more articles each
month, Toyo Keizai Online posts only about 500.
e — grmmﬁumj;m EEEE o Q = The PVs per article are high, maximizing influence.
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eom 3. Well-informed readers accustomed to complex text

e L

Toyo Keizai Online articles are relatively long, and articles that extend to several thousand
words are not uncommon.

The site is favored by readers who are accustomed to lengthy text.
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4. Viewed by a wide range of businesspeople from top managers to on-
N I;ig;a»ho:?—rzsémmswmg Site personnel

A Toyo Keizai Online’s main readers are active businesspeople.

The site boasts a broad viewership ranging from employers and executives to managers

PC Version and on-site personnel.
O—Y>h'&MH20 & B
I BB BB . - . _gm -
& = 5. Diverse range of articles beyond business, politics, and economics,
B o, TS including career development, education, and lifestyle
> <R 5
Toyo Keizai Online presents articles in various genres written from unique perspectives. As
well as articles on business, politics, and economics, the site features articles on lifestyle
and child education favored by women.
Smartphone
Version
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Reader Information

Toyo Keizai Online Media Guide

These are the readers of Toyo Keizai Online

40 years old,
lives in Tokyo
region,
university
graduate

Married, dual-
income
household, has
children

-
AR

Section chiefs to
general managers
Grade

-
B =

fashion, cosmetics
appliances,
automobiles

Survey Summary

DX

DX promotion

Survey subjects: Sample of 1,000 employed men and women located
throughout Japan who read Toyo Keizai Online

Survey period: February 15, 2022 - February 19, 2022

Survey organization: Online questionnaire by Rakuten Insight
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Reader Information

@ Gender /Iil\ Average household income

6.2%

: 8.1%
: 0.1% -0-4%
9.7% 1.2% = 18~24 3.0% &' = Less than 5M Yen
w25~34 4.7% ‘ 25.2% = 5M Yen ~ 10M Yen

10M Yen ~ 15M Yen
= 15M Yen ~ 20M Yen
= 15M Yen ~ 50M Yen
= 50M Yen ~ 100M Yen
= More than 100M Yen
= No Answer

52.9%

47.1% » 35~44

15.0%
Female

Male Average age: 45~54

40 15.6%
23.99% 070
= OVER 65
23.9%

@ Areas of residence

53.0% of readers live in Tokyo,

@ Academic History

. : 0.2%
Kanagawa, Aichi, and Osaka Aomori 13.0% 2 11.1% o
2.1% = Junior High School
Hokkaido : % = High School
m More than 10.0% Akita s ‘6-2% 9
= Technical College

W 5.0~9.9% _ ‘ 5 39
W 2.0~4.9% . Yamagata = Business College
m 1.0~1.9% = Junior College

0.5~0.9% = University

Less than 0.4% Ishikawa

Master's Degree
Toyam g

62.1%

Tottori i
Fukui

Shimane
kayama ; Nagano
Yamaguchi Hyogo P e @
Fukuoka 9 053k4 Yamanashi :

a
Kagawa j a@
Nagasaki e Ehime Tokushirn Mie okal, Ka
Kochi
Kumamdtomamoto Wakaya
Miyazaki
Kagoshima Okinawa
WU Y
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Reader Information

* Items that readers plan to purchase (men)

15.0%

* Items that readers plan to purchase (women)

0.0% 10.0% 20.0% 30.0%

0.0% 5.0% 10.0% 20.0%

Skincare products - G 26.8%
N 25.3%
I 24.8%

I 24.4%

Casual fashion G 15.7%

Tablet N 15.1%
I 14.9%
I 14.9%
I 14.9%

Casual fashion
Casual shoes Cosmetics
PC Casual shoes

Automobile (domestic)

Smartphone

Clothing and belongings of children and grandchildren
Business shoes

Bag or valise

Household electric appliances

* Items that readers

0.0%

Household electronics

Bag or valise

Skincare products

Casual fashion

I 14.7%
I— 14.7%
. 14.6%
I 14.6%

plan to purchase (18-34 age)

10.0% 20.0%

I —— 21.8%

I — 20.8%
I 20.5%
I 20.3%

30.0%

Cooking electronic device

Hair-care

Bag or valise

Household electronics

Smartphone

Daily necessities, toiletries

———  22.9%
I ——  22.5%
I 21.0%
I 18.7%
I 16.8%

Items that readers plan to purchase
(Annual income over ¥10 million)

0.0%

Casual fashion

Automobile (domestic)

Casual shoes

Automobile (imported)

10.0% 20.0% 30.0%

I 20.5%
I—— 20.5%

Cooking electronic device |GGG 18.9% PC I 15.7%
Casual shoes GGG 18.4% Tablet GG 15.7%
Hair-care G 18.4% Skincare products [ 15.7%
Business shoes N 17.6% Hair-care . N 15.7%
Cosmetics NG 17.6% éCIothing and belongings of children and grandchildren |GGG 15.7%
Business fashion |GGG 17.1% Business fashion |GG 14.5%
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Commitment to a Safe and Secure Advertising Delivery Medium

In order to make Toyo Keizai Online a safe and secure media trusted by advertisers, various ad-verifications
are being conducted. As a result of a brand safety survey from multiple perspectives, it has been proven that
the ad space has a higher performance than the domestic average.

@ View ability A Brand Risk ‘W Ad-fraud Unit:%

Lo5»olN Los5»oN ANk AN Los»ol Los»ol AR ANk Los»ol Los»ol AR ANk
PCE1 PC2 el BEET PCE1 PCH2 ELEL BEET PCE1 PC2 ELEL BEET

H#it 62.5 75.382.352.0 0.1 0.1 0.4 04 3.5 3.5 2.3 2.3

ot
verage 557 46.4 5.6 10.4 5.6 10.4

A Integral
survey cooperation : I As Ad Science
*Domestic average figures are from IAS "Media Quality Report", 2nd half of 2020.

“Viewability: Percentage of banner ads that are displayed for more than one second on 1/2 of their area” “Brand risk: Percentage of pages that are inappropriate for ad placement” “Ad-fraud: Percentage of unauthorized clicks by bots, etc.”

Japan Joint Industry Committee for Digital Advertising Quality & Qualify (JICDAQ) has
cermie2  recognized our series of efforts and certified us as a "Quality Certified Business
Operator," which certifies the high-quality digital advertising.

JICDAQ

For details on PMP and other operational advertising menus, please contact us.

o "
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Advertorial

Editorial Design

Unique Design

Mail Advertorial

Research-based Advertorial

Recruit Blanding

Long Serialized Advertorial

Lead generation : Basic Plan

Lead generation : Light Plan

Re-post for Website

Partner media

Schedule

Ad Spaces

Quiz and diagnostic contents

Research Plan

Additional Inducement Package Plan

Secondary Use

Boost Plan Using Other Media

Option

Toyo Keizai Online Media Guide

A wide range of option is available from banner ads to text ads.
We can respond flexibly to specification of the ad period and the number of

impressions. Please contact us with any questions.

*Please inquire whether posting an ad is possible.
*Ads are posted at 11:00 a.m. Japan time on the first day of posting.
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Advertorial Editorial Design

“Editorial Design” advertorial has a normal editorial news design.

It can be used to send the message of your brand or product to our |
readers. Contents ¥2 . 5 million-
(w/o tax)
Sambple Equivalent to 2-3 pages of A4 magazine :
P Approximately 2,000 to 2,500 words : HE Guaranteed no. of
Text Volume About 2 photos/graphs (* with interview photography) : B 10,000PV
e | A eE el Depending on the content, we will also create an
EEEEEEEEEE 0 [ :
W e inducement frame. :
[omeinmsmmeaey et ¥ illion-
. ) FASTALERT/ Start 4 weeks (*1 year archive after publication) . mitlion
B EEE S AP YA - 202300 m _ * w/0o taX
T Appearing Terms In case of 20,000PV guarantee, 4-6 weeks *If the (w/ )

guaranteed PV is not reached within this period, the
[ | Guaranteed no. of

period may be extended. B 20.000PV
14
Credits Requ|l|re§ AD credlts. ngar title, and.lrlsert client name Report submission target
and “Writer: Toyo Keizai Brand Studio”. :
i Within 10 business days, starting
3 — Y L - ) . ) : from the first business day following
TR el T SR Contact Contact” information can be placed in the right column 6 eng of the posting
BOBES I AL L Gh. SRR Eh AL L on the page. It is possible to place it in a banner ad. :
: Other additional fee
IBCPI:HO‘)&MEEDX(E?E‘JU1—‘>s>
e . . rzs o i : Additional transportation fees and
JELT T CTeSpacEE e Option i gratuities may be charged for
: i i interviews in distant locations or
Access company We can.analyze IP addresses a.nd p.row.de you with experts or celebrities. If the
nalvsis with a list of names of companies viewing your : production period is short, an
anaty article ads. i express fee may be required. If you
i wish to place measurement tags in
We can provide a one-stop production service, : articles, an additional fee will be
Video from video shooting to production, together with : charged. Tags must be submitted as
article ads. Please contact us for details.  one file (txt format) per tag.
Video. ! Guide
| eeaoms Offorint We can also provide web pages in a cut-out : Basically, we will use the dedicated
s P format. Please contact us for details. : ad space for article advertising.
: Display ads can also be used for a
_ For reprints from the Weekly Toyo Keizai : special fee.
Reprint from the p . y v :
magazine magazine, the implementation fee starts at . Posting on official Twitter
1,700,000 yen. . .
4 : The URL of the published article ad

¢ will be posted organically on the
¢ official Twitter of the Toyo Keizai

: Brand Studio. % Elé $% %ﬁ

Toyo Keizai Online Media Guide e o
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Advertorial Editorial Design

[ Title ] [ Advertiser Name, Production Credits, Publication Date ] N L =
Title and subtitle should be 20-22 The advertiser's name will appear at the bottom of the title and L
characters. The title and subtitle of the subtitle. The advertiser's name will not include the company O (H1)
page will be used as the text for the name. Underneath the advertiser's name is the credit "Produced O (HT514ML)
guidance. by Toyo Keizai Brand Studio," with the AD symbol and publication orEee

B O ofE e date on the far right. v~ Jo)]

?-ﬁ_f‘T-ﬁ_? 4BRE BHFEEEF ISR | WFHTT1Y | APV | BIT— HEES )

byF  ESRR BA-EE I-yb FrUP-HE S0 @giE  o-pEs I - [Headlines/Photos/Images] .

I O (B1MD) / R Photos and illustrations are required

O (HIFA1NL) REEE for 16:9 headlines.
i " [ Heading ]

Since the middle heading is displayed

. on only one line (PC version), the
Headlines/Photos/Images TR
e i number of characters is fimited to 25
required for 16:9 headlines. e diEEmE:

[ Amount of text ]

[ Contact Us ] ;
In the right column and at the bottom of - The standard length
the article, contact information and - for-a smglfa online
) banners that link to the advertiser's or - article ad is 2,000 to
,,,,,,,,,,,,,,,,,,,,,,,, [ Heading ] o advertiser's product's website will be -- 2,500 words.
“---ttooootooooooooo Since the middle heading is displayed. For contact information, you
SoooTToITooes --- displayed on only one line may use the name of the advertiser as
—o-otoooooooeeem=-f (PC version), the number of well as the company name. You can also
—-------—----——------—/- characters is limited to 25 use the brand name. The name of the
LEEEE | full-width characters. advertiser in the title space and the name [ Photos ]
77777 | of the advertiser and product in the right Photos and illustrations
[ Amount of text] — column do not have to be identical. will be posted according
The standard length = to the content.
for a single online — W
article ad is 2,000 to __ _________________ hEEe,
2,500 words. §
-----z==- [ Photos ]
ZIZTTTTTT Photos and illustrations will be
--------- posted according to the content.
HOEFE R
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Advertorial

Unique Design

We can design a unique advertorial to send a unique brand message.
Interactive designs can also be created.

Sample

byl uunu
{ " |in! mm"i |l11

FJORD

Design and Innovation from
Accenture Inleractive

Toyo Keizai Online Media Guide

Contents

Text Volume

Appearing Terms

Credits

Contact

Equivalent to 2-3 pages of A4 magazine
Approximately 2,000 to 2,500 words

About 2 photos/graphs (* with interview photography)
Depending on the content, we will also create an
inducement frame.

Start 4 weeks (*1 year archive after publication)

In case of 20,000PV guarantee, 4-6 weeks *If the
guaranteed PV is not reached within this period, the
period may be extended.

Requires “AD” credits near title, and insert client name
and “Writer: Toyo Keizai Brand Studio”.

Report submission target

: Within 10 business days, starting

“Contact” information can be placed in the right column
on the page. It is possible to place it in a banner ad.

from the first business day following
: the end of the posting

: Other additional fee

Option

Access company
analysis

We can analyze IP addresses and provide you
with a list of names of companies viewing your
article ads.

We can provide a one-stop production service,
from video shooting to production, together with

Video
I article ads. Please contact us for details.
Video.
We can also provide web pages in a cut-out
Offprint P pag

format. Please contact us for details.

Reprint from the
magazine

For reprints from the Weekly Toyo Keizai
magazine, the implementation fee starts at
1,700,000 yen.

i Basically, we will use the dedicated
i ad space for article advertising.

i Display ads can also be used for a
: special fee.

Posting on official Twitter
: The URL of the published article ad
: will be posted organically on the

i official Twitter of the Toyo Keizai
i Brand Studio.

¥3 . 5 million-

(w/o tax)

[eLIOLIRAPY

| Guaranteed no. of
B 10,000PV

¥4 . 5 million-

(w/o tax)

SPY O3pPIA

| Guaranteed no. of
B 20,000PV

spy Aejdsig

i Additional transportation fees and

: gratuities may be charged for

i interviews in distant locations or

i with experts or celebrities. If the

: production period is short, an

i express fee may be required. If you
i wish to place measurement tags in

i articles, an additional fee will be

: charged. Tags must be submitted as
i one file (txt format) per tag.

. Guide
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Advertorial Mail Advertorial

This menu allows you to create content about your products and services
in the form of an article advertisement and deliver it via e-mail.
Implementation fee Delivered to Toyo Keizai Online e-mail members.

Sample
Contents

Text Volume

EEERAY TG, FHERRZ— b
Ay Fz—rTRANTEZON?

Design and
Layout

Credits

H A IR R
Lt RO HEr ST LRENR Y £T,

ENFALBH LV 2 - e,

£ TOVO KEIZA BRAND STUDID

External link

i
v
s

Contact

FOLIUAMENRAOLHNT A7 2 F o= W RULAG

HERORE— LA RS TS

From two to three pages, about
1,000 words, and photos or graphs.

The design and layout of the email
will be the same. Unique designs
are not allowed.

Requires "AD" credits near title, and
insert client name and “Writer:
Toyo Keizai Brand Studio”.

We will create a page with the
same editorial style as the content
of the email and publish it on Toyo
Keizai Online. No service to attract
customers. The content cannot be
modified.

Links can be set up to direct users
to your website.

The contact information should be
included in the text.

Option

Reprint from the
magazine

Toyo Keizai Online Media Guide

For reprints from the Weekly Toyo Keizai
magazine, the implementation fee starts at
1,800,000 yen.

¥2 million-

(w/o tax)

. The estimated number

of email

500,000

Submission deadline

10 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target
There is a one-week
measurement period after
distribution, then within five
business days after that.

Other additional fee

Additional transportation fees
and gratuities may be
charged for interviews in
distant locations or with
experts or celebrities. If the
production period is short, an
express fee may be required.

5L R
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Advertorial

Report Sample

Mail Advertorial

1 Basic Information

Number of deliveries, number of opens, and open rate

2 Attributes of email recipients

Gender, age, industry, position, job title

3 Link clicker attributes

Gender, age, industry, position, job title

4 Number of external link clicks

If there are external links, report the number of clicks per email

ET] 18
AR @ ELEI (Wb BT - FEEHS) 1,300
BER(EOM) 2,153
H-E2(1T) 609
TESEEAAY Y] A-MIEE REXTHES Y-ER(ZOH) 1,725
ISR 1,012
BRI BRI 10T 25
REOH, LEHREBSICHRTEVE U, EER-{LFUR 43
TFROLBD. REBUEVELFULO TR T OTREEHULIFT, AT L YINITT 790
AN S2I5YY 667
B/ FOUN-Y/ RELR-h 1,175
e ; o
RER 2019/4/4 - =
R 13:00 RE-ZO e
mfE 229,776 bk B o)
[P 25,633 R N 031
LLEES 11.16% IRE-IAIT 473
F=PAIR=Y URL https://premit o /5calc367765612836010000 P 495
1S 461
) B BT 516
=UST0IUYIB s 240
) EER UoR TR (5Uy5®) P AR BUELRE) 392
2 6 0.02% zoft 5,013
u»2 24 0.01% NA 4,430
uvs3 229,776 26 0.01% #5t 25628
[pZ2) 31 0.01%
Y05 23 0.01%
2Fanat 150 0.07% [T 1-4-#
EECE PRI 1063
EER 2243
nHHEORIET—5 R 624
Izt 674
5 Errr 0 1000 2000 3000 4000 5000 6000 7000 8000 P 1049
10/ 59 oft SRR 404
20f¢ 1128 20t — 3110
30f¢ 2949 oft — 756
401 6146 soft 1310
s0ft 7244 oft 801
60ft 4181 ol ——— FHAS-UIA74T 63
70f% 1495 70t — 555 554
80ft 247 soft 5595 A AHHE 791
90f¢ 1 s0ft - - Bibd 319
NA 2168 NA — P (H L NIRRT BIEERE) 922
st 25628 HE 81
ot 6440
= S— . w0 e e ww n izt
Bt 18854 Bt
it 3681 bt —
NA 3093 NA —
wat 25628
T P 0 100 2000 3000 4000 500 6000 7000
EEE 2090 B —
&R 1323 GR —
oE 2660 T —
R 2605 R —
A 2089 I —
—grte WA 3970 LR T —
zof 6442 o
NA 4449 N —
3 25628
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Advertorial Research-based Advertorial

NEW

We conduct our own research and use the results as the basis for our
article ads. The objective data and evidence that Toyo Keizai's readers

prefer will make it more appealing.

Survey form

creation
—
E—
Toyo Keizai Online or General
Readers consumers

Answers  gyryey = Answers
Results

Advertorial were created based
on the results.

Toyo Keizai Online Media Guide

Survey

2248

No. of
questions

Target

Answer
method

Credit

Contents,
Option

Less than 10 questions
*Questions that can identify an
individual are not allowed

Toyo Keizai Online Readers' Survey
...Subscribers to the Toyo Keizai
Online e-mail magazine or viewers
of Toyo Keizai Online

General consumer questionnaire
...Questionnaire monitors of partner
companies

Text selection, text input, image
selection, pull-down, slide bar, NPS
type

pull-down, slide bar, NPS type, text
matrix, image matrix

Text Matrix, Image Matrix

If the survey is conducted via e-mail,
the name of the advertiser and the
purpose of use should be clearly
stated in the text.

Content elements and options for
article ads are the same as for
editorial-style article ads and
original design articles.

¥3 million-

(w/o tax)

| Guaranteed no. of
B 10,000PV
Toyo Keizai Online Reader
Survey
No. of guaranteed
responses
200 cases

Toyo Keizai Online Reader
Survey

No. of guaranteed responses
50 cases

i Terms & Conditions

i +The answers will be delivered in raw
i CSV data, but the personal

i information of the respondents will

i not be provided. The basic attributes
¢ will be obtained from the items

i prepared by Toyo Keizai.

: -The basic attributes will be obtained
i from the items provided by Toyo

i Keizai. -

: The attributes of respondents can be
i narrowed down. Please contact us

i for details.

i *The secondary use of research

i results will be determined after

i confirming the intended

i Report submission target

¢ Within 10 business days, starting

: from the first business day following

i the end of the posting

i Official Twitter Posts

After publication, the
published Advertorial will be
posted on the Brand Studio

official Twitter. % E'é %% %ﬁ
ONLINE
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Advertorial Recruit Blanding

“Recruit Branding” is the advertorial for job hunter to promote your
company, about cooperate vision, job role and merit.

e WERT e Yo Wi
i L] 'I‘,.‘I Yoo

fRHEns ) —F—nipfliz
TAsSMELBSCE, 20dtlleboy]

LT EEHRH T 6 S DmT sl

FURADELER DARTEE R IO Twitlerk s

FEDUMERLS TET 2R EA sl

mAIREY - B85 MRTIEMERES

Contents

https://toyokeizai.net/sp/media/twitterjapan/

Toyo Keizai Online Media Guide

Text
Volume

Appearing
Terms

Design and
Layout

Credit

Job
Information

From two to three pages, about
2,000 words, and photos or graphs.
We prepare ad space in Toyo Keizai
online.

Guidance frames are created
according to the content.

Start 4 weeks
*The page will be archived for one

year after the publication period ends.

Use a common design for this plan.

Requires “AD"” credits near the title,
the client name and “Writer: Toyo
Keizai Brand Studio”.

Separate job summary page and
entry form from the article.
*See next page for details

¥3 million-

(w/o tax)

| Guaranteed no. of
l 10,000PV

Report submission target

Within 10 business days, starting
from the first business day
following the end of the posting

Other additional fee

Additional transportation fees and
gratuities may be charged for
interviews in distant locations or
with experts or celebrities. If the
production period is short, an
express fee may be required.

Guide

Basically, we will use the
dedicated ad space for article
advertising. Display ads can also
be used for a special fee.

Posting on official Twitter

The URL of the published article
ad will be posted organically on
the official Twitter of the Toyo
Keizai Brand Studio.
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Advertorial

Advertorial
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Site | s menmine | sz
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Toyo Keizai Online Media Guide

Recruit Blanding

Job Information

Application Form

ey

Client Partner Twitter Japan

| #nmm

Gans

s
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+ AMR
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HRLT RN ¥,

A=ATFLZ &

A=aT FUARAD %

FRAP P
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HEOWER +
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WRLTCHEY v

Ly

WEOER +

ERLTREL -

BE. RMOREAS +

[Ty

BRLTEEL v

Tty — EUARR RS S *

AHMEDRE

Entry Field

« Full name

« Family name (kana)

+ Gender

« Email address

- Date of birth

« Graduated from

+ Graduate School / Major
» Qualifications

¢ Current Employer

* Department

¢ Occupation

» Position

* Current annual salary

+ Work Experience

« Current Job Description

The above data will be provided
through the management tool.
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Advertorial Long Serialized Advertorial

A long serialized advertorial to convey to readers your company’s unlque

>
branding through a series of articles. z
[0)
15 miion- &
¥ million- =i
(w/o tax)
FEELELR oo i o o et Contents B B
ky7 O0F  EVER B - =7y vUZ- 517 [ Tex] .. . .. :
N ——— Serialized article advertising that <
| zsoexedivan o lEeee |
FIRvTR 6 Articles (=%
r more closely matches the © 15000 PV o
A0+ AOEEREB 2358 Vbaikin . . . : ’ ) >
(B ORVER — Brandin advertiser. We aim to improve . Appearing for 8 weeks a
; ) SRR S - conmonnmm> g the brand power over the long
»H Y HoRBELTUIL?
1}‘ ’ /—~ = = term. .......................................................
! = I\ S Jl ¢ Additional fees
AEY PTINTYTRIN 4*/#!! S8 LFEZT m!n'ﬂmnl. 4* n :r:'::::‘kl?' H Q
A Ay o ” @fﬂ“ TR ' o i Additional fees may be a
“ *—r Clients and Toyokeizai produce i required depending on the )
- /ﬁ J Content the content together. We :  content, such as the number >
smx!n'—xn;n#u samion . . . i of shots, location, whether o
\ = iR partners interview clients but work :  models are used, and page
- : ; i structure.
_& M Ll together to find content ideas. . If the production period is
JrrmmarRERLAR yoe o ke short, an express fee may be
" m w required. -
g ,g._. L { ,Egh. Special We can prepare special : 3
|50alkll’4$ztlt J1THEUORMMRIERS  £OBRIAR. BRSNS adver‘t|s|ng adVert'S'ng Space on the Report submission target ;
H . . . Q
‘I; space Toyokeizai online top page. {  Within 17 business days ”
I gl I Tl m P Y P pag i after distribution ends
::glmn1—z Ii!:k ﬂg:;‘:’!?’ﬂllh‘l‘&l g:g'é:!!illm!lﬂ)ﬂl!
il
% . Requires sponsor credit at the i Posting on official Twitter L
e Credit title. : The URL of the published S
* ok k i article ad will be posted @
1 E.g., Sponsored by : organically on the official &
P epranens i Twitter of the Toyo Keizai ;
Brand Studio. c
?
Toyo Keizai Online Media Guide irﬁ 17



Advertorial Lead generation : Basic Plan

This menu aims to acquire customer information by using article ads

>
. . . z
and PDFs as hooks. We will create the landing page and white paper. 2
¥2.5
" @
nian o -
I7 RESAFLX POFIO>O—KPoo—b mI”IOﬂ—
SERIA AL ? (w/o tax)
- “uiﬂﬁr;mnm m—mqi{"n .......................................................
Estimated lead acquisition <
period o)
o
4-8 weeks 3
n
—> .......................................................
Report submission target
Within 10 business days after
distribution ends
PDF o
....................................................... °
Q
Posting on official Twitter ;
| srcEeRBIA< LS Tadob
: The URL of the published @
L ¢ article ad will be posted
i organically on the official
SR R . . .
Q ti - i Twitter of the Toyo Keizai
. uestionnaire page io.
Landing Page pag Brand Studio .
3
9
Appearing Run until the subscription goal is achieved 'BaSIF Fields g
Terms -Family name 2
-Pl f Empl t
Requires “AD” credits, the client name and “Writer: aceo mp oymen
o ) . ) -Type of Business
. Toyo Keizai Advertorial Team” on the landing page
Credit -Department name
and PDF. .
Toyokeizai online logo also inserted in the PDF +Job Title £
14 9 ) Questionnaire +Work Address g
The quoted price includes the production of a 2-page -E-mail address @
PDF PDF; if you would like a 4-page PDF, an additional -Phone Number g
fee of 500,000 yen will be charged. -Cell phone number o)
c
. . N o
. We W|I|.cref’:1_te and post the space while monitoring *One to three additional questions »
Guide the availability.
) _— o . : can be added.
We will also distribute it in our e-mail magazine.
A 7
Toyo Keizai Online Media Guide . __ 18




Advertorial Lead generation : Light Plan

This menu aims to acquire customer information with the white paper
provided by the advertiser as a hook.

¥2.2

: million-
SHEAL YRR (w/o tax)
MEHIRICEL  BEIEROME D s

SRR A — L HE R Tr—t WEHBS (75 oW LA sansan

SeueRcREosENTO-tsT

BABIR 75 HRICERINE T RRERTS)

REEACY AR IAERECNC. BEROE,

. Estimated lead acquisition
BEEG . period
F-RLMBIOTREL,
[A¥=£-3°3 .
e - ﬁiﬂ 4-8 weeks
ﬁ"l' 1 A —_— ——5 | R |00
m—— : Report submission target
CRRRS. RT3 ERCHSREBNET Cnd s> 06, NALH <AL SRREE — = Within 10 business days after
distribution ends
_ R Contents (PDF)
Lipamac ) Posting on official Twitter
- :  The URL of the published
L ¢ article ad will be posted
¢ organically on the official
nnnnn SR R N . . .
i Twitter of the Toyo Keizai
. . . . i Brand Studio.
E-mail magazine Questionnaire
Page -Basic Fields
-Family name
Appearin ) — . . -Place of Employment
pP 9 Run until the subscription goal is achieved p y
Terms -Type of Business
We will create and post the space while -JDebpz_arr:Fnent name
*JO Ite

monitoring the availability.
We will also distribute it in our e-mail
magazine.

Guide Questionnaire -Work Address
+E-mail address
*Phone Number

-Cell phone number

*One to three additional
questions can be added.

™z CoTR TR
O N L | N E
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Advertorial Re-post for Website

An option for a magazine advertorial repost on Toyokeizai online.

Menu
Editorial Design Advertorial
Contents We repost magazine advertorial content on the website. ¥ 1 '(/7tn:||||0n_
. . P . . W/0 tax
The article title may be maodified to fit the online.
. Guaranteed no. of
10,000PV
: 4weeks _ ¥2 . 3 million-
Period *The page will be archived for one year after the W/ tax)
publication period ends.
. Guaranteed no. of
20,000PV
. ) . . Mail Advertorial
. Requires “AD"” credits near title, the client name and : an Advertoria
Credit o . _ . ;
Writer: Toyo Keizai Advertorial Team”. 1 8 .
¥1. million-
: (w/o tax)
: The estimated number
“Contact” information can be placed in the right B ofemai
) : L ; 500,000
Contact column on the page. It is possible to place it in a
banner ad.
Submission deadline
10 business days in advance.
| We will .cre.a.te the space and post it while monitoring E Szrggg_yrgfss'ggc'iglc?g;a
Guide the availability. . Report submission target

(It will follow the style of the edited article) . Within 10 business days
:  after distribution ends

™z CoTR TR
O N L | N E
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Advertorial Partner media

Partner media is “media owned by clients of Toyokeizai online”.

It can appear as an advertorial over a lengthy period using the g
same policy and design. IanIre g
(w/o tax)

Concept image <
Toyokeizai Online Client partners Posting on official Twitter z

1 i The URL of the published

T T gy Y . article ad will be posted

- Transfer s artea Toys Ko
-.-.'.". e . — . Brand Studio. .
AR

Hyperllnk r rﬂli
— :ﬂ!’:ll
:
Transfer 1Transfer ‘ &j‘?
Client websites

2
3
z
R E E 51

Toyo Keizai Online Media Guide [ )
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Advertorial Schedule

Research-
Mail : based ,
Advertorlal Advertorial
9~10 Meeting
Weeks before |
- Review of
7~8 - survey items |
WeEEKS hefore s S
6~7 Research
weeks before | S —
Interview

4~5
weeks before

Meeting
3 ~4 draft
weeks before 1. S W
Proposal of
2~3 draft ;
WeEEeks DefOre st i S S
Compose
1 Email
week before [ S ¢
final final

Toyo Keizai Online Media Guide

Start guidance, send email, ®
post on official Twitter

Editorial

...............................................................................

...............................................................................

draft

draft

e e e e e

........................................................

flnaI ﬂnal

]

—

-

|

We listen to information about the
advertising goals, content and context from
the client by meeting directly with the client.

We visit the client with a writer and cameraman.
We conduct an interview based on question item

We propose a draft of the article by text
document based on the interview. It can be
difficult to make changes after design is
finalized. Please check thoroughly in this
phase.

We send a preview URL to check the text,
images and hyper link.

4 business days after we receive your proof,
we will start posting and sending emails.

Ad spaces are opened at AM 11:00.
After publication, the published Advertorial will

I be posted on the Brand Studio official Twitter.

*If the production period is short, an express fee may be required. = (i b {ﬁ

*For editorial design, the rough design is not required because the design is already decided.

- SemmrEr
ONLINE

[ELIOWSAPY
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Schedule from application to publication

Advertorial

Lead : Lead ,
generation : ' generation:
Basic Plan Light Plan

-------------------------------------- I Based on the discussion on the content and content approach, we will submit
the questions to be asked during the interview.

8 Weeks
before

Along with a writer and a cameraman (if filming is required), we will
visit the designated location and proceed with the interview.

7 Weeks
before

[ELIOWSAPY

SPY O3pPIA

spy Aedsia

5 Weeks draft
before i R A
Meeting
(PDF
4 Weeks supplied)
DefOre e B
Compose
. Email I Create distribution email and survey pages.
before 1NN y _________ : I You will be asked to check the text, links, etc.
v :
final : final :
4 Days proofreading : proofreading
before ....................................... . ...............
Pa%e OFI’en - Email 1 | Four business days after we receive your proof, we will start posting and
S mai - Distribution ¢ i -mai
Posting and [ENEIRETRENNE : | sending e-mails.

Distribution S ! [

8 Weeks : :
after S ’

I We will deliver the acquired leads.

10 Weeks Delivery of acquired leads 4

after

*If the production period is short, an express fee may be required. HOEROR

Toyo Keizai Online Media Guide *In the case of an editorial article style, the design is fixed, so submission of a rough design is omitted. 3" LTNTE

SpY |lew3
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Advertorial Ad Spaces

We get readers to click on links to advertorials displayed below ad spaces.
Optionally, we can offer display ad spaces at half price.

PC
Article

SP
Article

Rectangle PC 1st-

Image&Text |
PC Index 1st

Rectangle PC 2nd-

Image&Text |
PC Index 2nd

Rectangle PC
Long serialized
advertorial Space

Image&Text PC

Toyokeizai Topics|-

/ Text PC
Toyokeizai Topics

Image&Text PC

Trend library :

—

Text PC Trend

library

MW
- |
i

I::-r?.’wz:’r!mmlm
Sa T oo RmLn

AODEGELLICEDNE, i, BRGH
REGTOSHARE S L. REBCRAL,

RN AR B SN E S TRIT,

ALETIDERE.

S

5. ORMEETERTADEECIAL B
DAL DL, ARDARBELY A 720
BB Rl 2D T L TL.

274 PagES.

BEORES TLET, FhEE

Email

New Topics Email

Toyokeizai Email

BEFLETE FEEC, R, ADEAR

LAy ;lh"_
Panel SP Long | Rectangle SP
serialized Below articl .
z ACEZA'BOEBICS < ::7:::';"2’&

m\mm L chuost
smmmm
TEIEDSR

= advertorial Space

R ST AT
BRI

AT RO
RSB BN

3 apages

— LB WEEE S TRESEE RS
g 2 demosoan.ze Tnad,
EELON W XRER
RTHHIES

| mees
Image&Text SP|

FU—5AEETIM
OB

m EETANTS
HoEShEERE

EMTHER' LT
A2, DESOE

Image&Text SP

Official Twitter

The URL of the published article ad will be posted
organically on the official Twitter of the Toyo Keizai

Toyo Keizai Online Media Guide

Brand Studio.

SRR A

Optional ad spaces
Advertorial ad spaces

Long serialized advertorial
ad spaces

CRE |

ONLINE
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Advertorial Quiz and diagnostic contents

Quiz and diagnostic contents

This is a fun way to introduce products and services in the form of quizzes and diagnostics where

the answers, results, and conditions change as you press the options.
A link can be placed on the result screen to lead the user to the landing page.

Start Answer Result
TSV ROHRBOELEERTD r,{',‘ [”i -f,l, l;ll
R -
O NLINE
BRI 54 VBB BERFRGRESLS/BTTHTT
Find Your Best Ads
BREICELEEEX - 1—EZRELET
AD BHEFEIIRIE
Contents

Number of questions 10 or less Guide Banners and text links are placed
Contents Number of answers: 2 to 4 (Advertorial  in the right column of article ads,

questions Set Plan) at the end of articles, etc. to guide

Please contact us for specifications

Utilize the following guidance

Period 4weeks frames.

The advertiser's name and "AD" Gu.lde « Rectangle PC first and sgcond
Credit credit will appear on the start (PEERY e * Image and Text PC Topic Board

<creen PP Set Plan) « Text PC Topic Board

« Text PC Trend Watch

Link A link can be placed on the result . Rectangle SP

screen

Toyo Keizai Online Media Guide

Advertorial Set Plan

¥3 . 5 million-

(w/o tax)

Guaranteed no. of
10,000PV

. No. of questions
Up to 10 questions
Click guarantee
i None
*The price includes both advertorial
¢ and quiz and diagnostic content

Display Ad Set Plan

¥ 1 . 8 million—

(w/o tax)

Guaranteed no. of
. 200,000imp

No. of questions

Up to 10 questions
*The guaranteed imp is the
guaranteed imp for Rectangle PC
*The price includes the quiz and
diagnostic content and the cost of
placing an inducement frame

Additional fees

If the production period is
short, an express fee may be
required.

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio. B F #F ¥

O N L | N E
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Advertorial

Questionnaire

Research Plan

Pop up a questionnaire at the end of the article to conduct qualitative research.

A b
CRELERNES U S REL =i

A —dy [CRESNFCT (DLAFZE) | &M
. FEGADSREMILD] CHELT FRBEFA €. LDEDITAIRE
v 15140 BiscHES

ERHTSARA, 0 AR, £351F
PREATLCON, ARCELATHE,

Az THh R

CORFEMTIT 7 —Fi

>

B |

Question format

Number of questions
Appearance Conditions

Survey Location

Other conditions

Report (standard)

Remarks

Toyo Keizai Online Media Guide

PC

=

« Single Answer
*  Multi-Answer
* Free Answers

1~4
Displayed when at least 70% of the final page of the article ad has been viewed
Displayed as a banner in the lower right or left corner of the page

Do not show for more than 120 days if you have already responded
If you clicked the "Hide" button, it will not be displayed for more than 7 days.

All survey responses (Excel)
Total number of responses (about 1-2 PPT)

Cannot be used to obtain personal information such as name or email address

>
: aQ
: <
0
¥150,000 ¢
/ 5
(w/o tax)
Report submission target
Within 10 business days g_
after distribution ends o
>
Q
n
9
1))
=
2]
<
>
Q
n
-
3
9
>
Q
n
%)
c
o
3.
0
%2}
2
3
Z
R

N N
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Advertorial Research Plan

Access Company Report
Based on the IP information, we will report which companies accessed your article ads,

including the company information. ¥ 200 s OOO

Toyokeizai Online Corporate (w/o tax)

Report submission target

< Within 10 business days
Viewing after distribution ends
—_— —_—
IP Report
information generation
storage
Items to be reported Sample
T ~ o
. come REEH | (D5, S
Prefecture of access Date of establishment ?‘:Z‘T'T':'T mA:u:;mAg 5 i
source PREEAY517] 1R TVIPAUR— o T oo
Company name Capital stock =
Y
uB-pPVv Number of employee I
Zip code of the head Net Sales Giwer U -
office s
o fel
. H 18RS 19 1.0%
Address of head office Website Address m e
T e 7| 5B 7o
Telephone number of the Corporate Number e OER = 5o
head office o iR oo E PEE
Industry Catego e A < P on
Fax number of the head Y gory B = -

office

Toyo Keizai Online Media Guide
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Advertorial Additional Inducement Package Plan

If you are running an article ad

>
. . . . z
We will provide you with half the price of the regular ad space. 2
g
=
Menu Details Submission Rules Price

i <
Display Ads =
8
Viewable Rectangls (PC&SP) 32 49~ ¥ 500,000~ Py
n

Double Rectangls PC 33 49~ ¥625,000~
Targeting Rectangle Short-term placement (PC&SP) 33 49~ ¥ 250,000~ )
=
Q
Panel SP Header 38 51 ¥1,000,000~ ;
&

Ad Space of Advertorial
m
5
Menu Display Terms CPV Page Vies Price Guide =
2
0
Ad Space of )
- . . 3,000~10,000 600,000~ cannot specify the ad
Advertorial Rotation Flexible 200 Yen PV guaranteed >M Yen <pace.
2]
c
o
3
o)
o
=)
X
c
8
A 7

Toyo Keizai Online Media Guide . : 28



Advertorial Secondary Use

A menu of options for secondary use of advertorials.

Secondary use on
other media

Client owned media,
owned website and
owned social media

Offer materials

Bookmaking

Toyo Keizai Online Media Guide

Summary Period Note
Please let us know which media it
is used. 1 vear We publish the URL
We also can receive banner Y with parameters
making. Price: quote
_ o required
Please let us know which media is We publish the URL
to be used. 1 year with parameters
We also can produce banners. P
-Fext (edit forbu?de?n) We can offer
-image data (Triming allowed) )
) 1 year materials after the
-Please note our credit. carrving period
Ex) Credit: Toyokeizai Online ving p Price: quote
required
4 page/1,000 units is the basic Any time _
plan
CRE |

™z S
O N L | N E

[ELIOWSAPY
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Advertorial Boost Plan Using Other Media

Additional plan to bring more readers by using other media.

[News Applications] summary

SmartNews

antenna*

Product name menu CPC, click
martN n f
Advertorial can be posted *Uisjrtoitvéz Se:;ﬁ::dos
in ad spaces of News Standards Ads PP P ¥20~¥50 ¥500,000
L P " Smartphone or tablet
applications “SmartNews”. (i0S/Android)
ALL 10,000 Click
guarantee
: ¥500,000
Display in news infeed Segmentation to Business 7,500 Click
area. Available some . guarantee
. Gunosy Media Boost
targeting, age, sex, area 20,000 Click
: ¥800,000
Segmentation to Business 14,285 Click
guarantee
For Men Man Channel
2,700Click ¥400,000
The “antenna*” Woman guarantee
N For Women
application also offers alnd Brand Media Boost Channel
space to get the attention
. *Images only
of fashionable urban users. For Men Man Channel
Period: 3-4 weeks i
5,600Click ¥750.000
guarantee
For Women Worman
Channel
It is necessary to confirm the commission to the agency.
30

Toyo Keizai Online Media Guide
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Advertorial Boost Plan by Using Other Media

Additional plans to bring more readers by using other media.

{Social Media] summary Product name Goal Segment Prices

It is possible to display ads on
Facebook using the Toyokeizai online

Facebook account name. .
Instagram ads are also available. Facebook Ads C“Ckf . Require quotes ¥400,000~

Instag ram Instagram Ads Get subscriptions
*Only clients that have Facebook
page
. It is possible to tweet ads on Twitter Promotional Click, .
Twitter by Toyokeizai online account name. tweets Get subscription Require quotes ¥400,000
[Recommend Contents Networks]
summary Product name Report Volume Prices

Delivers advertorial banners Impressions, dlicks, CTR

Outbrain as rjecommend ;ontent on Outbrain Amplify delivered media Require quotes ¥500,000~
major web media.
Delivers advertorial banners
to other media to fit the poplIn Discovery Impressions, clicks, CTR Require quotes ¥500,000~
context.

It is necessary to confirm the commission to the agency.
RO R

Toyo Keizai Online Media Guide
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Advertorial Option

Use article advertising content in other ways.

[Additional guidance] About iz

URL with parameters with
parameters.
As a general rule, this service is
limited to use on the advertiser's
website, internal documents, etc.
If you wish to use it for other
purposes, we will ask you

Secondary use in other Please let us know which media you will
media use. We can create a banner to guide you. For more details
and prices,

please contact us.

Own website
Owned media
Use of in-house SNS

Please let us know which media you will URL with parameters with
use. We can create a banner to guide you. parameters.

[Secondary use]) e =

Text (cannot be edited) _ _
Image data (can be trimmed) E‘\(lejvee;yft\éw“trl\)ee
o : . r

e e st s Bl S Please specify the source of the data. completion of our

e.g. "From the Toyo Keizai Online induction. For more details
article advertisement". and prices, please
contact us.
It can be developed into a real tool.
Unprinting The basic plan is 4 pages/1,000 —
copies.
i eyl [

[Tag installation]

For more details
200,000yen and prices, please
contact us.

Tags can be installed.
Please contact us for details.

Tag placement

%

S A
O N L | N E

Toyo Keizai Online Media Guide
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This plan allows you to post original videos produced by our company on
the “Toyo Keizai Online YouTube Channel” and distribute advertisements on

YouTube. With the catchphrase “economic news that you can understand

VI d eo Ad S just by watching and listening,” we have been delivering video content on j§
(0]
YouTube every day since March 2021. g
You can view the editorial articles on the Toyo Keizai Online website in an -
easy-to-understand video format.

*In order to prevent the spread of the new coronavirus, meetings, §
interviews, and filming will be conducted remotely using video §

conferencing tools. Please inquire about the possibility of publication.
YouTube Tie-up Menu: Light Plan 34 o
YouTube Tie-up Menu: Native Plan 35 :i—)
>
7y
m
3
)
>
Q
0
2
o
3
g.
3
g
@
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Video Ads YouTube Tie-up Menu: Light Plan

Toyo Keizai will produce a video in accordance with the prescribed
format that we have prepared. In a presentation style, we will deliver
your company's issues in a clear and concise manner.

Video duration: 1 minute to 15 minutes
Depending on the content, the summary
section is also created.

Assumed for 4 weeks (*Archive for 1 year
after publication ends)

Toyo Keizai designated location

The promotion will be mentioned in the
video. Toyo Keizai Brand Studio will be
mentioned before and after the video. Logo
will be included in the video.

The contact information will be clearly
indicated in the summary field.

Contents
KA A—Y
Contents
R R B i Sl
Z‘—@'—X*I’ Fﬂ Appearing
Terms
ﬁﬁlmyﬁ_ﬂ Location
=10 i ] i
Credits
0=t L S contact
Option
2B B R— B '
Digest Video

TEEE SE0L REHIETE
A CELEEC SR = RO L ET

Video content can be summarized in 30 seconds
or less. Please contact us for details.

Promotional use

——XICEDETHIG

Video can also be used for in-store promotion.
Please contact us for details.

) R Wit

BhEE EE « miEEET )
Owned media

Video can also be used for your company's owned
media. Please contact us for details.,

@ 1n principle, location for filming will be those SNS boosting

designated by Toyo Keizai.

By using Twitter or Facebook's ad distribution
function, video views can be increased. Please
contact us for more details.

Toyo Keizai Online Media Guide

%In order to prevent the spread of the new coronavirus, meetings, interviews, .~ ﬁ‘\ ‘?
and filming may be conducted remotely using video conferencing tools.

¥3 . O million—

(w/o tax)

REFEES
50,000[E]
(ADECEESD)

Report submission target

Within 7 business days after
distribution ends

About production

Assignment of experts and
filming at locations other
than those specified will not
be accepted.

Other additional costs

In case of a short production
period, an express fee may be
required.

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio.

™z CoTR TR
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Video Ads YouTube Tie-up Menu: Native Plan

Introduce your services and products in accordance with the regular

video format of Toyo Keizai Online. The video can be produced according
to your request, such as in a dialogue format, with an official Toyo Keizai

Online YouTube reporter, or in an expert assignment format.

Contents

KA A—->

Contents
Volume

Appearing
Terms

Location

i
!

D=+ —ZEELOhE)

Credits

Contact

Video duration: 1 minute to 15 minutes
Depending on the content, the summary
section is also created.

Assumed for 4 weeks (*Archive for 1 year
after publication ends)

Toyo Keizai designated location

The promotion will be mentioned in the
video. Toyo Keizai Brand Studio will be
mentioned before and after the video. Logo
will be included in the video.

The contact information will be clearly
indicated in the summary field.

Option

Digest Video

Video content can be summarized in 30 seconds
or less. Please contact us for details.

Promotional use

Video can also be used for in-store promotion.
Please contact us for details.

Owned media

Video can also be used for your company's owned
media. Please contact us for details..

@ 1n principle, location for filming will be those

designated by Toyo Keizai. SNS boosting

%1In order to prevent

By using Twitter or Facebook's ad distribution
function, video views can be increased. Please
contact us for more details.

Toyo Keizai Online Media Guide

the spread of the new coronavirus, meetings, interviews, and filming may be conducted remotely using video conferencing tools.

¥6 . O million—

(w/o tax)

Number of guaranteed

. views
50,000 times
(including AD
................ distribution)) ..

Report submission target

Within 7 business days after
distribution ends

Additional fees

Additional fees may be
incurred in the following
cases.

If the location is to be
specified (actual costs and
expenses will be quoted)
When using experts in the
field

If the content production
takes a long time

When the production period
is short and an express fee is
required.

Posting on official Twitter

The URL of the published
article ad will be posted
organically on the official
Twitter of the Toyo Keizai
Brand Studio.
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A sample video can be viewed below.

It will consist of three parts, assuming a presentation format, a dialogue format,

and an expert assignment format.
Presentation style 0:16

eSS IR BB Br L E T
F——AARE s ium
ERAR Y-8
BB R— B

Conversatlon style 3:19~

Toyo Keizai Online Media Guide

CRE |

ONLINE
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Video Ads

S18I5> 217475
12 weeks ---------------- ------------------- . | The style and content of the video will be
>
before Orientation I decided based on the orientation. g
Questionnaire I Suggestions will be made for questions to g
10~12 +pIr(?chS_a| * be asked during the interview. In some -
i nterview . . .
Weeks before  uGcGcG—————w o ( --------------- i ee ----- ) ---------- cases, interviews will be conducted for the —
Meeting Submission of proposed structure of the video.
(Provide materials and proposed <
hearing sheets) structure Based on the meeting, a proposal is made for&he
"""""""""""""""" content of the shooting. 2
Submit a Return: _ I
summary of the : ) Based on the proposed structure
6~8 v | Upto2times o . - .
Weeks before K. shootlng _______________ N I The contents will be finalized before the
Return of the Y shooting.

shooting outline: Shooting After confirming the proposed structure,

spy Aedsia

4~6 Up to 1 time production of the video will begin.
Weeks before 3 I _
) The production schedule may vary
Shooting _
: . { depending on the content.
2~d Return: Upto Preview B
Weeks before _Nin 2tmes i) o 5
A preview URL will be sent to you to check  »
Return: Up . &
_ ; the video. If you have any requests for
to 2 times revisions, please send them back at this
v time. s
Proofreading Proofreading g
4 Days before : 8
] Uploaded to the official Toyo Keizai Online ;
Release and delivery of g. | YouTube channel =
the video | The video ad will be uploaded to the official
YouTube channel of Toyo Keizai Online. R
KBWERT D1 VREF IV —RERDET . BIFIBBBORECLOT, SIEHIRIATZLET D R F A 37
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A wide range of option is available from banner ads to text ads.

D I S p | a y Ad S We can respond flexibly to specification of the ad period and the number of

>
Q
impressions. Please contact us with any questions. §°
o
g_).
*Please inquire whether posting an ad is possible.
*Ads are posted at 11:00 a.m. Japan time on the first day of posting.
<
Q
(0]
(@]
>
Q
0
Viewable Rectangle Advertising 39
40 9
Viewable Rectangle Video <
Q
Targeting Rectangle Advertising 41 N
Q.
Targeting Infeed Advertising 43 ’
Double Rectangle 44
Guaranteed click advertising 45
m
3
Inter scroll SP 46 )
>
Panel SP Header 47 @
Billboard SP/Billboard PC 48
One-day Exclusive Ad (billboard SP + Gate PC) s 49
wn
Gate PC 50 %
In-Read Video SP 51 g
5
In-Read Video PC 52 2
o

RERE |

Toyo Keizai Online Media Guide e N
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Display Ads Viewable Rectangle Advertising

These are the options for rectangle ads that incorporate viewability
measurements from Integral Ad Science (IAS) and expend budget only
on impressions that are certain to have been seen by users.

6 & &
== 9 )

R ¥ G W G

i b
Q N LI NE s8158 ) EIATHIRISA | EREEALT T | ARF | g2 mHER &

- T

NAFIDR—Z2TF HARBETRE
Uiz, LB H—77 - F9SIEEDBEBRE
A7) B EpEnTsn. enntey
&R, AMEBCFZIRBRESE—H
MEZ5NE ( TAERDILO-A—BERT
- REEXOBES]) .

PR HAASEARDTF Y R =Lk
[
|

] ¢ o e

s

FeUT R b EETEERCE UL

' FTU—T 2 EEDHITEFOLDOEFER]
FA 8> TALIC B2 BT OEH

-
20 el AR 2000918 6509

NS0, HEERETBRECREE T T =L

BOTH - A1 -OREREIRER
V. RTEG TA 2 UL A F 20 H—
LI ELTERERTTNS.

T krAvOMSELCFERENNA____

9 | smsaovon. e
| 0Bt GBS

5| sReammERsEn s BoTEREE
V| ORI RO | A ST

wasisuanesy e [Ty

iz [FEBFATEELN] EL<EVFY. ClE. BHNILERAST
FNEBZLTVSEEABOTLEDY. FEBILEDT. BIVEA
Bree>T. AYCATRBIEEAEERTZOTLLSD. HREA
. AL DNTRACEIRC ENENETH ?

N ezLcnzcnancaaneozan

BHEAE oSS, FRSROBOE
2T, LLBESK ANLTWVSEE
FNCAZEBOCLTIN? BHAIC

g_\ !% %a'ét:mnu-smsm\mt
=y BEFDEESNSOFH
DREY AN AT INE

| BED 21 FEFEWSE?

Rectangle SP below article Rectangle SP within article First rectangle PC and Second rectangle PC
Display Position Period Ad size Remarks

Rectangle SP below article
Rectangle SP within article
Top Page, Rectangle SP below article From 1 Width 300px x height Displayed on both PCs
Article Page summary week 250 px. and smartphones
First rectangle PC
Second rectangle PC

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

Implementation
fees
¥ 1 . O million-

(w/o tax)

|eLIOLIBAPY

Wl Guaranteed no. of vimp. ——

M 500,000 vimp.*

*1 vimp. means an imp.

displayed for at least 1 second
in one half of the banner area.

Submission deadline

10 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place
measurement tags in
articles, an additional fee
will be charged. Tags must
be submitted as one file (txt
format) per tag.

s R
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Display Ads Viewable Rectangle Video

Rectangle frame for displaying video material.a It is based on IAS

(Integral Ad Science) viewability measurement. If more than 50% of the

SEHtEAY &

banner area is displayed for more than 1 second, the budget will be used.é ¥]_ ) O million—

WRN=Y AATEARDTI Ty hTA—bk

Eas
» [ [o JRee

JAFIDR—220 3, HARETRE
Uz, S8, H—7 - FUSATEDBEBRE
[JSAF20] BfEEnTE D, Tnaey
REfoz. ABSCEEROHBES—
EABENE ( TAERTIILI—-A—FBERT
U R EHEROBES]) .

ThNS60E, MEZRET DRECREH
BOTH - X1 - ORERETRER
U RER [ 2R U T A F20 =
LI ELTEEERITVS.

AD

>]

PR

O NLINE sm19E ()

L Yy J-3E - Big - 23

D= =@ ©

EITHIRSTA | EREALT S | AbF | X M@.

DR IEIEE OF Al - B0 SV ?

EA#STF: 3225332 ARSFIRN

i IXBENDES AN SH2FIHMG7AIY

B2

2021/09/24 4:30

R GZED = O = A

-
AFEIBIBVALEELONEEN. EOBETNENDTLE DM (S8 : Taka, PIXTA)

| mmsonons, L
< | AomerR Ry 008152 F 2T

J|HEEERs_srissTTRn
| RN, B cRAL

5| sRonmmERsEns s BoTT R
V| BT TR A ST TS

(w/o tax)
Guarantee of imp

W 400,000vimp

1vimp is an imp that is displayed
for more than 1 second on 1/2 of
the banner area.

Submission deadline

10 business days in advance. Late
submission incurs a 50,000-yen
special fee.

Report submission target
Within 10 business days after
distribution ends

Additional fee

If you wish to place measurement

[BLIOLISAPY

SPY O3pPIA

B LS, HARr. [T tm s PP ————— tags in articles, an additional fee

F>TLELSES DI
TREW
BEFDIZESNSOFE

| BED wF20) FEEEWS &2

i TETT P S HESIEI U b

RELETLAEY  AE—FREDTSA A~ bI-F2 ] (DD, SNETIC
1000 ADELAEER TEEARTE.

ol2BMOI—F T, R - BUS5) OTTEI51T%. 28% [
5] [CEEBEREDER ELVBLFCERS BRRELAORERD] EFE

N5 MEROFESE] CHFEN. FFEELTVS.

ZORAES. 2XVy FEIAMUE HERBEOELA 1000AL FOHE -
ELAETRE | TG %3 ZFPIRHDSODIL—ILI

&l L2V TEERT B,

FRSTR. L5F514H5EFERT 3R MG -T2 TUB.
D22 =5—33 VERRARR CESH AR [DEMFSZAEN DDADIL

will be charged. Tags must be
submitted as one file (txt format)
per tag.

Only Video :

spy Ae(dsig

R —
Rectangle SP Article Bottom Rectangle SP article middle Rectangle PC First-Second
Page Frame Display Period Size
Rectangle SP Article

Top Page Bottom Both PC and SP Video and still images

g ! Rectangle SP article middle Rotation 1week~ Aspectl6: 9 devices will be
Article Page 8

Rectangle PC First used

Rectangle PC Second

*We do not guarantee a minimum of one week or an end date.

*Please refer to page 71 for submission details.

*The ad area will be 300px on the left and right and 250px on the top and bottom. : % L EAD

*Formats combining video and still images are also possible. For details, please refer to the submission rules. ’ e d 4
Toyo Keizai Online Media Guide RE R A

T
O N L | N E

SpY |lews
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Display Ads

Targeting Rectangle Advertising

Distribution of rectangle ads targeting a specific article category or

segment. Higher than normal CTR can be expected.

=3

G

HAATEARDT F Y b7t —hic

ﬁ ¥ Y¥ | % i ?ﬁ PERSE (2255 shoursAYSAIAYE—Y Iy T
o el WY RS

0O N L I N E 10M268 (8)

£oUz.mE» 2058

BFEHEETSR | BERALSA> | BT | wEF—

tvF gmany bevxz Ba-wE v—oor [EXDREEEN S0 ez ~oo: HIIIEGEGEGGER

()= =5 €

mH2A

iﬁxlzﬁn\aﬂmauxarm#maﬁoz\y ! Eﬁ'ﬁiaﬁonxlﬂ‘
HAZREFIRRIETIEZ D
- BA % TR 92 (3ma) 2020/10/25 11:10
(= e ) 0 A @ A [
First
rectangle
Rectangle o | | PC
SP below 9| 7emm e
. e
article T ——
- ih 5 ‘ gg;ﬁéﬂatﬁfmhtlw?s
Eo TLELSSHS B m
TREW
BEBDIFLTSNSOFE
AL B8N T 1N E
v
Frame Display CPM Ad size
Short term Rectangle SP start 1 week ¥2,500
below article . Width 300px x
; Rotation .
First rectangle height 250px.
Long term PC 12 weeks ¥1,600

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

Implementation
fees

Short term (start 1 week)

¥500,000

(w/o tax)

B Guaranteed no. of imp.
M 200,000 imp.

Submission deadline

10 business days in advance. Late
submission incurs a 50,000-yen
special fee.

Report submission

target

Within 10 business days after
distribution ends

Long term (12 weeks)

¥3 . 6 million—

(w/o tax)

Bl Guaranteed no. of imp.
M 2,250,000 imp.

Submission delimitation and
deadline

10 business days prior. An express fee
of 50,000 yen will be charged for
submissions received after that date.
The first time, 4 weeks later, and 8
weeks later, you need to submit three

times.

Report submission

target

Midway reports will be submitted for
two weeks after each submission.
Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

s F
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Display Ads Targeting Infeed Advertising

Smartphone Targeting Distribution Menu to be published in the same .
format as the article headline. '

>
: [a}
: <
- ¥600,000 :
4 S
: (w/o tax) )
H Guaranteed no. of imp.
B 200,000 imp.
<
....................................................... Q
0]
o
Submission deadline a
n
TEARORBIER. & At 10 business days in
AUY FHBBH o
1w : advance. Late submission
st ¢ incurs a 50,000-yen special
X RODERR /(L ER omclel. s dadeied fee. %
: . Report submission 2
| SEORRCHOERORE target =
| BERCRBAE )Q>.
i Within 10 business days o
 UNEOIIDY SEHHIE— i after distribution ends
HECEDNS ? :
m
3
)
>
Q
w0
Top page Article pages
Display Position Period CPM Ad size Remarks 0
C
Text i o
. Submit a §
. Top page . Within 20 words minimum of three 5
Rotation Article page Arbitrary ¥1,500 Image sets of 3
pag Width 300px x height . 2
manuscripts =
250pX )
*Minimum 1-week posting period without the final day guaranteed.
3 o
Toyo Keizai Online Media Guide .. 42



Display Ads List of Targeting

Category
Business
Politics & Economics
Market
Career & Education
Life
Train

Automobile

Toyo Keizai Online Media Guide

Age

20s
30s

40s

50s
More than 60

Sex

Male

Female

Position
Corporate manager

General employee,
staff

Public servant

Independent business

Housewife/Househusb

and

Student

Area of residence

47 Prefectures

Household income
¥4-6 million
¥6-8 million
¥8-10 million
¥10-15 million

More than ¥15 million-

Household structure
Husband and wife
Single
Have a child
Corporate size
Big company
Small company
High class
Manager

High earner

Job type

Management
Sales & Marketing
IT/Engineering

General Affairs / Human

Resources

Accounting & Finance

Interests
Money
Luxury car
Investment

House and real
estate

Health
Job change
Self education

School education

Classification

Tokyo Stock
Exchange First
Section

Tokyo Stock
Exchange Second
Section

JASDAQ
Mothers
Local Listing

Unlisted

Annual sales
Less than ¥10 billion
¥10 billion~ ¥100 billion
More than ¥100 billion

Industry

Agriculture, Forestry
Construction
Manufacturing
Wholesale,Retail

Finance and Insurance

Real Estate and Goods Rental

Information and
Communication

Transportation and Postal
Services

Service Industry (Other)

Electricity, Gas, Heat
Distribution, Water Supply

Public Service

Education and Learning
Support

Medical Care, Welfare

Accommodation, Food and
Beverage Services

Academic research,
professional and technical
services

Life Related Services,
Entertainment

5 %

™z CoTR TR
O N L | N E

|eLIOLIBAPY

spy Ae(dsig SpY 03pIA

SpY |lews

Sa9|Ny uoIssIWgns

43



Display Ads Double Rectangle

A rectangle frame for smartphone (SP) that supports viewable and o

targeting formats. z
¥1,250,000 °
3 / 14 g
EELER oy memrrres L (w/o t2x) =
by7 HRIOF DAEE EYz2 Kol v—7Tvh ¥vUF7-BE FA7 i
R S : Em Guaranteed no. of imp.
HEIE R %S FE T RME BEHEWS 0SSR M 500,000 imp.
AETREREEENHEA L. CO2DHEH IR
ESSREE s
A 85  PRAXFBCRRBAMREIR / E1T BE  UBEARERY 2022/08/01 1600 8
AR
CZED = EXA A =5 A B Submission deadline 5
~ - : 10 business days in
i advance. Late submission
¢ incurs a 50,000-yen special
fee. o
. : 0
First Rectangle . Report submission 2
PC i target ;
: o
Within 10 business days o
(SR - Mugmaki/PIXTA) after distribution ends
) vt [ R I
SREBRESEROERELED . REDRA 2 OBLHED RS 5 h 1 |0 sezmessa s :
T3, TOEHBEEFRE UTEEATROONN—RY TSI 2V S 2 | 1A R HS00RLS 4 {  Additional fee
DEAL, CNIRBBIEORETH 3 _B{LikR (CO2) HHICERED 73 | LETIEI0N0FTFIES, LRSI A TS : H
i3 #F!ﬁ?‘Eﬁﬂ);ﬁﬁEﬁbnéﬂrﬁl#ﬁﬁ%l:ﬁtﬁﬁmﬁ%ﬁ?%0) ‘4‘"|“"“"‘”’"""""’i If you W'Sh to place me_&_lsurement
T RBETS HER OARE. HHFTIOMSIETS THHEDR 3|mﬁv.a:mm oo i tagsin articles, an additional fee "3"'
3l 0FRRB S, R —— i will be charged. Tags must be o
Tl FOBANEATIAL = YT5cuy ! | e s casien i submitted as one file (txt format) >
R — | P @
. . Guaranteed no. of . —
Frame Display Period imp Ad size
=
idth 300 3
. . . Wi X 3,
First rectangle PC Rotation From 1 week 500,000 imp. . P a
Height 500px 2
=}
o)
c
*If specifying the device type, please inquire in advance. &
*Minimum 1-week posting period without the final day guaranteed.
RERE | L,
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Display Ads Guaranteed click advertising

L . . Implementation
An advertising menu that guarantees the number of clicks according

to the budget. ¥O 6"-’2 4

million—-
(w/o tax)

SENAEFATOTL v 2T

W Guaranteed Click.
B 3,000~12,000 Click

T—IT nr gm:tmamg :
BHES Do TmTTRmTImmnmnnmnssmnssnnssnsnsssasssnssssesssesen

_ . Submission deadline
i 10 business days in

TIEERORIRER. EAR : P
AUy B i advance. Late submission

incurs a 50,000-yen special

BOOBIREPNLILES : fee.
HEOEA :
SREE H

Report submission

T H
HBEORBCHOTROE :
BHECRB i target
3 T . . . . AT IFY E

fHEQEd B Within 10 business days

LANL R AR Y—RE
after distribution ends

———
H;é T Y

Additional fee
= If you wish to place measurement

AD s tags in articles, an additional fee
( i will be charged. Tags must be
:  submitted as one file (txt format)

Desktop Mobile per tag.
Page Frame Display Period CPC Ad size
Ttop page Image & Text Topics board Main text : Within 20 words
Aftizleg Text PC Topics board Rotation From 2 Start Sub text : Within 20 words
age Text PC Trend watch weeks ¥200 Image : Width320px
pag Image & Text SP Height180px

*If specifying the device type, please inquire in advance.
*Minimum 1-week posting period without the final day guaranteed.

R
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Display Ads Inter scroll SP

This is a rich format ad frame displayed at the bottom of the article. By
scrolling in the frame the entire creative can be seen by scrolling within

the frame, which is impactful enough.

=T+ -0 VILE- ] ZEIATEED
3. BRBAGEICTIVICEEEST, BEN
BAT1-U-—1'EF3 0327 —LEEL
EHBZET, TA— P HEAZI—REL
TORERERLTVIORE.

TOF«ETaY - JUY-RES-LVYIT
EUTAROOYT IYEE > TWEZEESES
Bho BIRF T3-NATF21-F+ ] TIARA
AF vy MEgEEE> 1 -Y -t T
A12E, AZ2=F—BREHL.

Page

Article Page

Bh. BRE TD-LATF1—F 11 TRRA
AF vy HMgERES Y -AToBh Tl
A&, DZa1=Fr—ERSHL.

%
Scroll

- SEELEOFERNADET.
AD

- EELEOFFHRNADET,
AD

313 PAGES

How to display

Scroll

%
Scroll

TAEB M

4weeks~

- RBLEOFURIADET.
AD

- SELEOFEERNADES,
AD

373 PAGES

FEitoitE— - 37« wICE0 (REEEEGF
E) & B E (AT VoIERmomrm) &
—LEttefgROBCRx. SREEAEDT
LA =021 71 —ZXELFETLS. TN

[REPAX

300pxx600px

*The minimum length of time is 4 weeks, and the end date is not guaranteed.
*Please refer to page 71 of the submission rules for details.

*Please refer to page 71 for details.

Toyo Keizai Online Media Guide

Implementation
fees

>
H [al
H <
g
 ¥2.0miton- -
. million— =
5 (w/o tax)
.J Garantee no. of imp -
500,000imp
<
....................................................... =
(0]
Submission deadline ;O>
[aR
10 business days in advance. v
Late submission incurs a
50,000-yen special fee. =
Report submission target o
=
Within 10 business days %
after distribution ends ;
a
0
Additional fee
If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag. r3”
)
>
Q
n
w0
C
o
3
o)
o
=}
o)
C
0}
n
A S" A,
% ( ﬁ‘\i ( 46
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Display Ads Panel SP Header

Displayed on the top page of the smartphone version and the top of the .
articles page. These are the most prominent positions, and these frames

acquire high impression numbers.

B ELE

0 N L I N E

2/16(X)

'RE—BH, EXEXHBSTBREA T« FOSE
{EH B

AO0FREEENTHRE
A B HEDICELWER
L R B RR/RE)

10UpP pdye
Display

Panel SP Header Rotation

iR

o N L 1T N E

enepk Q)

;523E¢DAEIH"F Lo—o TR Y

255D IK23EQBF AAD A EHERIC
2022/02/16 6:00

UEB: Se-ruar
g =

A ‘

e

Ushico / PIXTA

ANFBLARAEYT 520 T. RROAOICRE
HEET NS, BBEEHFHEL 20215 AOBE)
HELRAHOERBEFARIC L 2HHFEAD

Artclies page

Position Period
Top page From 1
Articles page week

Guaranteed no. of imp.

1,000,000 imp.

Implementation
fees
§ 34;2..() million-

(w/o tax)
B Guaranteed no. of imp.
B 1,000,000 imp.

Submission deadline

10 business days in advance.
Late submission incurs a
50,000-yen special fee.

Displayed on the top of the top

page and the articles page.

Fee (w/o tax)

¥2,000,000

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Ad size

Width 320px x height 100px

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide
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Display Ads Billboard SP/Billboard PC

Highly visible static image or video displayed at the top of the top page

and articles page.

EONA 5 | STORE | €5 F At Ur-EE  ALTARS

EUdA  Bn-WR v-avh SvUP-mE 510  BpE

I24AT 2. IITEEMARIORR

ZxA 27y O THTERRHTLOLR T b ALVER1S0RMTHESRONS

SERAASTAF YT F vy hEBVAT
20179048190 =0

LA =S YR

[N s =] o= [ i e e =
-

Eretet Y nRoR crTamE

N i apsFary WUVEATRE
= = Bt SucoaAEs
p == e8]
> L~ . :

TH ARCARIOERTRE YRS

FSLATHEUMRAIFARBES SO

FLEDRELL TS RSR =~ XONE

BoROCHL | REOMAR  *BvizuN. SRCEERT UL
waRme s nsz383 e

- |l
Rl =
\ T JEE————

P L |

EEoRRTRT eArERNC ROMpDTAENSA DR

Articles page of the Top page of the PC version

Sp version
Position Display Period
Billboard SP
(still image) _
. Articles page
Billboard SP
(video)
Billboard PC
(still image) . From 1
Rotation week
Top page
Each category
Billboard PC page
(still image + First articles page
video)

*Minimum 1-week posting period without the final day guaranteed.
Toyo Keizai Online Media Guide

R108 1 BEHA2 543 | STORE | #34—

BwA < vur-we <o ans G

AvtsUr—88  ULTHER

IIAAT v o . IITETABRIOLR

SEEHASTAT v I Fry FEEVRAD

X8 Sr—FURL

.- [ e |

Ad size

Width 320px X
height 180px

Width320px x
height 180px

Width 970px X
height 250px

Still image

Width 526px x

height 250px

(HhiE]] Width1920px x
height 1080px (within
16:9)

* Resize

imp unit cost

Syen

7yen

Syen

7yen

¥ 1 . O million—

(w/o tax)

|| Guaranteed no. of imp.

B 200,000 imp.

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Notes

For video and still image +
video, there will be a closed
button in the upper right
corner and an audio on/off
button in the lower right
corner.If you do not want
these buttons to overlap on
the creative, please submit a
creative that is 40px left and
right x 40px top and bottom.

R
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Display Ads One-day Exclusive Ad (billboard SP + Gate PC)

Text
An option for one-day exclusive ad of billboard SP and gate PC on the overall top and top of the

category. The background color can be selected from among white, gray, light pink, light blue,
light green, and light yellow and can be changed.

Smartphone
billboard
I
EHRE saw Q =
ONLINE
?i,i‘_r ?%n_(ﬁ? 31314 Q %
& || €Oy h || Fru7-H5 547 %8
nrsmeskaEALz | Background
| 7B ECEN
o445—
= mEmmELIrIEC
B> CTERERDNT
P
: il s -somzas
\ [EEERE124EEOR
ek 1% N
|
Display

Limited to one

Billboard SP
+ Gate PC

company for one day
From 11:00 am to

11:00 am (next day)

AererEsarsrsssssssssssrsrsssssrasEanRarannnan

................................................ .

£ i

WFEAERSS2 | DFHEALSC> | RRF | £35—

NY4A'690 FILE. AILAT
FHBECEN
o45—

(92752520 308 O19-] - @k
EHERER. CNETADAENTL

BEEEHEDPSRCBS>  BETS—WS00PEGEEE
TEAEBDG =M 124BEOR

B [RE LR AR TS
» 11

255

ERRR

HEIOFTESHOTLSE
BZRE L7

BOKA > biF?

—

Expected no. of

Position Period imp.
Top page 100,000 imp
Category top One day (total of both
page frames)

Fee (w/o tax)

¥1,000,000

Background

¥ 1 . O million—

(w/o tax)

First rectangle PC

|| Expected no. of imp.
W 80,000 imp.

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.
Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Notes

Creative may not fit in the left and
right columns of the gate
depending on the PC environment
and the user's browser. Please be
careful not to include creative
elements that should not be

missing in the left and right pillars.

Ad size

Top banner: width 1,020px x height 80 px.
Side banner: width 145px x height 600 px.
Rectangle: width 300px x height 250 px.

Billboard SP: width 320px x height 180 px.

Toyo Keizai Online Media Guide
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Display Ads Gate PC

Displayed in @ manner that covers the upper left and right of the PC
screen. Dynamic and impactful expression is possible.

Gate PC

Display

Rotation

Position

First articles
page

O N ‘L I N ? 4H198 (K) | EREAZ S | STORE | €ZF— AoELTr-BR LIRS
FIARATvO I/ TETHBARIO2R

SERFRDASTIAF T Fry MEBLRAD

0 X :De—FURE bt
RS OISR ET oot | o ) b4 oh i

T AR OB THE AR

2| mARoEVRURIL.CCETARE

| @t s ERsERsT 0

b e e

BRRRE(TS 7 - 271~/ CEO (SERE
7| suemmRuLTUsRBE= 208X

R SNRLSOERT AR

DxA2T v ormEBci;>NRESE [fe) . SEzaB18RL19BCHDN
8. COTAY PTEIZART Y IHERTVST 2 F—Fw bIZazs -2
SORERSMSHTRE, SEREHESNTOESSH, REH5UHR— kT

@,

First articles page

Period Guaranteed no. of imp. Fee (w/o tax)
From 1 200,000 im ¥1,400,000
Week 7 p' I I

*Minimum 1-week posting period without the final day guaranteed.

Toyo Keizai Online Media Guide

rectangle PC

Firet ¥1.4 miton-

(w/o tax)

|| Guaranteed no. of imp.

B 200,000 imp.

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place measurement
tags in articles, an additional fee
will be charged. Tags must be
submitted as one file (txt format)
per tag.

Notes

Creative may not fit in the left and
right columns of the gate
depending on the PC environment
and the user's browser. Please be
careful not to include creative
elements that should not be

missing in the left and right pillars.

Ad size

Top banner: width 1,020px x height 80 px.
Side banner: width 145px x height 600 px.
Rectangle: width 300px x height 250 px.
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Display Ads In-Read Video SP

A video advertisement frame displayed below the article when it is

being viewed. The video plays in a large size on smartphone screens

for full impact.

In-Read Video SP

Display

Display time: within
15-30 sec.

(looping not possible)

EWZ 3, AR FHKMEIEEL ZEHRERICHER
ENDIECWEHTHD., SELRBELLEREER
AHTSVWEEZDH TR THIRROEMINE
EpEEEET N, RENICENE $E35ED
HERALRRE BWR AW, 8B, 1RIL=100
BiEnz=8HE7 LS AERIC TEARIERILEN

100MAE#BLTVNIE, b bEREERD
RERERBVESCBDNhS, £, BRARK
RIC>TWBAERNKSLZV, RENICENIE

HHCEbNBKECH DHAEIE > TH L

LR TELE>EZN,

Position Period
Articles page 5522(:

¥2 . O million-

(w/o tax)

|eLIOLIBAPY

.J Guaranteed no. of views

500,000 views

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends
Additional fee

If you wish to place
measurement tags in articles,
an additional fee will be
charged. Tags must be
submitted as one file (txt
format) per tag.

*There is variation in the control of the éiming when playback starts
depending on the environment. '

*There are limitations concerning the video file format. Please confirm

the Submission Rules before submission.

Guaranteed no. of views Fee (w/o tax) Ad size

Width 320px x

500,000 views ¥2,000,000 height 180 px.

*Minimum 4-week posting period without the final day guaranteed.
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Display Ads

In-Read Video PC

A video advertisement frame displayed below the article when it is
being viewed. Options that cause user gaze to linger.

In-Read Video PC

TR R TOT TP 70T
¥EAOITFERT. Y7 v FOFBBBF-RICREOTWVS.

HULRREREB TSN, EERRC > MG, TR PERERHORT
(CEMENECER., PRGREQIEEF DOEFELSINNCHLTE
HAICECVBEE > TR, BARIREONLTORRIC
BAZEFILE - RS TARES, Bodd CBRRROY (S22
TIUTEREVSBFBICHEC LR, #RWICASREHRER D,

I -1 mestuzon

ST ARAOKEFRAOFERE. CNETLHRVESEEITY

. SUPTHERECERENEOMRTHTSED, KBZOST ED
MEAEEREL TWERTE, TORTORRZENE LROLDLICHS
NESFUAR 2 EODBLNRBL, TPEEERPI) Vo hS
STEOBEOBEERNCRI L, —EORDERDEENSTE
WEES, LyOR - F45-Y o KABREE. XEDOSUFPHRICD
WT, MENAOESOERALSFBo2] EAELTHED, LHKE
BEBWOEERLTWVS.

T} VLWL E XF—) M8 TWEDEZ 0, LRNERESR - o
HEWREARSFREESE CHVWTHSSERDRE, 4A15AICIRMS
BREROEHI10SME, 258(C(FEWARTARSSMER E OEB A<
YHIERAD. TOrS, ENERTEOAEORERICEBHINS EOR
HE53. HNNE XEORILEERVSERAMCA >R CoiR
MERL, KASERTRERNL. BATHETS) &0LT, HET
BERERVERERLTVS. BELILENSELLSOBRITHICHA
. HENREEERIORBRETEROTEESREL.

Video ad [>]

TR =
V| FODRMERAL SIS TVET

varsompemors-ne TR

L Ll L R

ls'_m.l.hqqndiﬁ;-n B

e Sl W T
o i AR T e

L I b
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[ R T

[Erananousy 1))
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BRA-S 9@, WRCTSBVEDHEN
[E8] 2] 3] Baxzh @

LR

-?;",‘”':;!:It:"’* L;:T.‘::i‘i"" "
Display Position Period Guaranteed no. of views

Display time: within Arti
rticles From 4 .
- 500,000 views
15-30 sec. page weeks /

(looping not possible)

Fee (w/o tax)

¥2,000,000

Implementation
fees
¥2 . O million-

(w/o tax)

|eLIOLIBAPY

.J Guaranteed no. of views

500,000 views

Submission deadline

15 business days in advance.
Late submission incurs a
50,000-yen special fee.

Report submission target

Within 10 business days
after distribution ends

Additional fee

If you wish to place
measurement tags in articles,
an additional fee will be
charged. Tags must be
submitted as one file (txt
format) per tag.

*There is variation in the control of theitiming when playback starts
depending on the environment.

*There are limitations concerning the video file format. Please confirm
the Submission Rules before submission.

Ad size

Width 640px x
height 360 px.

Toyo Keizai Online Media Guide
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Display Ads Option

Tags prepared by your company can be placed in display ads.

CUES)) About Fee Other
Please contact us for Please see page 73 for
Tag placement . 200,000/ pag
details. details.
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Emails are sent each morning to inform readers about the latest articles

on Toyo Keizai Online.

E I’ l‘ I a I | Ad S Toyo Keizai Email providing information about advertisers are also sent

>
53
every day. ©
o
Advertiser information is distributed to users with high sensitivity to &
information gathering.
*Please inquire whether posting an ad is possible.
E<L.
8
>
(@l
2]
9
[}
=l
Q
<
Toyo Keizai Online Editors Email 55 >
Toyo Keizai Email/Toyo Keizai Targeting Email 56 0
m
3
=)
>
&
wn
C
o
3
o)
(@)
=)
£
?

RERHE g
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Toyo Keizai Online Editors Email

Toyo Keizai Online Editors Email sent each morning to registered

members of Toyo Keizai Online. You can specify the top line of the ad >
<
- . )
space in the body of the email. ¥ 5 OO 000 g
(w/o tax) [
EEER 5 a The latest topics are sent to TOYo - :
Keizai Online free members who wish Submission deadline
L SRG R oRY SR = to receive emails. 10 business days in
5 § ;::’xmmmsc (%5 hBE) 759 h75—h p _;‘.,,," - f h f advance.
: EvCM/MEéﬁﬁ”T,mmmh s . G (max|mum of three frames per day) .......................................................
— £iE 618 . ANEELPHOTESEERL
‘ff:::?;zi": artker Report submission target
B4 NMVBADFTHA MLt
}l?iﬂ)?;?‘)*IPT x I'QQEX%;? There is a One_week
|mage é-rfmsaw-u s:%r?émigux . t jod aft
E{&image 5 O O O O O measurement period after
i distribution, then within five
TUgR — o 51 PUBADEI ST ABADET, No. (_)f Approx. / :
Bmnen T emails ) ) . business days after that.
asen, STCCRo e, W cn ﬁ;;xm‘“ BT *The number varies with each edition, so
%?éi,ﬁ%giwﬁg‘i,zmgﬁﬁé’ please confirm at the time of the proposal.
A Al ¥ETIHRE | BROR
Wﬁ i\lkl‘l SO DRHAN,
5 - = e BREARZZ3ONLMRKE > LBLWERR -
@:::z;z:m: R e, T D a |
aHHRRRE e, mE i s naan I y
mmfﬂz’;ﬁ;ﬁ“ - CaE | $STIREN | BRORSELI SO0
= *ld:l_ﬂ:lﬁ"ﬁﬂ* f,\ FESOHRLMIT e
ettt i
“’“"ﬁ vanamerom Ol ESememiaes m
g = kg gepion @mlw:nnuxmnu 7 . O O g
I s T i About /. da.m. =
B ne . a
e S Japan time ’
w0
C
o
3
Manuscript specifications Fee (w/o tax) @,
o
Toyo Keizai Online Editors Image: 520 px x 292 px (Display size 260 px x 146 px) / ;
Email ad frame Title: No more than 22 characters / ¥300,000 =
wn

Body: No more than 100 characters (+ URL)

O EE | .

Toyo Keizai Online Media Guide
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Toyo Keizai Email /Toyo Keizai Targeting Email

Notice of advertiser advertorials is sent to all users by email. Targeted segments are also
possible. Use to reinforce attraction of users to the advertiser’'s website, attract participants

>
L . z
in seminars, and gain leads. Toyo Keizai Email 5
5]
S : ¥1.5 niiion 5
.. Distribution (/o tax)
SRR SRR A *The number varies with each edition, so please :
= - confirm at the time of the proposal.
MTRAURS RS TIC@? :;‘r::;m‘f#:rn:mﬂsuﬁ"ﬁm"
Fr Y51 IO-ERNTESITRAIOAYY K Lfieci:nfm&tx;:‘r:r‘?iwcaﬁ TRMMBATOH 5 & LT TEMBA] A Approx . 5 O O ’ O O 0 - -
e e e No. of : Ta rgeting email =
e emails Format examples are available. 2
I bt e S When a formatted manuscript is ¥ 5 O O O O O &
S ez o e, T, received, we can provide an HTML (w. /O tax) v
12§2§2$.’;3#§$‘é1’32‘:::#3:”:?5:!2?2?i.;.iz';."”‘g"““" Hmmsomoneo. conversion service. :
e s . e
’:;f;:f.:?i;’“; - s Eatal s st ey e A Distributed d a I |y Submission deadline
e o ) i By 16:30 10 business days 9
Can be used to attract participants in i before distribution. 5
seminars or for letters and so on. P 2
srysar0 emaTesTTARIOAYS K i Report submission target z
B )
— Format examples are available. There is a one-week o
¢ measurement period after
The distribution time can be selected from (1) 10:30 a.m. i distribution, then within
or (2) 4:30 p.m. Japan time. i five business days after
. - . i that.
Targeting email is also possible! m
Appeal to pinpointed users carefully selected by segment! =
The segment items are indicated on the following page. z
(2]
Manuscript specifications No. of emails Fee (w/o tax) o,
C
. . Image: at least 300 x 620 px./Title: No more than 40 double-byte Approx. g
. ¥1,300,000 3
Toyo Keizai Email characters/Body: No more than 40 double-byte characters x 100 lines 480,000 ! ! @
2
L . . Starting at ¥80 per >
Toyo Keizai Targeting Email email, ¥300,000- 2
D
n

R | .
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Age Household income

Industry Job type

Under ¥2 million Manufacturing (machinery, electronics,

precision instruments)

Corporate planning, business
development

Narrow by year of birth

¥4-6 million
Gender Y68 milion Manufacturing (other) General management
Men/Women ¥8-10 million Service (IT) Accounting, finance

Service (other)

Area of residence "¥10-12 million consultant
brefocture ¥12-15 million Retail, dining Planning, research, marketing

15 50 million Foodstuffs, beverages, luxury foods Publicity, public relations
Role Pharmaceuticals, chemicals

Over ¥20 million- Sales, marketing
Corporate manager Information systems, software Manufacturing, production

Officer No. of employees Consulting, think tank inspection

Department manager 1-9 Banking, securities, insurance, finance Research, development, design

Section chief 10-99 Construction, housing, real estate Information system, IT engineer

Assistant manager, 100-499 Trading company, wholesale Designer, creator

senior staff o ) .
500-999 Resources, energy Administration, legal affairs

General employee,
staff

Other

Occupation
Company employee

Public servant

1,000-1,999
2,000-4,999
5,000-9,999
10,000 or more

Education

Forestry, fisheries, mining
Healthcare, welfare, nursing
Advertising, mass communications

Transportation

Labor, personnel, human
resource education

Purchasing, logistics, materials

Professional (attorney, CPA, tax
accountant, etc.)

Educator

Annual sales

Self-employed, Other

freelance

Information, communications
Less than ¥100 million
Government, public agency, public

¥100 million-¥10 billion organization

Stay-at-home
wife/husband . .

¥10 billion-¥100 billion Local government
Part-timer

¥100 billion—¥1 trillion Professional (attorney, CPA, tax
Other accountant, etc.)

¥1 trillion or more

Other

Toyo Keizai Online Media Guide

Interests

Politics, social issues
Marco economics
Industry, companies

Business,
management

Accounting, finance
Human resources
Marketing, sales

IT

Self-improvement,
qualifications

Job hunting, new
employment

Money, investing

Hobbies, culture,
crafts

Childcare, education

5 ¥

™z ..
O N L | N E

[eLIOLIDAPY

spy Jlew3 spy Aeidsig SpY 09pIA

Sa9|Ny uoIsSsIWgnS



Submission Rules

g
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8
How to Request Display Ads and Email Ads 59
How to Complete the Submission Email for Display Ads and Email Ads - 60 <
)
Image Ad PC Submission Rules (Submission Deadline, File Format, File Size, etc.) - 61 2
Q
Image Ad Submission Rules (PC Version, html5) 62
Image Ad Submission Rules (Third-Party Distribution) 63
Image and Text Ad SP Submission Rules 64 g
2
In-Read Video PC Submission Rules 65 z
In-Read Video SP Submission Rules 66
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m
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>
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Submission Rules

How to request display ads and email ads

When requesting display ads and email ads, confirm in advance that advertising space is available and send an application email to the address below. z
- - - <
Address for ad requests: ad-ask@toyokeizai.co.jp o}
Fill in the email subject (title) and body according to the example. We will reply with an email acknowledging the request. %
*Please send one email for each frame. If requesting multiple frames, please send emails equal in number to the number of frames requested.
*If you have a replacement manuscript, please send it at the time of submission.
*If you request third-party distribution of ads, be sure to indicate this and the name of the third-party distribution service in the remarks column (see _
page 7 of the submission Rules). =3
*In the case of advertisers and advertising companies placing ads for the first time, the advertising fees must be paid in advance for the first three ads ‘;
(payment must be made five business days before the ad starts running). Please inquire for details. &
Example of
request email .
=
Display ads Email Ads ;i
Email subject (title) Email subject (title) §
Request: 18/04/01-18/04/28; Toyo Keizai Online; Viewable rectangle PC: XX Co., Ltd. Request: 18/04/01; Toyo Keizai Online Editors Email XX Co., Ltd.
Email body Email body
Advertiser: XX Co., Ltd. <Input the full company name Advertiser: XX Co., Ltd. <Input the full company name -
Advertising company: XX Co., Ltd. <Input the full company name Advertising company: XX Co., Ltd. < Input the full company name g
Media: Toyo Keizai Online Media: Toyo Keizai Online Editors Email i
Ad menu/Frame: Viewable rectangle PC  «Input the ad menu name and frame name Posting date: 18/04/01 a
Number of displays: 500,000 imp. <If the number of impressions is Request amount:  ¥200,000
guaranteed, input “guaranteed imp.” Ad details: XX advertisement
Ad period: 18/04/01-18/04/28 «If the period is guaranteed, input “guaranteed Link URL: http://****.co.jp/ <If the link address is not complete at the time
period” of the request, v
Request amount:  ¥750,000 provide a summary of the advertiser’s corporate information g
Ad details: XX advertisement Remarks: Keko Toyo Tel: 03-Xxxx-Xxxx ﬁ
Link URL: http://****.co.jp/ <1If the link address is not complete at the time Email: xxx@xxxx.co.jp g'
of the request, Input contact information and special matters, if any =
provide a summary of the advertiser’s corporate information g
Remarks: Keko Toyo Tel: 03-xxxx-xxxx Email: xxx@xxxx.co.jp
Input contact information and special matters, if any
A 7
Toyo Keizai Online Media Guide 59
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Submission Rules

How to complete the submission email for display ads and email ads

Fill in the link URL, manuscript file name, and other necessary information along with the “ad order rdeceipt details” in the order receipt
email sent by Toyo Keizai, attach the manuscript to the email, and send it to the following address.
Address for submission: ad-send@toyokeizai.co.jp
Fill in the email subject (title) and body according to the example. We will reply with an email confirming receipt of the submission.
*If you request third-party distribution of ads, be sure to indicate this and the name of the third-party distribution service in the remarks column
(see page 7 of the submission Rules).
* Please comply strictly with submission deadlines. If submissions are late, the ad start date or ad placement date may be changed.

[Manuscript replacement/multiple simultaneous ads]
We can accept up to two manuscripts per week. Please indicate the ad periods for each manuscript at the time of
submission and submit all manuscripts at the same time.

Example of

submission email

Display ads Email Ads
Email subject (title) Email subject (title)
Submission: 18/04/01-18/04/28; Toyo Keizai Online; Viewable rectangle PC: XX Co., Ltd. Submission: 18/04/01; Toyo Keizai Online Editors Email XX Co., Ltd.
Email body *The information in all items from those concerning the advertiser to the request Email body *The information in all items from those concerning the advertiser
amount should be transferred from the order receipt email (Ad Order Receipt Details). to the request amount should be transferred from the order receipt
email (Ad Order Receipt Details).
Advertiser: XX Co., Ltd. <Input the full company name Advertiser: XX Co., Ltd. <Input the full company name
Advertising company: XX Co., Ltd. <Input the full company name Advertising company: XX Co., Ltd. «<Input the full company name
Media: Toyo Keizai Online Media: Toyo Keizai Online Editors Email
Ad menu/Frame: Viewable rectangle PC  «Input the ad menu name and frame name Posting date: 18/04/01
Number of displays: 500,000 imp. <If the number of impressions is guaranteed, Request amount: ¥200,000
input “guaranteed imp.” Ad details: XX advertisement
Ad period: 18/04/01-18/04/28 <If the period is guaranteed, input “guaranteed period” Link URL: http://****.co.jp/  <If the link address is not complete at the time
Request amount: ¥750,000 of the submission, provide a summary of the
Ad details: XX advertisement advertiser’s corporate information
Link URL: http://****.co.jp/  <If the link address is not complete at the time of the Manuscript file: **** txt
submission, provide a summary of the advertiser’s Remarks: Keko Toyo Tel: 03-XXXX-XXXX
corporate information Email: Xxx@xxxx.co.jp
Manuscript file: **** gif Input contact information and special matters, if any

Remarks: Keko Toyo Tel: 03-xxxx-xxxx Email: xXx@xxxX.co.jp
Input contact information and special matters, if any

o S N
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Submission Rules

Image Ad PC Submission Rules (Submission Deadline, File Format, File Size, etc.)

Submission deadline

Please submit the manuscript at least 10 business days prior to the start date.

It is necessary to confirm display and operation, so please comply strictly with
the deadline.

File format

GIF. JPG. PNG
*We are unable to accept image files and content other than the above.

Files required for submission

GIF, JPEG, and PNG Format
(1) GIF, JPG, or PNG file;
(2) Link URL (one site) *Specify separately in the submission email

* If the banner background color is white, there is a risk it will be incorporated into
the page, so a border line is required.

Maximum file size (same for GIF, JPEG, and PNG)

Advertising Menu Image size File size

No more than

Rectangle Width 600px x height 500 px. 150 KB
Double rectangle  [Width 600px x height 1000 px| N° Ts%righa”

Maximum number of manuscripts (same for GIF, JPG,
and PNG)

We can accept up to two manuscripts per week.

The deadline for submitting a replacement manuscript is also 10

business days prior to the start of the publication of the project itself.

Animation length and replay speed

Interstitial (GIF)
-Animation duration is limited to 15 seconds (looping not possible)

Rectangle
+Animation duration is limited to 15 seconds

-Even if the animation loops, the total duration is limited to 15 seconds
-GIF format animated advertisements are limited to 5 frames per second

*Frequency control of interstitials is performed every 12 hours (the number of displays originating from user access is controlled).
*Be sure to make linked sites accessible by noon of the business day prior to the ad start date. Also, making major changes to the advertisement and changing
the link destination through redirecting and the like during the ad period are prohibited.

*The ad start time is 11:00 a.m. Japan time on the first day of posting.

*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)
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Submission Rules

Image Ad Submission Rules (Third-Party Distribution)

-If you request third-party distribution of ads, be sure to indicate this and the name of the third-party distribution service in the
remarks column.

-If notice is not provided at the time of the request, we may not be able to implement third-party distribution even if a request is
made at the time of manuscript submission.

-Even if the third-party distribution is tagged in the submitted manuscript, please attach the manuscript to be distributed (gif, jpg,
png) to the submission email so that we can confirm the details of the ad.

-The file size limits are in principle the same as for ordinary distribution.

- After clicking on a banner ad, do not open it in the same tab.

Security checks

-Even in the case of a service currently approved by us, we may suspend ad
placement in cases where a new security related problem is discovered.

-In cases where a third-party distribution service that has not been approved
by us is used, we will perform the security checks designated by us. The
security check takes approximately two weeks to perform, so please be sure
to contact us before making a request.

-Please note that if a problem is discovered during the security check, we
may decline the use of the third-party distribution service.

92]
=
(on
=
*The ad start time is 11:00 a.m. Japan time on the first day of posting. %
*If there is a problem with the display, a response will be made during business hours ;’U
(10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays) =
n
A 7
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Submission Rules

Panel SP Header Submission Rules

>
a
<
Submission deadline e
o
Please submit the manuscript at least 10 business days prior to the start date. )
Image manuscripts
GIF. JPG. PNG
*We are unable to accept image files and content other than the above. <
Q.
- gmm - - - (-D
Specifications/submitted manuscript 2
)
Advertising Menu Image size File size
Width 640px x height 200px. (submission size
Panel SP Header . P g. px. ( . . ) No more than 150 KB
Width 320px x height 100px. (display size) o
g
. Q
Warnings N
Q
*For a text manuscript, do not insert text directly into the body of the email; attach a manuscript file prepared using a text editor. o
*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)
m
3
)
>
Q
n
)
=
o
3
o}
o
=)
X
=
o
n
3 o
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Submission Rules

Targeted In-feed Click Guaranteed Ads Submission Rules

Submission deadline

Please submit the manuscript at least 10 business days prior to the start date.

Number of Submission
Please submit at least three sets of the following manuscripts.

Targeted in-feed manuscript format Guaranteed Click Ads Manuscript Format

Text: 20 to 22 double-byte characters Text (main title): 22 characters or less

Image: Width 640 x height 360px.(submission size) Width 320 x Text (subtitle): 21 characters or less

height 180px.(display size) GIF (animated GIFs are not acceptable), Image: Width 640 x height 360px.(submission size) Width 320 x height

JPG 100KB max. 180px.(display size) GIF (animated GIFs are not acceptable), JPG 100KB
max.

*Please do not write the text manuscript directly in the body of the e-
mail, but submit the manuscript created with a text editor as a file
attachment.

Prohibited characters in text manuscripts

*Please do not write the text manuscript directly in the body of the e-
mail, but submit the manuscript created with a text editor as a file
attachment.

Prohibited characters (examples of machine-dependent characters) *Use of other characters may also be prohibited.

No.KKTEL B @B @ mmemkmmg kg I IMIVVVIVIVIXKX OQ@R@@G®@®O® (1)(2)3)@)5)6)7)8)9)10) (XK@ ) E)

Characters that may be used in text manuscripts

Kanji, hiragana, double-byte katakana, numerals (single-byte), alphabetic characters (single-byte) and some symbols
(single-byte; double-byte “!” and “?")

*Some kanji characters not included in the list of characters in common use are excluded.

*The number of alphabetic characters may vary depending on the font.

Warnings

*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)
*We will review all manuscripts submitted for publication. We may ask you to revise your manuscript before or after publication.
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Toyo Keizai Online Media Guide

Submission Rules

In-Read Video PC Submission Rules

Submission deadline

Please submit the manuscript at least 15 business days prior to the start date. It is necessary to confirm display and operation,
so please comply strictly with the deadline.

Display environment

« Google Chrome latest version
« Microsoft Edge latest version (for Windows 10)
- Safari latest version

*Please note that ads may not be transmitted or may not be properly displayed or controlled and there may be instances where some time is required until the ad is
displayed depending on the communications environment, terminal, unique OS specifications, use status of the user’s terminal, and other factors.

Specifications/submitted manuscript

File format |Video codec| Sound codec Size in pixels Size Duration Bit rate
. . Within Video: 1,000 kbps
mp4 H.264 AAC Width 640px x height 360 px. 15-30 sec. !
P P K P 3MB Sound: 64 kbps
Video file formats
. . Within Video: 1,000 kbps
flv H.263 AAC Width 640px x height 360 px. 15-30 sec. !
P K P 3 MB Sound: 64 kbps

Reports

Number of views, number of complete replays, number of clicks, CTR

Warnings

*Frequency control is performed every 12 hours.

*The number of simultaneous placements is limited to one. Manuscript replacement during distribution is not possible.
*We recommend the progressive distribution method.

*Please note that we are unable to perform any copyright processing regarding submitted materials.

*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)
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Submission Rules

In-Read Video SP Submission Rules

>
- - - Q
Submission deadline s
Please submit the manuscript at least 15 business days prior to the start date. It is necessary to confirm display and operation, %
so please comply strictly with the deadline. o
Display environment
. <
+ Google Chrome latest version g
« Microsoft Edge latest version (for Windows 10) ‘;
+ Safari latest version &
*Please note that ads may not be transmitted or may not be properly displayed or controlled and there may be instances where some time is required until the ad is
displayed depending on the communications environment, terminal, unique OS specifications, use status of the user’s terminal, and other factors.
Specifications/submitted manuscript =
g
File Video Sound >
format codec codec Size in pixels Size Duration Bit rate Link destinations o
Video file . . No more _ Video: 1,000 kbps One site (transition from an
formats mp4 H.264 AAC Width 640 x height 360 px. than 4 KB 15-30 sec. Sound: 64 kbps external link button)
m
3
Q
>
Reports a
Number of views, number of complete replays, number of clicks, CTR
Warnings @
=
&r
*Frequency control is performed every 12 hours. 3]
*The number of simultaneous placements is limited to one. Manuscript replacement during distribution is not possible. 7]
*We recommend the progressive distribution method. 9
*Be sure to submit materials for which approval has been obtained from the copyright holder. Please note that we are unable to perform any copyright processing =z
regarding submitted materials. o
* If a claim is received from a user, we may suspend at placement.
*The ad start time is 11:00 a.m. Japan time on the first day of posting.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays)
A 7
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Submission Rules

Gate PC and Billboard SP Ad Submission Rules

>
Gate PC %
g8
Manuscript size: No more than 100 kB for top banners, side banners, and rectangles )
Animation: within 15 sec. (looping not possible)
Number of simultaneous submissions: One (manuscript replacement is not possible)
Link URL: One (clickable within the entire area of the ad content)
ALT text: Not permitted é
Manuscript size: Top banner: width 1,020px x height 80px., side banner: width 145px x height 600px., rectangle: width 300px x height 250px. o
>
Q
One-day exclusive ad background color v
| White  #FFFFFF D Light green  #FOFFFO
9
2]
D Light pink  #FFFOF5 D Light yellow #FFFFEQ E
~<
>
@
~ Lightblue #FOFSFF D Gray #DCDCDC
Billboard SP (video)
Number of simultaneous submissions: *Frequency: Every 12 hours  Video submission guidelines g
One (manuscript replacement is not possible) Format: MP4 .
Link URL: One Size: No more than 1920pv x1080px. (16:9) &
ALT text: Not permitted At the time of distribution, videos will be distributed at 320px x 180px.
size. Duration: Within 15 or 30 seconds
Common to all type Warnings g
3
*If the banner background color is white, there is a risk it will be incorporated into the page, so a border line is required. 7
*The ad start time is 11:00 a.m. Japan time on the first day of posting. g'
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays) z
o}
(4]

Common to all type Submission deadlines

Please submit the manuscript at least 15 business days prior to the ad placement date.
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Submission Rules

Billboard PC & SP (still image) and Billboard PC (still image + video)
Ad Submission Rules

g
3
Billboard PC (still image) Billboard SP (still image) §
Q
Manuscript size: No more than 300 KB *Frequency: Every 12 hours Manuscript size: No more than 100 KB *Frequency: Every 12 hours -
Number of simultaneous submissions: Number of simultaneous submissions:
One (manuscript replacement is not possible) One (manuscript replacement is not possible)
Link URL: One (clickable within the entire area of the ad content) Link URL: One (clickable within the entire area of the ad content) <
ALT text: Not permitted ALT text: Not permitted é?
Manuscript size: Width 970px x height 250px. Manuscript size: Width 640 x height 360px.(submission size) Width 320 x z
height 180px.(display size) ¢
Billboard PC (still image + video)
Manuscript size: No more than 300 KB *Frequency: Every 12 hours .
Number of simultaneous submissions: One (manuscript replacement is not possible) %_’
Link URL: One (clickable within the still image area) 2
ALT text: Not permitted 3§
Manuscript size: Still image: width 526px x height 250px.
Video submission guidelines
Format: MP4
Size: No more than 1920px x1080px. (16:9)
At the time of distribution, videos will be distributed at ad size. Duration: Within 15 or 30 seconds g
2
*In cases where YouTube videos are used, specify the URL of the YouTube video to be distributed. o
Common to all type Warnings g
*If the banner background color is white, there is a risk it will be incorporated into the page, so a border line is required. 3
*The ad start time is 11:00 a.m. Japan time on the first day of posting. g.
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays) ;‘U
Common to all type Submission deadlines ‘é

Please submit the manuscript at least 15 business days prior to the ad placement date.
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Submission Rules

Viewable Rectangle Video, Interscroller SP Ad Submission Rules

>
o
<
o
Viewable Rectangle Video 8
- )
Number of simultaneous submissions: 1 (cannot be replaced) Format: MP4 (H264)
Linked URL: 1 Size: 1920px left/right x 1080px top/bottom (aspect ratio 16:9) or less
ALT text: Not allowed 300px x 80px for combined video and still image format
(File format: PNG / JPG / GIF (animated GIFs are not acceptable). g
(As a rule, file size should not exceed 100KB). 3
Capacity: 20 MB or less §
Length: 15 or 30 seconds or less
Interscroller SP
Number of simultaneous submissions: 1 (cannot be replaced) Format: JPG, PNG S
Linked URL: 1 Size: within 300px left/right x 600px top/bottom E
ALT text: Not allowed Capacity: 300 KB or less z
n
Common to all type Warnings
* Please be sure to submit materials that have been approved by the copyright holder. Please note that we do not handle copyrights for materials. m
* We reserve the right to discontinue publication if we receive a claim from a user. g
* We may refuse to distribute or publish the material or request revisions to be made to the manuscript due to user complaints, usability considerations, etc. ;
*The ad start time is 11:00 a.m. Japan time on the first day of posting. &
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)
Common to all type Submission deadlines
Please submit the manuscript at least 15 business days prior to the ad placement date. 72
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Submission Rules

Tag Installation Rules

Advertorial

Tags that can be submitted are as follows.

IR&ERYY HRY) AERYD
Example GDN,YDN etc:-- negotiable AccessMill etc:--
Term Ggaranteed PV_ Gyaranteed PV. G.uaranteed PV_
Achievement Period Achievement Period Achievement Period
Place Advertorial Advertorial Advertorial
Display Ads

Tags that can be submitted are as follows.

IRERYY HRYY AERYD
Example Not allowed IAS etc- Not allowed
Term Not allowed Guaranteed Achievement Period Not allowed
Place Not allowed Display Ads Not allowed

Warnings
= 92]
&
-Please be sure to consult with us when considering the installation of tags. 3
-Tags not listed above may also be available. 7]
-Please consult with us before placing tags. g
‘There is no guarantee that the tags will work in all environments, devices, or conditions. =
8
A 7
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Submission Rules

Email Ad Submission Rules (Toyo Keizai Online Editors Email Ads)

>
<
Submission deadline e
o
Please submit the manuscript at least 10 business days prior to the ad placement date. )
Manuscript format
Image: width 320px x height 180px. (no more than 100 KB recommended) .
Title: No more than 20 characters *Only HTML emails are sent. a
Body: No more than 85 characters (+ URL) *Be sure to submit a URL with http://or https://. ‘;
*In principle, the linked website should be publicly available at the time of submission. &
Also, making major changes to the ad and changing the link destination through
redirecting and the like after submission are prohibited.
Text manuscript .
-For a text manuscript, do not insert text directly into the body of the email; attach a manuscript file prepared using a text editor. ﬁ
Q
-Set the text editor to display spaces and confirm the manuscript. <
q
Characters that used in text manuscripts
Kanji, hiragana, double-byte katakana, numerals (double-byte/single-byte), alphabetic characters (single-byte) and some symbols (double-byte)
-
*Some kanji characters not included in the list of characters in common use are excluded. g
*The number of alphabetic characters may vary depending on the font. ;‘
*If there is a problem with the display, a response will be made during business hours (10:00 a.m.-6:00 p.m. Japan time, Monday to Friday, excluding holidays) &
92]
=
o
3
@,
o
=}
X
=
o
(4]
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Submission Rules

Email Ads Submission Rules (Toyo Keizai Email/Toyo Keizai Targeting Email)

File format

Prohibited characters and characters that may be used

Please submit using the Excel file that can be found on the Toyo Keizai
promotion site (https://biz.toyokeizai.net/ad/draft/). If an image is
used, submit the image file at the same time (at least 320 px wide, no
more than 620 px high).

Manuscript format

-The same as periodically distributed emails.

-For ruled lines, use the <hr> tag rather than a symbol (-).

*If there is a problem with the display, a response will be made during business
hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

Click count URL

Title: No more than 40 double-byte characters
**Toyo Keizai Email” will be inserted after the title.
Body: No more than 100 lines x 40 double-byte characters
*Excluding the header and footer
* It is necessary to insert “Produced by: [advertiser name]” after the body text.

*Be sure to submit a URL in the manuscript with http://or https://.
*Be sure to insert double-byte spaces before and after URLs in text.

* In principle, the linked website should be publicly available at the time of
submission. Also, making major changes to the ad and changing the link
destination through redirecting and the like after submission are
prohibited.

Text manuscript

-For a text manuscript, do not insert text directly into the body of
the email; attach a manuscript file prepared using a text editor.
-Set the text editor to display spaces and confirm the manuscript.
-When preparing the manuscript, please use a monospaced font.
If a proportional font is used to prepare the manuscript, the layout
may be distorted when displayed depending on the email reception
environment.

Toyo Keizai Online Media Guide

Link URLs will be replaced with a measurement URL.

*If replacement with a measurement URL is not needed, please indicate this
at the time of request.
(In this case, it will not be possible to report the number of clicks.)

Targeting_; email seg_;ments

Age/gender/role/industry/job type

*Details concerning the categories can be confirmed in the media guide.

Submission deadline

Please submit manuscripts by 4:30 p.m. (Japan time) at least 10
business days prior to the ad placement date.

Header and footer

We will insert a header and footer specified by us.
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Submission Rules

-Please comply strictly with submission deadlines.
If submissions are late, the ad start date or ad placement date may be changed.

-In principle, the linked website should be publicly available at the time of
submission.

Also, making major changes to the ad and changing the link destination through
redirecting and the like after submission are prohibited.

*If there is a problem with the display, a response will be made during business
hours (10:00 a.m.-6:00 p.m., Monday to Friday, excluding holidays)

-Addition of double-byte character parameters is not supported.
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Submission Rules

Toyo Keizai Inc. Business Promotion Department
Rules for the Publication of Advertisements / Disclaimer / Cancellation Policy

Standards for the Publication of Advertisements / Rejection of Advertisements

Standards for the Publication of Advertisements

Standards for the publication of advertisements (hereinafter the “Standards”) shall apply to advertisements intended for publication
via all Toyo Keizai Inc. (hereinafter the “Company”) media. All advertisements shall comply with the Standards.

Relationship between the Standards for the Publication of Advertisements and the Rejection of Advertisements

Advertisements that meet the Standards specified by the Company, may be rejected based on the decision made by the Company
on a case-by-case basis. In addition, advertisements that do not meet the Standards may be accepted after evaluation by the
Company. (The preceding notwithstanding, the Company does not publish advertisements that violate laws or regulations.)
Publication of advertisements via the Company media in the past does not preclude rejection of current or future submissions. The
Company does not disclose the reasons for rejection.

Rejection of Advertisements and Responsibility of Advertisements

The Company makes the determination to accept or reject publication of individual advertisements in accordance with the
Standards. However, its decision does not reduce the responsibility of the advertiser for individual advertisements. Submission of
advertisements for publication is deemed agreement by the advertiser that it shall bear responsibility for its advertisements. The
Company does not provide reasons for rejection.

Materials to Be Prepared for Screening for the Publication of Advertisement

Materials include the company name, location and business description or the URL that shows the company profile and financial g
settlements for the past three years. 3
Complaints from third parties, including readers or users, about information posted as advertisements or in the linked websites i
shall be handled by the advertisers on their own responsibility, and the Company shall have no responsibility therefor. =
Advertisement fees and menus may change based on the Company’s convenience. Please confirm fees and other details e
beforehand. Copyrights and other intellectual property rights related to advertisements, including tie-up advertisements with
articles and pure advertisements created by the Company, shall belong to the Company even after being posted.
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Submission Rules

Screening Standards for the Publication of Advertisements

The Company makes the determination to accept or reject publication of individual advertisements and determinations regarding
the content of advertisements in accordance with related Japanese laws and regulations regarding advertisements and the
advertisement guidelines (latest version) specified by the Japan Magazine Advertising Association and the Japan Interactive
Advertising Association, of which the Company is a member, and other industry-specific regulations, and in consideration of
characteristics of the advertisement media and the social impact of the advertisement. The Company retains the right to accept or
reject publication of individual advertisements. In addition, screening standards and the determination to accept or reject
publication of individual advertisements may differ depending on the characteristics of the relevant media, and the Company shall
have no responsibility to provide reasons for rejecting individual advertisements. Advertisements that fall under any of the following
or that the Company determines inappropriate shall be rejected for publication:

Advertisements that violate related Japanese laws or regulations, international treaties, etc.;

Advertisements that violate laws regulating advertisements and representations, including the Act on Securing Quality, Efficacy
and Safety of Products Including Pharmaceuticals and Medical Devices, the Health Promotion Act, the Act against Unjustifiable
Premiums and Misleading Representations, the Act on Specified Commercial Transactions and the Public Offices Election Act;
Advertisements that may infringe on any individual’s rights by using names, portraits, publications or trademarks without the
relevant individual’s permission;

Advertisements that may infringe on any individual’s rights by using names, portraits, publications or trademarks without the
relevant individual’s permission;

Advertisements in which the advertiser’s name, address and contact information are not clear, and the individual/organization
that is responsible is unknown;

Advertisements whose linked websites’ advertisements or representations may take unfair advantage of readers or users
Advertisements containing misleading or inappropriate representations, including false or extravagant representations that may
cause incorrect understanding by readers or users;

Advertisements that are unscientific or superstitious and may cause anxiety or take unfair advantage of readers or users;
Advertisements that are related to antisocial forces, deceitful business, products and services that are not allowed in Japan, and
whose expression urges readers or users to speculate in financial matters;

Advertisements that may disturb public order, affirm violence and crime, or that contain explicit or indecent sexual images or
expressions that may be contrary to public order and morality; and

Advertisements that the Company determines inappropriate in consideration of the characteristics of the media, the content of
advertisement and social conditions.
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Submission Rules

Business Categories and Conditions That Cause Advertisements to Be Rejected

» Advertisements that solicit or introduce pyramid schemes, multilevel marketing, network businesses and deposit transactions;

+ Advertisements regarding the recruitment of franchisees, distributors and human resources that do not contain specified items to
be represented;

« Advertisements for doctrines of specific religions, joining religious groups, spiritual abilities or unscientific fortune telling, and
advertisements for products emphasizing certain effects such as bringing good luck, economic fortune or recovery from disease;

» Advertisements for businesses that fall under the category of sex establishments (store/non-store types) or short-stay hotels
used primarily for sexual activities;

» Advertisements for online dating services;

» Advertisements for gambling or casinos (including online casinos);

» Advertisements for synthetic cannabis or unregulated drugs that are collectively called quasi-legal drugs;

» Advertisements calling for donations or provisions of money or articles for private purposes;

« Advertisements for cryptocurrency transactions or crowdfunding, and advertisements recommending medical practices or
surgeries at hospitals and clinics, and

« Other advertisements that the Company determines inappropriate

» Note: Advertisements for tobacco products, including electrically heated tobacco product, shall be evaluated in accordance with
the standards specified by the Tobacco Institute of Japan.
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Submission Rules

Disclaimer

« Submission of an advertisement for publication is deemed acknowledgement that the advertiser agrees to bear all responsibility
regarding said advertisement.

+ The advertiser bears all responsibility for the posted advertisement (including information shown in the linked websites), and the
Company shall have no responsibility therefor.

+ At any time following acceptance of an advertisement for publication, the Company reserves the right to reject or cancel publication
if the content of the advertisement violates the Standards specified by the Company.

« In the case that the Company rejects or cancels all or part of an advertisement due to reasons attributable to the advertiser, the
Company shall have no responsibility therefor.

« Screening by the Company or the decision to accept an advertisement for publication shall not be interpreted to mean that the
Company has ruled out all possible violations regarding conformity to laws, regulations or the Standards specified by the Company.

» In the case of third-party claims for damages caused by the advertisements against the Company, the relevant advertiser or
advertising company shall resolve said claims at their own responsibility and expense. However, the foregoing shall not apply to the
cases involving damages caused by reasons attributable to the Company.

« The Company shall have no responsibility for damages or loses incurred by the advertisers or advertising companies due to data
loss, unauthorized access to data, and the interruption, delay or discontinuation of Company media caused by electrical outage,
natural disasters, or failures in telecommunication lines, computers, servers or carrier networks.

+ The Company does not in principle eliminate competitors for the time and period in which each advertisement is published.

« The advertiser and advertising company shall warrant that the contents of the advertisement do not violate any third-party rights,
and that all property rights regarding the contents of the advertisement have been managed thoroughly and appropriately.

» In the case that an advertisement is not published due to reasons attributable to the Company, the Company shall bear general loss
or damage only. The total amount of the compensation shall be limited to the fee for publication of said advertisement regardless of
the reason.

» Advertisements in the form of articles are created based on information as of the time of publication; therefore, the Company will
not in principle accept revision to contents after publication.

+ The Company asks external screening organizations to examine contents and expressions in relation to the Act on Securing Quality,
Efficacy and Safety of Products Including Pharmaceuticals and Medical Devices, Act against Unjustifiable Premiums and Misleading
Representations, etc. In response to the examination conducted by said external screening organizations, the Company may require
changes in the contents or expressions of the advertisements, or may cancel publication.
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Submission Rules

Precautions Regarding Expressions Used in Advertisements

+ Advertisements must undergo pre-screening.

« Advertisements in the form of articles shall be clearly indicated with the designation “AD.” Misleading expressions that may be
confused with articles published by the Company such as advertisements that cannot be clearly distinguished from Company
contents, and advertisements with designs and contents similar to those of the Company must be avoided. Individual experiences
included in advertisements in the form of articles must be attributable to actual persons who had said experiences.

« Media names cannot be used in pure advertisements. (Including for the destination of postcards. Use abbreviations or ID numbers.)

» Please refrain from using or including links to explicit sexual images or expressions, including genitalia or breasts.

« Please refrain from using or including links to obnoxious, cruel, or grotesque expressions or images that may cause readers or users
to feel uncomfortable.

- The indication of “patented” can only be used in advertisements for products that have received patents. In such cases, the
individual patent numbers should be included. Use of the indication “patent pending” is not allowed in advertisements.
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Submission Rules

<Expressions or Images Used in Internet Advertisements>

Advertisements that fall under any of the following may be rejected, or may require revision before publication is allowed:

Advertisements that may mislead users by evoking smartphone or PC windows, icons, cursors or buttons; and

Advertisements that include new operation concepts that do not match general methods. These include clicking, tapping and
mouse-over operations (e.g., mouse-over or mouse-out operations that allow users to jump to a different website, or to start a
pop-up window).

Sirens, horns, shouts or irritating sounds are not allowed. Advertisements that contain sound are required to have “mute” as the
default setting. In addition, advertisements including sound require a button that allows users to turn sound on/off and adjust
volume.

Advertisements that contain animations (gifs, etc.) that change rapidly, primary colors, fluorescent colors or flashing colors with
higher luminance may require revision. Advertisements that are on an endless loop or are longer that 15 seconds in length are not
allowed.

Note: Expressions and images that the Company determines to be inappropriate may require revision.

Submission of Advertisements

Toyo Keizai Online Media Guide

Submit advertisements in writing or via e-mail by the deadline for publication.

The deadline for advertisements differs depending on the media. Please confirm deadlines with the sales department at the
Company.

The Company shall not accept postponement or cancellation of submitted advertisements on or after the relevant deadline.
Advertisements are pre-screened by the Company. After screening, they may be rejected or require revision.

Advertisers shall have complete responsibility for the contents of the advertisements posted (including the information provided in
linked websites), and the Company shall have no responsibility therefor.

In the case that the Company rejects or cancels all or part of an advertisement due to reasons attributable to the advertiser, the
Company shall have no responsibility therefor.,

Screening by the Company or the decision to accept an advertisement for publication shall not be interpreted to mean that the
Company has ruled out all possible violations regarding conformity to laws, regulations or the Standards specified by the Company.
Rules for the Application for Advertisement, Rules for the Publication of Advertisements, Rules for the Advertisement Materials
(https://biz.toyokeizai.net/files/user/pdf/ad/Toyokeizaionline_Nyukoukitei_202002.pdf [Japanese]), advertisement fees and
submission specifications may change. When applying for advertisements, please contact the sales department at the Company to
confirm the details.

When submitting advertisements for publication, advertisers shall be deemed to have agreed to follow the Rules for the Application
for Advertisement, Rules for the Publication of Advertisements and Rules for the Advertisement Materials.

When the Company sends the advertiser approval for the submission of the advertisement for publication, the contract for the
publication of advertisements shall be entered into between the advertiser and the Company.
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Submission Rules

Application for the Publication of Advertisements: Magazine Advertisements

Application for the publication of magazine advertisements shall be submitted in writing or via e-mail by the deadline for individual
media with the required items shown below:

(1) Applicant information: Company name / Department / Name of the applicant / Address / Telephone number

Billing information (If different from applicant information): Address / Department / Name of the person in charge / Telephone
number

(2) Content of the advertisement: Name of the advertiser (when an advertising company is the advertiser) / Name or the brand of the
product to be advertised

(3) Content of application: Name of the medium used for advertisement / Date of publication / Name of the advertising space (menu)
/ Volume of the advertisement (number of pages, etc.)

(4) The advertisement fees (net amount excluding tax) / Date of application / Billing date / Payment date

Please consult the Company for detailed information on front matter, placing the advertisement on the page facing the article, etc.
Due to matters relating to the layout of articles and advertisements, the Company may not be able to accommodate your wishes.
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Submission Rules

Cancellations: Magazine Advertisements

When cancelling publication after the acceptance of the application, advertisers must pay the cancellation fees described below:
Pure Advertisements

Cancellation on and after the application deadline (four weeks prior to the date of the publication)-Up to eight
business days prior to the date of the publication: 50 percent of the advertisement fees

Cancellation on and after the day of the completion of the proofreading (seven business days before the date of the
publication): 100 percent of the advertisement fees

Advertisements Desighed by the Company

Cancellation on and after the application deadline (seven weeks prior to the date of the publication)-Up to eight business days
prior to the date of the publication: 50 percent of the advertisement fees and other actual costs

Cancellation on and after the day of the completion of the proofreading (seven business days prior to the date of the
publication): 100 percent of the advertisement fees and other actual costs

In addition to the foregoing, if advertisements designed by the Company are cancelled, the Company asks the advertisers to
pay for the actual costs of employees dispatched to the applicant’s place of business outside the Tokyo metropolitan area,
honorariums for celebrities, special photographing and other creation costs

Note: “Business Aspect” in Weekly Toyo Keizai sets cancellations fees after eight weeks prior to the date of publication at 100
percent of the advertisement fees and other actual costs (including the costs of employees dispatched to the applicant’s place
of business outside the Tokyo metropolitan area, honorariums for celebrities, special photographing and other creation costs).

[Postponement] After confirming the tentative period of advertisement, the fees shall not be revised.

A 7
Toyo Keizai Online Media Guide E Gl i ;{i

S9Ny UOISSILANS

81



Submission Rules

Cancellations: Internet Advertisements

When cancelling publication after the acceptance of the application, advertisers must pay the cancellation fees described below:

Pure Advertisements

Cancellation on and after the submission deadline: 100 percent of the advertisement fees

Advertisements Designed by the Company

Cancellation up to 11 business days prior to the starting date of posting: 50 percent of the advertisement fees and other actual
costs

Cancellation on and after 10 business days prior to the starting date of posting: 100 percent of the advertisement fees and
other actual costs

In addition to the foregoing, if advertisements designed by the Company are cancelled, the Company asks the advertisers to
pay for the actual costs of employees dispatched to the applicant’s place of business outside the Tokyo metropolitan area,
honorariums for celebrities, special photographing and other creation costs.

[Postponement] After confirming the tentative period of advertisement, the fees shall not be revised.

Cancellations: Seminars

In the case of cancellation after the acceptance of the application or the signing of the contract, payment of the full sponsorship
amount will be required.
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Advertising

Hours: 10:00 a.m. -6:00 p.m. (Japan time)

the following business day.

*We will respond to inquiries made after 6:00 p.m.

For inquiries and

inquiries and requests: requests o ad-ask@toyokeizai.co.jp

Emai

NV

Emai

To submit ads

| ad-send@toyokeizai.co.jp

Toyo Keizai Promotion Ad
https://biz.toyokeizai.net/ad/

Information on Toyo Keizai magazine
and digital advertising

TOYO KEIZAI BRAND STUDIO
https://biz.toyokeizai.net/-/brandstudio

Provides services to advertisers by using
Toyo Keizai's production capabilities

Toyo Keizai Online Media Guide

Toyo Keizai Inc.

http://corp.toyokeizai.net/
https://biz.toyokeizai.net/ad/english/

Toyo Keizai Online
https://toyokeizai.net

Business Promotion Division
Media Sales Department

1-2-1 Nihonbashi Hongokucho, Chuo-ku, Tokyo
103-8345, Japan

Tel: 81-3-3246-5551 Fax: 81-3-3279-0332

Toyo Keizai Online twitter

https://twitter.com/toyokeizai

Toyo Keizai Online facebook

https://www.facebook.com/ToyokeizaiOnline/
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