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Toyo Keizai Online: The No. 1 business magazine site in Japan;
It is a high -profile web media that attracts the interest of a 
wide range of readers

PC version

SP version

Toyo Keizai Online is an online medium launched in June 2003 by Toyo Keizai Inc., the publisher of Weekly Toyo Keizai 
and Kaisha Shikiho , a quarterly company databook . As one of the largest business magazine -affiliated sites in Japan, it is 
supported by business people who are active on the front lines. 

ể.Daily delivery of unique articles that are read thoroughly

Ễ. Maximum power of individual articles

ễ. Well - informed readers accustomed to complex text

Ệ. Viewed by a wide range of businesspeople from top managers to

on -site  personnel

ệ.Diverse range of articles beyond business, politics, and  

 economics, including  career development, education, and lifestyle

Articles from Toyo Keizai s journalists and talented writers are featured every day.

As a staple of economic news that can be read for free, the site has gained the support of many

readers and continues to attract new viewers.

While newspaper companies and other news media distribute 20,000 or more articles each

month, Toyo Keizai Online posts only about 500.

The PVs per article are high, maximizing influence.

Toyo Keizai Online presents articles in various genres written from unique perspectives. As well 

as articles on business, politics, and economics, the site features articles on lifestyle and child

education favored by women. 

Toyo Keizai Online smain readers are active businesspeople.

The site boasts a broad viewership ranging from employers and executives to managers and

on-site  personnel.

Toyo Keizai Online articles are relatively long, and articles that extend to several thousand words 

are  not uncommon.

The site is favored by readers who are accustomed to lengthy text.



4

Toyo Keizai General Chief Editor

Toshihiro Yamada

Thank you for your interest in Toyo Keizai Online.

Since its relaunch in 2012, Toyo Keizai Online has rapidly increased its page views as a completely free economic media outle t. I 

myself was at the center of this development as editor - in-chief from 2014 to 2018.

However, the environment surrounding online media has changed dramatically since then. We must respond to these changes. 

Above all, we need to become a destination that satisfies the intellectual curiosity of our readers. While we can't ignore th e n umber 

of one - time page views, it is even more important to know how many fans (regular readers) we have. Subscriptions (revenue from 

paid memberships) are also an important indicator of a media outlet's value.

From the outset, the scope of coverage of Toyo Keizai Online has been diverse. In addition to the economy and business -related 

topics, we have strengths in analysis of a wide range of genres, including domestic and international politics, technology, c areers 

and education, and social issues. In addition to our in -house journalists, who specialize in covering companies, we have develop ed 

an ecosystem that produces valuable content by inviting many journalists and experts from outside the company to participate. We

will continue to refine this value and increase the number of our fans and subscribers. We will tackle this issue head -on.

Recently, vague information (opinions, impressions) of uncertain origin has been spreading on social media such as X and 

Facebook, and it is having a major impact on elections. The world in which articles generated by AI to attract attention prol ife rate 

and fill up the online space is about to become a reality.

That is why we are convinced that our value, which places importance on thorough reporting and fact -based reporting, is 

increasing.

By further improving the quality of our reporting, we will continue to work tirelessly to ensure that Toyo Keizai Online is t he first 

media outlet that comes to mind when advertisers want to convey their important messages.

Deputy Editor - in -Chief, Toyo Keizai General Chief Editor

Toyo Keizai Online Sub -producer

ↄ
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Toyo Keizai Online Chief Editor  / Toyo Keizai Online Video Chief Editor 

Thank you for your continued patronage of ¬Toyo Keizai 

Onlineº.

Recently, we have seen traditional media outlets being 

referred to as ¬old mediaº in comparison to social 

networking services. This is partly a critical reference to 

the biased reporting stance of some media outlets. On the 

other hand, there is a growing trend to do away with fact -

checking on social networking services. It makes send out 

malicious false information more and more, and there is a 

growing fear that it will create an environment where the 

recipient contact with the information they want to see or 

believe, regardless of whether it is true or not.

¬Toyo Keizai Onlineº works with around 400 reporters who write for the ¬Kaisha Shikihoº, as well 

as experts and journalists who are well -versed in various fields such as economics, society and 

international affairs. We will continue to pursue the essence of what is happening, without missing 

any signs of change, even in the smallest of details.

Toyo Keizai also has a wealth of data on financial information and CSR, and one of our strengths is 

our ability to provide content based on detailed data.

Our main readers are working businesspeople. We aim to provide high -quality information to 

readers who are seeking the ¬real thingº for the sake of a better society and for the sake of their 

own loved ones, without preconceptions and with a fair and balanced approach. Toyo Keizai 

Online aims to be the media that should be. As a form of content distribution, we are focusing not 

only on text but also on video. We will always pursue the optimal form for each theme, with 

guests in our videos not only being experts, but also sometimes in -house reporters who are 

familiar with the industry. The entire editorial team will continue to work hard to be of service to 

our stakeholders, including advertisers.

When you are inputting various information, including 

economic news, for your work or business, it should not 

be limited to text information. 

At present, the main content on ¬Toyo Keizai Onlineº is 

text, but we are going to make the video even bigger.

In promoting the expansion of video content, we have 

two strengths. 

The first is our connections with the experts in various 

fields who contribute to ¬Toyo Keizai Onlineº. The second 

is the frontline information and wealth of knowledge 

possessed by the journalists in charge of the ¬Kaisha

Shikihoº, which covers the performance trends of all listed companies. 

We are already developing videos on topics such as news commentaries by experts and 

journalists, interviews with industry pioneers and experts, asset management, business skills and 

education. 

Our main audience is working businesspeople who are looking for reliable information. Even if you 

think you know something, there are probably many things you didn't know when you hear about 

them again. We hope that you will find some new insights, discoveries, and learning through the 

videos on ¬Toyo Keizai Onlineº.

We will continue to refine our content so that it can help you establish a stable perspective and

become a powerful tool for making business decisions, and work hard to be of service to our

users, advertisers, and other stakeholders .

ↄ

Toyo Keizai Online Chief Editor Akihiko Fujio Toyo Keizai Online Video Chief Editor Kengo Inoshita
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These are the readers of Toyo Keizai Online

41 years old,

lives in Tokyo

region,

university

graduate

Married, dual  income

household, has

children

Lives in a single - family

home, owns a car

Around 1,000  employees

Manufacturing

Section chiefs to

general managers

Grade 

Percentage of use of 
generative AI

69.4%

Has financial assets of

10 million yen or

more

38.3%

61.7%
of readers have

high interest in

SDGs

Plan to purchase

fashion, cosmetics

appliances,

automobiles

45.6Ṿ
of readers are

Women

Survey subjects: Sample of 1,000 employed men and women 
located throughout Japan
who read Toyo Keizai Online
Survey period: February 7, 2024 ²February 9, 2024
Survey organization: Online questionnaire by Rakuten Insight

ṥSurvey Summary Ṧ
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Survey period: January 1 ²December 31, 2024. Usonar was used.

Top-Viewed Companies on Toyo Keizai Online

Business Equipment and Services

Food, Household Goods

Real Estate, Construction

Industrial Machinery, Equipment Ministries, Local GovernmentsCommunications, Internet

Consulting, Information Systems

Automobiles and Motorcycles

Universities, Research InstitutionsMaterials, Pharmaceuticals

Media, Printing, Entertainment

Mitsubishi Electric

Canon

Sharp

Alps Alpine

Seiko Epson

Panasonic

Brother Industries

Daikin Industries

Mitsubishi Heavy Industries

Kioxia

Kubota

Murata Manufacturing

Kyocera Corporation

Fuji Electric

Aisin Seiki

IHI Corporation

Yamazaki Baking

Morinaga Milk Industry

Asahi Breweries

Japan Tobacco

Shiseido 

Mitsubishi Shokuhin

NIPPN

Tsumura

Honda Motor

Nissan Motor 

Denso Corporation

Toyota Motor Corporation

Isuzu Motors

Mazda Motor Corporation

Mitsubishi Motors Corporation

Yamaha Motor

FUJIFILM

Toray

AGC

Asahi Kasei

Nichia Corporation

Nippon Steel

Daiichi Sankyo

Teijin

Kajima Corporation

Tokyu Community

Shimizu Corporation

Mitsui Fudosan 

Mitsubishi Estate

Mori Building

Obayashi Corporation

Sumitomo Real Estate

Otsuka Corporation

LINE Yahoo!

Rakuten Communications

So-net

CyberAgent

Recruit

NTT Docomo

Amazon Japan

Sony Global Solutions

SB Technology

NTT Data

JFE Systems

Nippon Steel Solutions

NRI Secure Technologies

Digital Arts

PwC Japan

Dai Nippon Printing

Nikkei

TOPPAN

Japan Broadcasting Corporation

Asahi Shimbun Company

KADOKAWA

TV Asahi

Capcom

Hitachi

Ricoh Japan Corporation

Oki Electric Industry

Panasonic Connect

Mitsubishi Electric Building Solutions

Ebara Corporation

Renesas Electronics Corporation

Air Water

Digital Agency

Ministry of  Internal Affairs and Communications

Ministry of Finance

Hyogo Prefectural Government

Nagano Prefectural Government

Okinawa Prefectural Government

Ibaraki Prefectural Government

Toyama Prefectural Government

Tokyo University

Kyoto University

Tohoku University

Osaka University

Ritsumeikan University

Hokkaido University

Kyushu University

Nihon University

Wholesale, Retail, Trading

Finance and Insurance

Logistics, Infrastructure

Toyota Tsusho 

NX Corporation

Suzuyo

FamilyMart

Takashimaya

Gunze

Senshukai

Itochu

East Japan Railway

Tokyo Metro

Electric Power Development

Nishi -Nippon Railroad 

Kansai Electric Power

Sumitomo Densetsu 

Nagoya Railroad

Japan Airlines

Sumitomo Mitsui Banking

Nomura Securities

Sumitomo Life Insurance

Mizuho Securities

Mizuho Bank

Bank of Japan

Nippon Life Insurance

ORIX

Electrical Appliances
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Awareness

Interest

Action

We offer a menu of ads based on the reader's behavioral funnel 
Toyo Keizai Online offers a variety of advertising menus to meet the various marketing challenges of advertisers. 

Mail Ads

Toyo Keizai Online Editors Email ṊToyo Keizai Email/Toyo Keizai 

Targeting Email

Article Ads

Lead generation

Article Ads

Editorial Design ṊUnique Design ṊMail Advertorial Ṋ

Editorial design advertorial + package video ṊYouTube video + simple 

introductory advertorial

Display Ads

Viewable Rectangle Advertising Ṋ contextual advertising etc.

Display Ads

One-day Exclusive Ad ṊGate PCṊIn -Read Video etc.

P21
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In order to make Toyo Keizai Online a safe and secure media trusted by advertisers, various ad -verifications are being

conducted. As a result of a brand safety survey from multiple perspectives, it has been proven that the ad space has a

higher performance than the domestic average. 

unitḲṾ

survey cooperation:

View ability Ad - fraudBrand Risk

*Data for Toyo Keizai is January to March 2025.

*Data for domestic average and international average are from July to December 2023.

Toyo Keizai Inc. is a JICDAQ (Japan Institute for Certification of Digital Advertising Quality)  quality 

certification provider in the two areas of brand safety and countermeasures against invalid traffic.

Commitment to a Safe and Secure Advertising Delivery Medium

57.1 53.3Domestic Average

Desktop Mobile

61 . 9 57 . 2

2.41 6.40

Desktop Mobile

0 . 54 0 . 24

1.80 0.50

Desktop Mobile

2 . 58 0 . 27Toyo Keizai

71.7 67.4International Average 1.60 1.90 1.00 0.30



Advertorial
Toyo Keizai Brand Studio staff will interview advertisers,

We will make the content readable by readers.



Sample

https://toyokeizai.net/articles/ -/477383
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* The guidelines for report submission deadlines and options, as well as cautions regarding sponsored 

content, can be found on page 18.

Editorial Design

¬Editorial Designº advertorial has a normal editorial 

news design. It can be used to send the message of 

your brand or product to our readers.

\ 3  million Ṍ
(w/o tax)

\ 4  million Ṍ 
(w/o tax)

Guaranteed no. of  

10,000PV

Implementation fees

Text  volume

Equivalent to 2 -3 pages of A4 magazine

Approximately 2,000 to 2,500 words

About 2 photos/graphs (* with interview photography)

Depending on the content, we will also create an inducement  frame.

Appearing  Terms

4~8 weeks (*1 year archive after publication)

In case of 20,000PV guarantee, 8 weeks 

*If the guaranteed

PV is not reached within this period. The period may be extended.

Credits
Requires ¬ADº credits near title, insert client name and¬Writer: Toyo 

Keizai Brand Studioº.

Right column
In the right column, besides the contact information, banners can 

also be displayed. (Following the style of an editorial article)

Contents

Experts

Distant  interviews

Additional transportation fees and  assignment fee may be charged 

for interviews  in distant locations or with experts or celebrities.

Express fee If the production period is short, an express fee may be required.

Tag installation 

fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one file (txt format) per 

tag.

Cancellation fee Cancellation fees apply for cancellations made after booking.

Second Use Second use is optional. Please inquire for details.

Additional fee

Guaranteed no. of  

20,000PV
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Unique Design

We can design a unique advertorial to send a unique 

brand message.

Interactive designs can also be created.

Implementation fees

Sample

https://toyokeizai.net/sp/media/innovation_collaboration/15.html

Appearing  Terms

4~8 weeks (*1 year archive after publication)

In case of 20,000PV guarantee, 8 weeks 

*If the guaranteed

PV is not reached within this period. The period may be extended.

Credits
Requires ¬ADº credits near title, insert client name and¬Writer: 

Toyo Keizai Brand Studioº.

Smartphone 

optimization
Smartphone optimization is included in the implementation fee.

Contents

Experts

Distant  

interviews

Additional transportation fees and  assignment fee may be charged 

for interviews  in distant locations or with experts or celebrities.

Express fee If the production period is short, an express fee may be required.

Tag installation 

fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one file (.txt format) 

per tag.

Cancellation fee Cancellation fees apply for cancellations made after booking.

Second Use Second use is optional. Please inquire for details.

Additional fee

* The guidelines for report submission deadlines and options, as well as cautions regarding sponsored content, can be found on page 18.

\ 4  million Ṍ
(w/o tax)

\ 5  million Ṍ 
(w/o tax)

Guaranteed no. of  

10,000PV
Guaranteed no. of  

20,000PV
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Mail Advertorial

This menu allows you to create content about your 

products and services in the form of an article 

advertisement and deliver it via e -mail. Implementation 

fee Delivered to Toyo Keizai Online e -mail members.

The estimated number of

Email 540,000

Text Volume

Equivalent to 1 -2 pages of A4 magazine

Approximately 1,500 words

About 2 photos/graphs 

Design and

Layout

The design and layout of the email will be the same. Unique 

designs are not allowed.

Credits
Requires ¬ADº credits near title and insert client name and

¬Writer: Toyo Keizai Brand Studioº.

Page

We will create a page formatted like an edited article matching the 

email content and publish it on Toyo Keizai Online. Redirects will 

incur an additional fee. Content revisions are not possible.

External link
External link Links can be set up to direct users to

your website.

Right column
In the right column, besides the contact information, banners can 

also be displayed. (Following the style of an editorial article)

Contents

* The guidelines for report submission deadlines and options, as well as cautions regarding sponsored content, can be found on page 18.

Express fee If the production period is short, an express fee may be required.

Cancellation fee Cancellation fees apply for cancellations made after booking.

Second Use Second use is optional. Please inquire for details.

Additional fee

* When conducting targeted delivery, the 
guaranteed open count is not limited to the above

Implementation fees(No coverage)

\ 2  million Ṍ
(w/o tax)

ṇ



\ 1.5  million Ṍ
(w/o tax)

\ 0.2  million Ṍ (w/o tax)
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Lead generation

This menu aims to acquire customer information by  

using article ads and PDFs  as hooks. 

The Standard Plan includes the production of the 

landing page and white paper by us and the Light Plan 

includes the white paper supplied by the advertiser to 

acquire customers via e -mail.

Standard Plan ṊWhite Paper Creation Type
Implementation fees

Light Plan ṊWhite Paper Supplied Type

Estimated lead
acquisition period 

4-8 weeks

Questionnaire page

PDF

E-mail magazine

Appearing Terms Run until the subscription goal is achieved

Credit

Requires ¬ADº credits, the client name and ¬Writer: Toyo

Keizai Advertorial Teamº on the landing page and PDF.

Toyokeizai online logo also inserted in the PDF.

The Production 

cost

The production cost of the Standard Plan includes the production 

of a 2 -page white paper; an additional fee of 500,000 yen is 

required for a 4 -page PDF. A landing page is a separate option if 

requested. The production fee for the Light Plan includes the cost 

of preparing an email draft.

Guide
We will create and post the space while monitoring the

availability.  We will also distribute it in our e -mail magazine.

Questionnaire

Basic Fields

Family name/Place of Employment/Type of Business/Department 

name/Job Title/Work Address/E -mail address/Phone Number/Cell 

phone number

*One to three additional questions can be added.

*We will confirm whether or not we can accept your request in advance at the lead acquisition, so please let us know the prod uct .

* The guidelines for report submission deadlines and options, as well as cautions regarding sponsored content, can be found on page 20.

Cancellation fee Cancellation fees apply for cancellations made after booking.

Second Use Second use is optional. Please inquire for details.

Additional fee

\ 0.6  million Ṍ (w/o tax)

Document List Page



15

Lead generation

The lead generation menu offers multiple patterns.

Menu Information
Implementa

tion fees

Productio

n cost
Guaranteed Other

Standard Plan /

White Paper Creation Type

Landing page on Toyo Keizai Online, We will acquire leads 

through white paper downloads. Guaranteed number of leads.
\ 1.5 million Ṍ 0.6 million Ṍ 100 guaranteed

We will create the landing page and white paper.

*We will terminate the inducement as soon as the guaranteed 

number of cases is reached. (Estimated lead  acquisition period : 

4-8 weeks)

Light Plan/

White Paper Supplied Type

We will acquire leads by directing them to the white paper 

from the email. We will create the white paper without any 

interview.

\ 1.5 million Ṍ 0.2 million Ṍ 100 guaranteed *We will use the white paper supplied by the client.

Survey -based plans We acquire leads through a survey -based method. \ 1.8million Ṍ - 150 guaranteed

White Paper Type Plan Produce a white paper and use it as a hook to capture leads. \ 1.5 million Ṍ 0.9 million Ṍ 100 guaranteed
Production costs are quoted on a case -by-case basis, depending 

on the content.

Manga Type Plan Manga is produced and used as a hook to capture leads. \ 1.5 million Ṍ 0.9 million Ṍ 100 guaranteed
Production costs are quoted on a case -by-case basis, depending 

on the content.

Seminar Plan (On -site)

A customized seminar sponsored by one company. One -stop 

support from planning and advertising to on -site management 

on the day of the seminar.

\ 5.4 million Ṍ 100 estimated

*The venue is expected to be a  conference hall in Tokyo.

*Keynote speaker's honorarium is not included in the fee.

*Estimate for details to be provided on a case -by-case basis.

Seminar Plan (Online)
Online version of tailor -made seminars sponsored by a single 

company. Both live and on -demand streaming are available.
\ 4.5 million Ṍ 200 estimated

*Keynote speaker's honorarium is not included in the fee

*Delivery format (live or on -demand) to be discussed on a case -

by-case basis.

*Estimate for details on a case -by-case basis.

Please let us know the product(s) you are interested in so that we can confirm whether or not we can accept your lead acquisi tion in advance. For the Light Plan, please also share your white paper with us.

The number of guaranteed leads excludes invalid leads (duplicates, housewives/husbands, unemployed, students, obviously incor rectly entered leads, and free addresses).

If you would like to purchase more than the guaranteed number of leads, you can do so at the lead unit price in the ¬Guaranteed Leadsº menu.

If you wish to continue using the lead acquisition menu after acquiring the guaranteed number of leads, please consult with o ur sales representative.

The acquired leads can be downloaded by the customer from the page managed by our company. In this case, one account will be issued for each customer's e -mail address.

When downloading leads, it is necessary to download the Authenticator application to a smartphone or other device and log in via the application using two -step verification.

*A combination of the above menus can also be designed. Please contact us for details.



The estimated number of

Email 540,000

\ 1.8  million Ṍ
(w/o tax)

\ 2  million Ṍ
(w/o tax)

\ 3  million Ṍ 
(w/o tax)

Guaranteed no. of  

10,000PV
Guaranteed no. of  

20,000PV
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Re-post for Website

An option for a magazine advertorial repost on 

Toyo  Keizai online.

Implementation fees

Editorial Design Advertorial Mail Advertorial

Article details
We repost magazine advertorial content on the website.

The article title may be modified to fit the online.

Appearing  Terms

4~8 weeks (*1 year archive after publication)

* In case of 20,000PV guarantee, 8 weeks 

*If the guaranteed PV is not reached within this period, the period 

may be extended.

Credits
Requires ¬ADº credits near title, and insert client name and

¬Writer: Toyo Keizai Brand Studioº.

Right column
In the right column, besides the contact information, banners can 

also be displayed. (Following the style of an editorial article)

Guide
We will create and post the space while monitoring the

availability.  

Contents

Sample

https://toyokeizai.net/articles/ -/655172

ṣWeekly Toyo Keizai Ṥ Business Aspect 4P

Repost

* The guidelines for report submission deadlines and options, as well as cautions regarding sponsored content, can be found on page 18.



17

Series advertorial plan

We focus on a specific theme and serialize content that 

is more closely related to the advertiser over a long 

period of time. Number of advertorial 6

https:// toyokeizai.net /category/ daikin_kuki

Guaranteed no. of  10,000PV

Contents

We produce and publish content with a unified theme on a regular basis. 

A "joint editing team" will be formed between the advertiser and Toyo 

Keizai Brand Studio for integrated branding.

Text volume, 

Appearing term

It will conform to the usual editorial article style appearance and original 

design.

Credits
Requires ¬ADº credits near title, insert client name and¬Writer: Toyo 

Keizai Brand Studioº.

Right column
In the right column, besides the contact information, banners can also 

be displayed. (Following the style of an editorial article)

Contents

Index page

We will create an index page to consolidate serial articles. We can place 

a link to guide you to the Toyo Keizai Online global navigation ("Theme" 

category). 

CMS ¥50 0,000 ṌḭHTML ¥1,00 0,000 ṌṕNetṖ

Experts

Distant  interviews

Additional transportation fees and  assignment fee may be charged for 

interviews  in distant locations or with experts or celebrities.

Express fee If the production period is short, an express fee may be required.

Tag installation fee
If you wish to place measurement tags in articles, an additional fee will 

be charged. Tags must be submitted as one file (txt format) per tag.

Second Use Second use is optional. Please inquire for details.

Additional fee

ᴥ

* The guidelines for report submission deadlines and options, as well as cautions regarding sponsored content, can be found on page 18.

Implementation fees

\ 16.2  million Ṍ
(w/o tax)
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Within 10 business days, starting from  the first business day following the end of the posting. The measurement period is up to 2 business days after 

delivery, followed by up to 4 business days thereafter.

Report Submission Estimate ṕEditorial Design, Unique Design, Lead generation, Re -post for Website Ṗ

Basically, we will use the guide space exclusively for article ads. Display ads are also available at a special fee.

Guide

The URL of the published advertorial(Editorial Design and Unique Design) will  be posted organically on the official X (Twitter)  of the Toyo Keizai Brand Studio.

Posting on official X (Twitter)

In some cases, meetings, interviews, filming, etc. may be handled remotely using videoconferencing tools, etc.

Remote support

1 year archive after publication

Publication period

The measurement period is up to 2 business days after delivery, followed by up to 4 business days thereafter.

Report Submission Estimate ṕMail Advertorial Ṗ

Article ads, notes, and options

Access company analysis We can analyze IP addresses and provide you with a list of names of companies viewing your article ads.

Video We can provide a one -stop production service, from  video shooting to production, together with article ads. Please contact us for details.

Offprint We can also provide web pages in a cut -out format. Please contact us for details.

Option

If you are planning to conduct your own advertising or survey, etc., please be sure to contact us in advance. If you are in t he induction period, please set the URL with 

the parameters issued by our company.

Posting on official X (Twitter)

For details, please see the separate sheet ¬Toyo Keizai Article Advertisement Regulations Sheet º.
Text must not contain device -dependent characters. Since the character encoding is ¬UTF-8,º symbols like ¬\º, ¬̔º, ¬̙º, and ¬˙º may not display correctly. All alphanumeric 
characters and symbols other than ¬µº, ¬?º, and ¬!º in article titles and thumbnails (lead frames) will be converted to half-width.

Regulation

Within 12 to 17 business days, counting the day after the end of the posting period as the first business day.

Report Submission Estimate ṕSeries advertorial plan Ṗ

https://biz.toyokeizai.net/direct/topics/topics_file_download/?topics_id=2955&ext_no=02&index=0&disp=inline


\ 150,000  
(w/o tax)
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Research Plan

Pop up a questionnaire at the end of the article to 

conduct qualitative research.

Implementation fees

Question format Single Answer/Multi -Answer/Free Answers

Number of 

questions
1Ṍ4

Appearance 

Conditions

Displayed when at least 95% of the final page of the article ad has 

been viewed

Survey Location Displayed as a banner in the lower right or left corner of the page

Report 

(standard Ṗ

All survey responses (Excel)

Total number of responses (about 1 -2 PPT)

Remarks
Cannot be used to obtain personal information such as name or 

email address

Questionnaire

PC SP
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Additional Induction Package Plan 

If you are running an advertorial ad, we will provide you with half the price of the regular ad space.

Menu Implementation fees

Viewable Rectangle ṕPCẀSPṖ Ṻ500,000 Ṍ

Double Rectangle PC \ 625,000 ṌṌ

Original Targeting \ 250,000 Ṍ

SP Billboard Ad \ 1,000,000 Ṍ

Display Ads
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Recommend Contents Networks

Platform Summary Menu Report Publication fees
Implementation 

fees

Outbrain

Ad articles are recommended and distributed to media managed by 

media companies that users can trust, such as major newspapers, 

news agencies, and portal sites.

Outbrain Amplify
Impressions, clicks, CTR, 

delivered  media
Require quotes ¥500,000 Ṍ

popIn
The article text is subjected to linguistic analysis processing, and the 

ad article is distributed to the appropriate section of the article content.
popIn Discovery

Impressions, clicks, CTR, 

delivered  media
Require quotes ¥500,000 Ṍ

Additional Induction Package Plan

*Please inquire with advertising companies/media reps regarding commissions.
*Terms and conditions are subject to change depending on the sales strategy of each media company.
*Boost timing depends on the type of media.
*Subsidiaries may not be able to guarantee stable service due to the impact of changes in the platform's policies or structur e.
*Cancellations made after registration will be charged the full amount of the fee.

Additional plan to bring more readers by using other media.

Social Media

Platform Summary Menu Goal Segment
Implementation 

fees

FacebookṊ

Instagram

By using Toyo Keizai Online Facebook ads, it is possible to direct additional leads to your 

article ads. It is also possible to submit your ads to Instagram.

*Only clients that have Facebook page or Instagram account. When placing ads on 

Instagram, please confirm in advance that the Facebook and Instagram accounts

operated by the advertiser are linked.

Facebook  ads

Instagram  ads

Click,

Get subscriptions

Require 

quotes
¥400,000 Ṍ

X (Twitter)
It is possible to ads on X by

Toyokeizai online account name.

Promotional

tweets

Click,

Get subscriptions

Require 

quotes
¥400,000 Ṍ



22

Additional Induction Package Plan

News Applications

Platform Summary Menu Delivery Surface & Devices CPCḱClick
Implementation 

fees

SmartNews

This guide will appear in the newsfeed page in SmartNews in the 

style of a native advertisement.

2 weeks for publication period

Standards Ads

News Feed

Smartphones and tablets

(iOS / Android)

¥20~¥50 ¥300,000~

Gunosy

This guide will appear in the same format as a regular article in the 

in - feed frame within Gunosy .

2 weeks for publication period

Gunosy Media 

Boost

News Feed

Smartphones and tablets

(iOS / Android)

10,000 Click ¥500,000~

*Please inquire with advertising companies/media reps regarding commissions.
*Terms and conditions are subject to change depending on the sales strategy of each media company.
*Boost timing depends on the type of media.
*Subsidiaries may not be able to guarantee stable service due to the impact of changes in the platform's policies or structur e.
*Cancellations made after registration will be charged the full amount of the fee.

Message Application

Platform Summary Menu Delivery Surface & Devices CPCḱClick
Implementation 

fees

LINE
It will be posted on the LINE home screen, talk list, and LINE 

NEWS. It will be distributed using our recommended targeting.
LINE Ads

Home screen, talk list, LINE 

NEWS
¥20~¥40 ¥300,000~
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Option

"The content of Advertorial ads can also be utilized for other purposes.

Additional guide

Summary Remarks
Implementation 

fees

Secondary use in other media
Please let us know which media you will use. 

We can create a banner to guide you.

We will issue URLs with parameters. In principle, secondary use of this 

ad is limited to use on the advertiser's website, internal documents, etc. 

For other uses, we will ask for details and provide an estimate.

For more details 

and prices, 

please  contact 

us.Own website/Owned media/

Use of in -house SNS

Please let us know which media you will use. 

We can create a banner to guide you.
We will issue URLs with parameters. 

Secondary use

Summary Remarks
Implementation 

fees

Provision of materials

Text (cannot be edited)/Image data (can be 

trimmed)/Please specify the source of the 

data.

e.g. "From the Toyo Keizai Online article ad".

Delivery will be made after  the completion of our induction.

For more details 

and prices,

please  contact 

us.
PDF

PDFs of article ads are available for secondary 

use, such as for posting on websites.

Separate Printing
It can be developed into a real tool.

The basic plan is 4 pages/1,000 copies.
ṇ

Tag

Summary Remarks
Implementation 

fees

Tag placement
Tags can be installed.

Please contact us for details.
ṇ \ 200,000
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Advertorial Editorial Design

ṥContact Us Ṧ
In the right column and at the bottom of the
article, contact information and banners that
link to the advertiser¢s or advertiser sproduct's 
website will be displayed. For contact information, you 
may use the name of the advertiser as well as the 
company name. You can also use the brand name. 
The name of the advertiser in the title space and the 
name of the advertiser and product in the right column 
do not have to be identical.

ṕImage Ṗ

ṕImage Ṗ

ẆṕtitleṖ
ẆṕSub title Ṗ Advertiser name

ṥTitle Ṧ
Title and subtitle should be 20 -22 characters .
The title and subtitle of the page will be used
as the text for the guidance .

ẆṕTitleṖ
ẆṕSub title Ṗ

ṕImage Ṗ

ṕImage Ṗ

ṥHeading Ṧ
Since the middle heading is displayed on only one line 
(PC version), the number of characters is limited to 25 
fullwidth characters

ṥPhotos Ṧ
Photos and illustrations will be posted according to the 
content.

ṥAdvertiser Name, Production Credits, 
Publication Date Ṧ
The advertiser's name will appear at the bottom of the 
title and subtitle. The advertiser's name will not 
include the company name. Underneath
the advertiser's name is the credit "Produced by Toyo 
Keizai Brand Studio," with the AD symbol and 
publication date on the far right.

ṥHeadlines/Photos/Images Ṧ
Photos and illustrations are required for 16:9 headlines.

ṥAmount  of  words Ṧ
The standard length for a single online article ad is 
2,000 to 2,500  words.

Advertiser name

ẆṕLead text Ṗ

ẆṕLead text Ṗ
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PC

TopTop Article

SP Mail

ToyoKeizai online Editors EmailArticle

official X(Twitter )and Mail 
Magazine

The URL of the published article 

ad will be posted organically

on the official X(Twitter )of the 

Toyo Keizai Brand Studio.

It may also be distributed through 

the Toyo Keizai Brand Studio 

newsletter, an e -mail magazine of 

Toyo Keizai Online.

Normal Space

Ad Spaces

Depending on the features of the page in question, we will guide readers to the article ad.

Guide space will be determined at our discretion. Please understand that there is no prior confirmation.

*Also place in the advertising space on the " Shikiho Online".

×
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Schedule

Mail

Advertorial

Survey -based 

plans

Editorial 

Design

Unique 

Design

9Ṍ10 Weeks

before Meeting Meeting

7Ṍ9 Weeks
before

Review of

survey items
Meeting Interview

6Ṍ7 Weeks
before

Research
Proposal of

draft

5Ṍ6 Weeks
before

Interview Interview

4Ṍ5 Weeks
before

Material

Provided

3Ṍ4 Weeks
before

Proposal of

draft

Proposal of

draft

2Ṍ3 Weeks
before

Proposal of

draft
Test page

1 Week
before

Compose

Email

4 Day s
before

Final

proofreading

Final

proofreading

Final

proofreading

Final

proofreading

Open Start guidance, send email, post on official Twitter

We listen to information about the advertising goals, content and 
context from the client by meeting directly with the client.

We visit the client with a writer and cameraman.
We conduct an interview based on question items.

We propose a draft of the article by text document based on the 
interview. It can be difficult to make changes after design is finalized. 
Please check thoroughly in this phase.

We send a preview URL to check the text,
images and hyper link.

4 business days after we receive your proof, we will start posting and 
sending emails.

Ad spaces are opened at AM 11:00.
After publication, the published Advertorial will be posted on the Brand 
Studio official X.
Only for original design article advertisements, the data will be 
uploaded to our server on the business day before the publication date. 
The redirect will begin at 11:00 am on the publication date.*If the production period is short, an express fee may be required.

* If extended holidays or other non -business periods occur, the required number of days may exceed the above.
*For editorial design, the rough design is not required because the design is already decided.
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Schedule

Lead

generation Ḳ

Basic Plan

Lead

generation Ḳ

Light Plan

8 Weeks
before

Meeting

7 Weeks
before

Interview

5 Weeks
before

Proposal of

draft

4 Weeks
before Order

2 Weeks
before

Compose

Email Survey

4 Days
Before

Final

proofreading

Final

proofreading

Posting and
Distribution

Email Distribution Email Distribution

8 Weeks
after

Delivery of acquired leads

Based on the discussion on the content and content approach, we will 
submit the questions to be asked during the interview.

Along with a writer and a cameraman (if filming is required), we will 
visit the designated location and proceed with the interview.

Create distribution email and survey pages.
You will be asked to check the text, links, etc.

Four business days after we receive your proof, we will start posting 
and sending emails.

Acquired leads are available to clients, downloaded from the 
management platform at any time.

*If the production period is short, an express fee may be required.
* If extended holidays or other non -business periods occur, the required number of days may exceed the above.



Video Ads
Original videos produced by our company can be posted on the "Toyo Keizai Online YouTube 

Channel" and advertisements can be distributed on YouTube.
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Decision-makingunderstanding

צּ
perspective

קּ
insights

Value we want to provide through video content on the Toyo Keizai YouTube channel

Push the switch in the minds of working people
and help them make new decisions and choices.



Video Production Menu List
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1. Package Video Plan

Contents

Edited design + package video 
production

(embedded in article)
Posted on Toyo Keizai Online 

YouTube channel

Prices
4.5 million Ṍ

(w/o tax)

Ad space/
Guarantee

Å·Toyo Keizai Online
Å*7,000 page views guaranteed

Å·Toyo Keizai Online
ÅYouTube channel listing

Å*Publicly available, archived for 
one year

Details

Å·Toyo Keizai Online Guaranteed 
PV: 7,000

Å·Article advertising production and 
distribution

Å(Video distribution within articles)
Å·Article production + video 
production (production costs 

included)
Å·Toyo Keizai Online

ÅYouTube channel posting
Å·Includes secondary use of 

produced videos

2. Package Video Plan
YouTube AD 

Edited design + video
(embedded in article)

Toyo Keizai Online YouTube 
posting + YouTube AD distribution

5.0 million Ṍ

(w/o tax)

Å·Toyo Keizai Online
Å*7,000 page views guaranteed

Å·Toyo Keizai Online
ÅYouTube channel listing

Å*Estimated video views: 50,000
Å*Publicly available, archived for one 

year

Å·Toyo Keizai Online Guaranteed PV: 
7,000

Å·Article advertising production and 
distribution (video distribution within 

articles)
Å·Article production + video 
production (production costs 

included)
Å·Toyo Keizai Online

ÅYouTube channel listing
Å·Advertising distribution within 

YouTube
Å· Includes secondary use of produced 

videos

3. Planning - type video 
tie -up plan

Edited design + video
(embedded in article)

Toyo Keizai Online YouTube 
posting + YouTube AD distribution

5.5 million Ṍ

(w/o tax)

Å·Toyo Keizai Online
Å*7,000 page views guaranteed

Å·Toyo Keizai Online
ÅYouTube channel listing

Å*Estimated video view count: 50,000
ÅPublicly available, archived for one 

year

Å·Toyo Keizai Online Guaranteed PV: 
7,000

Å·Article advertising production and 
distribution

Å(Video distribution within articles)
Å·Article production + video 
production (production costs 

included)
Å·Toyo Keizai Online

ÅYouTube channel listing
Å·Advertising distribution on YouTube
ÅSecondary use conditions vary 

depending on the project

4. ¬Business Explanationº 
Plan

Video

Toyo Keizai Online YouTube 
posting + YouTube AD distribution

5.5 million Ṍ

(w/o tax)

Å·Toyo Keizai Online
ÅYouTube channel posting

Å*Estimated number of video views: 
100,000

Å*Open to the public, archived for one 
year

Å·Video production (production costs 
included)

Å·Toyo Keizai Online
ÅYouTube channel posting
Å·YouTube advertising

Å·Includes secondary use of produced 
videos



Contents

A4 format, 2 ²3 pages

Approximately 2,000 ²2,500 characters 2 photos or graphs (including interview photos)

We will create call - to -action frames based on content

Video length: 30 seconds ²3 minutes The video will be inserted into the article ad

Inducement Period

Estimated production time: 4 to 6 weeks (archived for 1 year after publication)

*In the case of a 20,000 PV guarantee, the period will be extended until the guaranteed PV is achieved.

*If the guaranteed PV is not achieved within the period, the period may be extended.

Interview location At the time of interview, and at a location designated by Toyo Keizai

Video Credits

ḱThe credit ¬TOYOKEIZAI VIDEO INSIGHTº will appear at the top right of the screen during continuous 

streaming.

ḱThe Toyo Keizai Brand Studio logo will appear at the end.

· Advertiser's logo insertion is possible. In such cases, the advertiser's logo will be displayed at least as large 

as the Toyo Keizai Brand Studio logo

· For YouTube ad distribution, sponsored settings will be applied, and a sponsored label will be included in 

the description section

Production Video

· Video delivery includes secondary usage fees. The video may be used on your company website, owned 

media (including company SNS), and company YouTube channel. Please consult separately regarding 

external ad distribution.

· Posted on the Toyo Keizai Online YouTube channel ẑPublicly available, with a 1-year archive guarantee

Contact Information Contact information will be included within the production article.

\ 4.5  million Ṍ
(w/o tax)

Guaranteed no. of  7,000PV
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1. Package video plan

This plan is for creating article -style adverts with 

supplementary videos. The videos produced will be 

delivered to the customer as data for secondary use in 

PR and other applications.

Production Video Delivery Secondary use included
(For expert assignments, we will discuss separately)

Implementation fees

31

Sample

https Ḳ//toyokeizai.net/articles/ -/277369

*The guidelines for report submission deadlines and additional fees,  as well as video advertising notes, can be found on pag e 4 4.

Experts

Distant  interviews

Additional fees for transportation and assignment fee may be required if you specify a shooting location or 

request an interview with an expert or celebrity.

Express charge

long - term  support

If the length of production is short, an express fee may be required. Additional fees may also be incurred if 

content production takes longer.
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List of video ad formats

Select from four video ad patterns and create a video based on the video format below.

*The following items are not included in the package price. We will provide a quote for each item separately.

ḱCosts for external location venues, studios, etc.

ḱInterviewer assignment fees

Format Contents Plan Shooting Method Video Time

A-1 Monologue One interviewee
Interviewee
ḱRepresentative
ḱCase study company representative

Two cameras
*For three or more cameras, please request 
a quote

Up to 3 minutes
*Estimated price will be provided for 
options exceeding 3 minutes.

A-2 Dialogue Two interviewees

ḱInterviewer (* ) Representative

ḱRepresentative Case study company 
representative
ḱInterviewer (* ) Case study company 
representative

wo cameras
*For three or more cameras, please request 
a quote

Up to 5 minutes
*Estimated price will be provided for 
options exceeding 5 minutes.

A-3 Roundtable Three interviewees

· Roundtable discussion format
· Interviewer (ẑ) × 2 representatives
· Interviewer (ẑ) × representative × case study 
company representative

Three cameras
*For four or more cameras, please request a 
quote

Up to 5 minutes
*Estimated price will be provided for 
options exceeding 5 minutes.

B
Company and Service 

Introduction
Presentation format

· Company introduction (history)

· Service and product introduction

Two cameras
*For three or more cameras, please request 
a quote

Up to 3 minutes
*Estimated price will be provided for 
options exceeding 3 minutes.

C Events and Seminars Seminar digest · Summary of seminar content
ḱEdit webinar materials
ḱFor live events, two cameras

Up to 5 minutes
*Estimated price will be provided for 
options exceeding 5 minutes.

D Animation Animated video
· Company introduction (history)

· Service and product introduction
ṇ Up to 3 minutes

A. Video Interview

We convey the content of interviews and 
discussions in a concise and lively 

manner.
(Monologue, dialogue, and roundtable 

discussion formats)

B. Promotional Video

We appeal to customers with visual 
expressions that convey the appeal of 

products and services.
(Company/service introduction)

C. Event and Seminar 
Videos

You can create videos of events and 
seminars for new products and services.

D. Animated Video

We use infographics and animations to 
convey information clearly and effectively.
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Package Video Ads Options

This is the cost for additional options.

Please note that the prices are only a guide, so we will provide a quote for each request.

Menu Proce Others

Assignment of Narration 30,000 Ṍ50,000 Yen Quotations will be provided on a case -by-case basis depending on the assignment.

Assignment of Interviewer & Reporter 100,000 Yen Ṍ We will provide a quote on a case -by-case basis.

Assignment of experts 100,000 Yen Ṍ Estimate each time based on the reward

Add camera 1 camera 150,000 Yen Quotation on request

Explanation diagrams and illustration design
Creation of original icons and parts

50,000 Ṍ100,000 Yen Quotation on request, additional charges for basic still images and animations

length extension 50,000 Ṍ100,000 Yen Quotation on request

Studio Rental Varies depending on location and time, estimate on a case -by-case basis

Interpreting and translation Quotation on request

Additional revision fee
Up to two rounds of basic proofreading
Additional revision fees will be quoted separately for the third and subsequent rounds



34

2. Package Video Plan ²YouTube AD -

This is a package video plan that also includes video 

advertising on YouTube. We will create an article -

style advertisement, and the video we create will be 

embedded within the article. Furthermore, we will 

boost the video on YouTube to promote video 

viewing.

5.0 million Ṍ
ṕW/O tax Ṗ

Guaranteed PV 7,000PV
Estimated number of views Estimated number of views: 

approx. 50,000 (Organic + YouTube AD). Includes production 
video delivery and secondary use fees (If an expert is 
assigned, please contact us for details.

Implementation fees

Contents

A4 format, 2 ²3 pages

Approximately 2,000 ²2,500 characters 2 photos or graphs (including interview photos)

We will create call - to -action frames based on content

Video length: 30 seconds ²3 minutes. The video will be inserted into the article ad

Inducement Period

Estimated production time: 4 ²6 weeks (archived for 1 year after publication)

*If 20,000 page views are guaranteed, the period will be extended until the guaranteed page views 

are achieved.

*If the guaranteed page views are not achieved within the specified period, the period may be 

extended.

Interview location At the time of the interview, and at a location designated by Toyo Keizai

Video Credit

· The credit ¬TOYOKEIZAI VIDEO INSIGHTº will appear in the upper right corner of the screen at all 

times.

· The Toyo Keizai Brand Studio logo will appear at the end.

· Advertiser logos can also be inserted. In such cases, the advertiser logo will be displayed next to 

or below the Toyo Keizai Brand Studio logo.

· For YouTube ad distribution, sponsored settings will be applied, and a sponsored label will be 

displayed in the description section.

Production Video

ḱ¬President's Encyclopediaº: Video delivery includes secondary usage fees. Videos may be posted 

on company websites, company SNS, owned media, and company YouTube channels. Please 

consult separately regarding external ad distribution.

Toyo Keizai Online YouTube Channel Posting* Publicly available, 1 -year archive guarantee

ḱ¬Company Visitsº and ¬Interaction Victoryº: Secondary usage conditions and Toyo Keizai Online 

YouTube channel posting periods will be confirmed on a case -by-case basis.

Contact Information Contact information will be included within the production article.
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Sample

Experts

Distant  interviews

If you specify a location for filming or request an interview with an expert or celebrity, there may 

be additional transportation costs or assignment fee.

Express charge, 

long - term support

If the production period is short, an express fee may be required. In addition, if time is taken to 

produce the content, an additional fee may be incurred.

Posted on the Toyo Keizai 
Online YouTube channel + 
YouTube AD distribution

*The guidelines for report submission deadlines and additional fees,  as well as video 

advertising notes, can be found on page 44.
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Contents

A4 format, 2 ²3 pages
Approximately 2,000 ²2,500 characters 2 photos or graphs (including interview photos)
We will create a call - to -action frame based on the content
Video length: 30 seconds ²3 minutes The produced video will be inserted into the article 
advertisement

Inducement Period

Estimated production time: 4 ²6 weeks (archived for 1 year after publication)

*If 20,000 PVs are guaranteed, the period will be extended until the guaranteed PVs are achieved

*If the guaranteed PVs are not achieved within the period, the period may be extended

Interview location As specified by Toyo Keizai

Video Credit

· The project logo will be credited in the upper right corner of the screen during continuous 

broadcast

· The ¬Toyo Keizai Brand Studioº logo will appear at the end

· Advertiser's logo insertion is possible. In such cases, the advertiser's logo will be displayed at 

least as large as the Toyo Keizai Brand Studio logo.

· For YouTube ad distribution, sponsored settings will be applied, and a sponsored label will be 

included in the description.

Publication

ḱVideo delivery includes secondary usage fees. The video may be used free of charge for one 

year on your company website, owned media (including company SNS), and company YouTube 

channel. Please consult separately regarding external ad distribution.

ḱPosted on the Toyo Keizai Online YouTube channel. ẑPublicly available, with a 1-year archive 

guarantee.

Contact Information Contact information will be included in the production article.

ẑThe location of 
the video 
insertion will be 
discussed.

3. Planned Video Tie -up Plan
We will produce article -style advertisements and video 
advertisements, and publish them on Toyo Keizai Online 
and YouTube channels, including YouTube advertising 
distribution.
We can produce videos based on our planning format.

5.5 million Ṍ
ṕW/O tax Ṗ

Guaranteed PV 7,000PV
Estimated number of views Estimated number of views: 
approx. 50,000 (Organic + YouTube AD). 

Production Video Delivery Secondary use included
(For expert assignments, we will discuss separately)

Implementation fees

*The guidelines for report submission deadlines and additional fees,  as well as video 

advertising notes, can be found on page 44.

Posted on the Toyo Keizai 
Online YouTube channel + 
YouTube AD distribution

Experts

Distant  interviews

If you specify a location for filming or request an interview with an expert or celebrity, there may 

be additional transportation costs or assignment fee.

Express charge, long -

term support

If the production period is short, an express fee may be required. In addition, if time is taken to 

produce the content, an additional fee may be incurred.



CEO Directory

·Composed mainly of interviews with top executives
· Communicating the company's aspirations, policies, and mission statements

· Focusing on the CEO themselves, including stories from their younger days and introducing their personality
·̗ Expected Scenarios: Company Office Studio Photography (with café -style set design, etc.)

·̗ Expected Inserts: Insertion of provided photos, exterior views of the office, office atmosphere, scenes inside the office

Company Visits
A well -known TV presenter visits the office and delves into the appeal of the company and introduces it.

The video features interviews with and roundtable discussions by the human resources and recruitment staff, 

as well as other notable employees,

creating a lively atmosphere.

ẊScenes: Company office, office surroundings, office atmosphere

ẊInserts: Roundtables, office atmosphere, employees at work, conversations

interaction Victory
·A talk show with athletes.

·There are many similarities between the success stories of athletes and the keys to business growth,

·so we aim to provide content that is educational for businesspeople. Although it is a talk show format,

·we also introduce new products and services in an easy- to-understand way, relating them to the episodes.

·The appearance of athletes also has the benefit of increasing the show's profile.

5.5 million Ṍ ṕW/O tax Ṗ
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This is a limited -time offer as part of our 130th anniversary celebrations.
For more details, please click here.
https://biz.toyokeizai.net/proposal/detail/id=3383Planned Video Tie -up Plan Lists

6.0 million Ṍ ṕW/O tax Ṗ

6.2 million Ṍ ṕW/O tax Ṗ

https://biz.toyokeizai.net/proposal/detail/id=3383


CEO Directory

Company Visits

Interaction Victory
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Planned Video Tie -up Plan Sample Images



Assignments may not be possible due to scheduling conflicts or other circumstances. Additional 

fees may apply depending on the conditions and content. Other experts may also be assigned. 

We will provide a quote on a case -by -case basis.

Hirai Rio Uozumi Rie

Ezure Yuko Kusano Mitsuyo

Hirose Toshiaki Tanaka Rie

Arimori Yuko Yamamoto Akira

(c) ḱ ṇ (c) ḱ ṇ (c) (c) ṇ ṇḱ

38

Assignment of Experts Samples 
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Schedule model from application to publication

*If there are any changes to the schedule, we will adjust the release date and decide on a new schedule.
*The production schedule is a model case. The production period may vary depending on the content of the video to be produced , s o the detailed schedule will be decided after 
consultation.

Orientation
Meeting

Submission of draft
Article advertisement, 

interview, and first draft 
submission

Article Advertisement Test 
Page Submission and 

Review (2 times)
Final approval

Article advertisement 
publication

9
weeks before

8
weeks before

7Ṍ5
weeks before

4Ṍ2
weeks before

1
weeks before

Date of 
publication/video 

release

Orientation

Meeting
Submission of draft

Article advertisement, 
interview, and first draft 

submission

Submission of Previews / 
Preview Confirmation (2 

times)

Final approval  /

Upload on YouTube

Video released on the 
official channel of Toyo 

Keizai Online

61 2 3 4 5

During the initial consultation, we will discuss both article advertisements and videos simultaneously .

We will submit a proposed video structure .

After confirming the outline proposal, we will proceed with video production . The production schedule may vary depending on the content .

The thumbnail design for the video will be entrusted to our company to ensure alignment with the corporate channel's tone and style .

Proofreading will be conducted twice . The first round covers the entire video, and the second round focuses on subtitle verification .

We will upload the video to YouTube and publish it on the Toyo Keizai Online official channel . The thumbnail design will be handled by our company .

YouTube Ads will commence at 00 : 00 on the following business day.

*This is a sample schedule without appearances by experts.

E d i te d  a r t i c l e f or m a t  +  p ackag e  v i de o

Advertorial

Video Ad

7
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Video format

Roundtable discussion format (duration: approximately 15 minutes) *Duration may be 

adjusted based on content and mutual agreement.

1. Client representative: 1 person

2. Facilitator: 1 person (Please refer to Page 27 for facilitator candidates.)

*Facilitator fees are included. If you wish to request a facilitator other than the 

candidates listed, please contact us for a separate quote.

Video content and 

structure

Discuss industry topics, social background, and why the issues are problematic.

Introduce products/services as solutions to the issues.

*This is a spin -off project of our editorial content, so the video format will follow the 

editorial content format. Please refer to the video image on the next page for details.

Estimated number of 

views
100,000 views estimated (organic + YouTube ads)

Filming location
Same studio as ¬News commentaryº filming. External studios also available (additional 

fees apply).

Video credits

The ¬Toyo Keizai Brand Studioº logo will appear at the end

When distributing YouTube ads, we will set them as sponsored ads and include a 

sponsored label in the description

Publication

ḱVideos delivered with secondary usage fees included as standard. Videos may be 

used on company websites, company SNS, owned media, and company YouTube 

channels. ẑConditions may change depending on circumstances. Additionally, 

facilitator approval will be required each time. Please understand. Please consult 

separately regarding external ad distribution.

ḱToyo Keizai Online YouTube Channel Posting ẑPublicly available, 1-year archive 

guarantee

Experts

Distant  interviews

If you specify a shooting location or request interviews with experts or celebrities,

additional transportation expenses and assignment fee may apply.

Express charge, 

long - term support

If the production period is short, rush fees may apply.

Additional fees may also apply if the content production requires additional time.

4. ¬Business Commentaryº

¬Business Commentaryº is one of the popular video 

series on the Toyo Keizai Online YouTube channel, 

offering in -depth coverage of key themes in industry, 

business, economics, and politics from a unique 

perspective. Through the spin -off project ¬Business 

Analysis,º we conduct interviews with highly 

specialized facilitators to clearly convey your 

company's business, services, and initiatives to 

viewers.

*Please refer to page 55 for important information regarding video advertisements, such as 

report submission guidelines and additional fees.

5.5 million Ṍ
ṕW/O tax Ṗ

Estimated number of views Estimated number of views: 
approx. 100,000 (Organic + YouTube AD). 

* Production video delivery and secondary usage fees included

Implementation fees

https:// www.youtube.com/ watch?v=BYKN5TnKyNs
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¬Business Commentaryº Video Progress Image

Using the video format of the popular ¬Business Commentaryº series from the Toyo Keizai Online editorial department, we deliver 

information in a way that is easy for viewers to relate to and highly engaging.

Title/Today's Theme

00Ḳ00Ṍ 00Ḳ45Ṍ 01Ḳ00Ṍ15Ḳ00

Discussion on talk topics

˲Proofreading Elements ˳
ʾTalk topics will be determined based on our prior consultation (approximately 3 -4 topics).
ʾThe video consists of an introduction (featuring excerpted memorable comments displayed as captions) and the main segment (th e full - length interview portion).
ʾIf you wish to display charts or diagrams in the main segment, please provide them at least one week before filming. Also, pl ease inform us in advance of any prohibited words or 
prohibited filming areas.
ʾYou will have two opportunities to review the video. ̞The first review covers the entire video; the second review focuses on the subtitles. No reshoots will be conducted.

15Ḳ00Ṍ

-Main Story -Introduction -Ending

Title/Topic Scene Summary

*The screen images are for illustrative purposes only.

Show TOYOKEIZAI BRAND STUDIO 
logo at ending
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¬Business Commentaryº Facilitator Lineup

Highly specialized facilitators will engage in discussions on each theme to bring out the appeal of your company's products a nd 
services.

̞ᵊ ᵊ ψ ϱЮ˔Ѕπβ

Management Strategy/Management Theory

Wa seda Uni versi ty Gr aduate S ch ool
Pro fessor, Wa seda Uni versi ty Bu si ness Scho ol

Akie Iriyama

HR ITṊTechnology

SDGsṊESG CasterṊAll Genres

Hito tsu bashi Business School
PDS  E ndow ed Chair  P rofessor of Competi tive 
Str ategy

Ken Kusunoki

Econ omic An alyst, Repr esen tative Director of Ja pan 
In sti tute of Finan ci al an d Economi c Research

Mariko Mabuchi

Pro fessor, Faculty of Career Design, Hosei 
Uni versi ty

Kenosuke Tanaka

Cross River Co., Ltd.
Presid ent

Shinji Koshikawa

In fo rmatio n Man agemen t a nd Inn ovatio n 
Pro fession al Univer si ty, Facul ty of I nformati on 
M anagem ent and In novati on, Lecturer

Taro Matsumura

CISO Co., Ltd . Representati ve Director

Shinji Nasu

Pro fessor, Gradua te S ch ool of Pol icy and M edia 
Stu dies, Keio  Un iversity l

Kenji Kani

Ta lent Jo urna list

Morley Robertson

Freel ance anno uncer

Satoshi Ueshige

Freel ance anno uncer

Rie Uozumi

Econ omic co mmentato r
Form er Ch airma n, Toyo Keizai Inc.

Hiroaki Tanakita

Å You may select a facilitator, but we may be unable to assign 

one due to the performer's schedule or other circumstances. 

We will confirm the performer's participation after receiving 

your formal order.

Å Secondary use is generally permitted, but conditions may 

change depending on circumstances. Additionally, approval 

from the facilitator must be obtained each time. Please 

understand.
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Schedule from application to publication

*If there are any changes to the schedule, we will adjust the release date and decide on a new schedule.

If you have any charts or diagrams you wish to display in the video, please notify us at least one week prior to the filming date .

The filming date will be determined based on the facilitator's schedule and studio availability, so the date may change . If you have any
charts or diagrams you wish to display in the video, please notify us at least one week prior to the filming date .

Proofreading will occur twice : the first round covers the entire video, and the second round focuses on subtitle verification .

The design of the video thumbnail will be entrusted to our company to align with our channel's tone and manner .

YouTube AD distribution will commence at 00 : 00 on the next business day following the official release on the Toyo Keizai Online channel .

¬Business Commentaryº

10
weeks before

8
weeks before

7
weeks before

4Ṍ2
weeks before

1
weeks before

Date of 
publication/video 

release

Meeting & Facilitator 
Selection

Submission/Return of 
Draft Structure & 
Questions (with 

Responses)

Shooting
Submission/Review 

of Previews (2 
times)

Final Approval / 
YouTube Upload

Video Release on Toyo 
Keizai Online Official 

Channel

1 2 3 4 5

Video Ad
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Within 7 business days, starting from  the first business day following the end of the posting.

Report Submission Estimate

The URL of the published article ad will  be posted organically on the official X(Twitter )of the Toyo Keizai Brand Studio.

Posting on official Twitter

In some cases, meetings, interviews, filming, etc. may be handled remotely using videoconferencing tools, etc.

Remote support

Notes on Video Ads

Sales Promotion Use Videos created by a small company can also be used as in -store.

Owned Media Videos can also be used in your company's owned media.

SNS boosting Twitter or Facebook ad serving capabilities can also be used to increase the number of views.

Option



Display Ads
A wide range of option is available from banner ads to text ads. 

We can respond flexibly to specification of the ad period and the number of impressions. 

Please contact us with any questions. 



\ 1million Ṍ 
(w/o tax)

Guaranteed no. of  

500,000vimp
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Viewable Rectangle Advertising

This menu incorporates viewability measurement, which 
counts an ad as displayed only when at least 50% of 
the banner area is visible for one second or longer.

Sample

Implementation fees

Page
Top Page, Article Page ṕStill Image Ṗ

Article Page ṕVideoṖ

Frame

Rectangle SP below article

Rectangle SP within article

Rectangle SP below article summary

First rectangle PC

Second rectangle PC

Display Rotation

Period 1weekṌ

Submission size

ṕStill image Ṗ
Width 600px × height 500px.  

Submission size

ṕVideoṖ
Width 640px × height 360px.  

Attention
Å Both PC and SP devices will be used.

Å We do not guarantee a minimum of one week or an end date.

Still Image Video

*If more than 50% of the banner area is

displayed for more than 1 second, the 

budget will be used.

AD

צּ ︣Ḯ

צּ ︣Ḯ

AD

צּ

︣Ḯ

Rectangle SP below 

article

Rectangle SP within 

article

AD

AD

First rectangle PC

Second rectangle PC

Still Image

Still 
Image

AD

Video

AD

Additional fee

If you wish to place measurement tags in articles, an additional 

fee will be charged. Tags must be submitted as one file (.txt 

format) per tag.

*For information on report submission guidelines, options, and precautions for display ads, please refer to page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65.

\ 1million Ṍ 
(w/o tax)

Guaranteed no. of  

400,000vimp

The video will be displayed in 
aspect ratio (16:9).



*For information on report submission guidelines, options, and precautions for display ads, please refer to 

page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65. 47

Targeting Rectangle Advertising/
Original Targeting Rectangle
Distribution of rectangle ads targeting a specific article 

category or segment. If you want to distribute your ads 

to people interested in DX or people interested in 

automobiles  (imported cars, family cars, electric cars, 

sports utility cars) , we can distribute the ads to people 

who read the articles about those interests categories.

Implementation fees

Page Top page, Article Page

Frame

First rectangle PC

Second rectangle PC

Rectangle SP below article

Rectangle SP within article

Rectangle SP below article summary

Display Rotation

Period Short term : start 1 week , Long term: 1 2 weeks

CPM Short term : \ 2,500 , Long term: \ 1,600

Submission size Width 600px × height 500px. 

Attention

Å Depending on the suspension of support for third -party cookies on 

major browsers, the number of deliveries may differ from the 

estimate at the time of proposal. Check our inventory before 

placing an order. Applications are due 8 business days in advance.

Å Multiple ad spaces may be placed at the same time.

Å Minimum 1 -week posting period without the final day guaranteed. 

Short term
(start 1 week)

Long term (12 weeks)

Articles about AI

Read

Articles about automobiles

interested 
in AI

interested in 

imported cars 

interested 
in electric 

cars

Read

Additional fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one file (txt format) per 

tag.

AD

\ 500,000 Ṍ
(w/o tax)

\ 3.6  million Ṍ 
(w/o tax)

Guaranteed no. of  

200,000imp
Guaranteed no. of  

2,250,000imp
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List of Targeting

These are some of the targeting segments. Targeting other than those listed below is also possible, so please 

feel free to contact us.

Category

Å Business

Å Politics & Economics

Å Market

Å Career & Education

Å Life

Å Train

Å Automobile

User

Age *

Å 20s

Å 30s

Å 40s

Å 50s

Å More than 60

Sex *

Å Male

Å Female

Position *

Å Corporate manager

Å General employee, staff

Å Public servant

Å Independent business

Å Housewife/Househusband

Å Student

Area of residence

Å 47 Prefectures

Annual sales

Å Less than ¥10 billion

Å ¥10 billion~ ¥100 billion

Å More than ¥100 billion

Household income *

Å ¥4²6 million

Å ¥6²8 million

Å ¥8²10 million

Å ¥10²15 million

Å More than ¥15 million ²

Corporate size *

Å Big company

Å Small company

High class *

Å Manager

Å High earner

Job type *

Å Management

Å Sales & Marketing

Å IT/Engineering

Å General Affairs / Human 

Resources

Å Accounting & Finance

Industry *

Å Agriculture, Forestry

Å Construction

Å Manufacturing

Å Wholesale, Retail

Å Finance and Insurance

Å Real Estate and Goods Rental

Å Information and 

Communication

Å Transportation and Postal 

Services

Å Service Industry (Other)

Å Electricity, Gas, Heat 

Distribution, Water Supply

Å Public Service

Å Education and Learning 

Support

Å Medical Care, Welfare

Å Accommodation, Food and 

Beverage Services

Å Academic research, 

professional and technical 

services

Å Life Related Services, 

Entertainment

Original targeting

Financial

Å Real Estate and Prospective Buyers

Å Private Investors

Human resources

Å People interested in changing jobs

Automobile

Å Foreign car buyers

Å Family cars

Å EVs

IT

Å Security

Å Generated AI

By Category

Å IT equipment and system implementation 

decision makers

Å Back Office & Corporate Departments

Å Manufacturing

Å Management

Å Enterprise

Å Small and medium business owners 

A B

A B

A B

A B

A

B

A B

A B

A B

A

A

A

A

A

Attributes and 1st Party Data

Article Viewing Attributes, 1st Party Data

A

B



\ 1.25  million Ṍ 
(w/o tax)
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Double Rectangle

This ad is displayed dynamically in the right column of 

the PC's homepage and article pages, at twice the size 

of a regular rectangle ad.

Sample

Implementation fees

Page Top page , Article page

Frame First Rectangle PC

Display Rotation

Period 1weekṌ

Submission size Width 600px × height 1200px.  

Attention Minimum 1 -week posting period without the final day guaranteed. 

AD

Article page

Additional fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one file (.txt format) 

per tag.

*For information on report submission guidelines, options, and precautions for display ads, please refer to page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65.

Guaranteed no. of  

500,000imp



Guaranteed no. of  

200,000imp
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Billboard SP/Billboard PC

Highly visible static image or video 

displayed at the top of the top page and 

articles page.

Implementation fees

Sample

PC TOP Page

AD

SP Article page

Video AD

Additional 

fee

If you wish to place measurement tags in articles, an additional fee will be 

charged. Tags must be submitted as one file (txt format) per tag.

*For information on report submission guidelines, options, and precautions for 

display ads, please refer to page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and 

Disclaimer" on page 65.

\ 1million Ṍ 
(w/o tax)

Billboard SP

(still image)

Billboard SP

(Video)

Billboard PC

(still image)

Billboard PC

ṕcenter Ṗ

Billboard PC

(still image  and 

Video)

ṇ Article page Article page

Top page
Article page
Category Top 
page

Top page
Article page
Category Top 
page

Top page
Article page
Category Top 
page

Rotation Rotation Rotation Rotation Rotation

1weekṌ 1weekṌ 1weekṌ 1weekṌ 1weekṌ

Imp \ 5 \ 7 \ 5 \ 7 \ 7

Width 640px ×

height 360px. 

Width 640px 

× height 

360px.

Width 1940px 

×

height 500px 

ṥBoth Side 

Still Image Ṧ

Width 528 px x

Height 500 px

ṥVideoṦ

Width 884 px x 

Height 500 px

ẁResize

ṥStill image Ṧ

Width 1052px ×

height 500px

ṥVideoṦ

Width640px x 

height 360px

ṕwithin 16:9 Ṗ

ẁResize

Attention

Å For video and still image + video, a closed button will be placed in the upper right 

corner and an audio ON/OFF button in the lower right corner. To avoid overlapping of 

these buttons in the creative, please submit a creative with 40px left/right x 40px 

top/bottom.

Å Minimum 1 -week posting period without the final day guaranteed. 

Å The frequency cap is 2 times per day per browser.

Å The center may display videos only on a gray background when images are not used.

Image AD
Video
AD

SPṕvideo Ṗ PCṕcenter Ṗ PCṕStill Image ṧVideo Ṗ

Image
AD

Video AD
Image

AD
VideoAD



Guaranteed no. of  

200,000imp
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Billboard SP/Billboard PC

Highly visible static image or video displayed at the top 

of the top page and articles page.

Implementation fees

Billboard SP

(still image)

Billboard SP

(Video)

Billboard PC

(still image)

Billboard PC

(still image  and 

Video)

Page Article page Article page

Article page

PC TOP Page
First articles 
page

Article page

PC TOP Page
First articles page

Display Rotation Rotation Rotation Rotation

Period 1weekṌ 1weekṌ 1weekṌ 1weekṌ

imp unit cost \ 5 \ 7 \ 5 \ 7

Submission size
Width 640px ×

height 360px. 

Width 640px ×

height 360px.

Width 

1940px ×

height 500px 

ṥStill image Ṧ

Width 1052px ×

height 500px

ṥVideoṦ

Width640px x 

height 360px

ṕwithin 16:9 Ṗ

ẁResize

Attention

Å For video and still image + video, a closed button will be placed in the 

upper right corner and an audio ON/OFF button in the lower right 

corner. To avoid overlapping of these buttons in the creative, please 

submit a creative with 40px left/right x 40px top/bottom.

Å Minimum 1 -week posting period without the final day guaranteed. 

Å The frequency cap is 2 times per day per browser.

Sample

PC TOP Page

AD

PC Article page

AD Video AD

SP Article page

Video AD

Additional fee
If you wish to place measurement tags in articles, an additional fee will 

be charged. Tags must be submitted as one file (txt format) per tag.

*For information on report submission guidelines, options, and precautions for display ads, please refer to 

page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65.

\ 1million Ṍ 
(w/o tax)
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One -day Exclusive Ad
(billboard SP + Gate PC)

This menu offers a one -day takeover of the gate PC 

displayed on the PC homepage and the billboard SP 

displayed on the SP homepage and category top pages.

Implementation fees

Page TOP Page, First articles page

Frame billboard SP, Gate PC , First Rectangle PC

Display
Limited to one company for one day

From 11:00 am to 11:00 am (next day)

Period 1 day

Submission size

The submitted size and displayed size are the same.

Top banner: width 1,020px × height 80px.  

Side banner: width 145px × height 600px.  

Rectangle: width 300px × height 250px.

Billboard SP: Width1920px x height 1080px

Attention

Å Creative may not fit in the left and right columns of the gate 

depending on the PC environment and the user's browser. Please 

be careful not to include creative elements that should not be 

missing in the left and right pillars.

Å Minimum 1 -week posting period without the final day guaranteed. 

AD AD

AD

Video  AD

Back 
ground Back 

ground
color

Sample

PC TOP Page

SP Category Top Additional fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one

file (.txt format) per tag.

*For information on report submission guidelines, options, and precautions for display ads, please refer to page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65.

Guaranteed no. of  

Quote required

\ 1million Ṍ 
(w/o tax)



\ 1.4 million Ṍ 
(w/o tax)

Guaranteed no. of  

200,000imp
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Gate PC

Displayed in a manner that covers the upper left and 

right of the PC screen. Dynamic and impactful 

expression is possible.

Implementation fees

Page First articles page

Display Gate PC, First Rectangle PC

Period 1weekṌ

Submission size

The submitted size and displayed size are the same.

Top banner: width 1,020px × height 80px.  

Side banner: width 145px × height 600px.  

Rectangle: width 300px × height 250px.

Attention

Å Creative may not fit in the left and right columns of the gate 

depending on the PC environment and the user's browser. Please 

be careful not to include creative elements that should not be 

missing in the left and right pillars.

Å Minimum 1 -week posting period without the final day guaranteed. 

AD

AD

Sample

First articles page

Additional fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one file (.txt format) 

per tag.

*For information on report submission guidelines, options, and precautions for display ads, please refer to page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65.



Guaranteed no. of  

500,000view

54

In -Read Video SPṊ
In -Read Video PC

A video advertisement frame displayed below the article 

when it is being viewed. 

Implementation fees

Video  AD

Sample

Vdeo  AD

PC Article pageSP Article page

*For information on report submission guidelines, options, and precautions for display ads, please refer to page 54.

*For details on manuscript size, capacity, etc., please refer to "Submission Rules and Disclaimer" on page 65.

Additional fee

If you wish to place measurement tags in articles, an additional fee 

will be charged. Tags must be submitted as one file (.txt format) per 

tag.

\ 2million Ṍ 
(w/o tax)

In -Read Video SP In -Read Video PC

Page Article page Article page

Display
Display time: within 15 ²30 

sec.(looping not possible)

Display time: within 15 ²30 

sec.(looping not possible)

Period 4weekṌ 4weekṌ

Submission 

size
Width 640px × height 360px. Width 640px × height 360px.

Attention

Å There is variation in the control of the timing when playback starts 
depending on the environment.

Å There are limitations concerning the video file format. Please 
confirm the Submission Rules before submission.

Å Minimum 1 -week posting period without the final day guaranteed.

Å If targeting is desired, 2.4 million yen (400,000 views guaranteed, 
6,000 CPM). Please select segments from P38. 
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5 business days prior to submission deadline

Application deadline

Report submission target

5 business days prior: Viewable Rectangle, Targeting Rectangle, Double Rectangle, Billboard PC 

(static image)

10 business days prior: Viewable Rectangle Video, Billboard PC (static image + video), Billboard SP 

(static image), Billboard SP (video), ONE DAY Jack, Gate PC, In -read Video SP/PC

For long -term placements of ¬Targeting/Original Targeting Rectangle,º submissions are required in 

three phases: initial submission, submission after 4 weeks, and submission after 8 weeks, with each 

4-week period considered one cycle.

Submission deadline

Notes on Display Ads

Within 10 business days after distribution ends

This is required for long - term placements of Targeting Rectangle Advertising/contextual advertising , 

midway reports will be submitted for two

weeks after each submission. 

Tag placement

Tags prepared by your company can be placed in display ads.

Implementation fees start at 200,000 yen. 

Please contact us for details.

Option

5 business days prior to submission deadline

Application deadline

◘fiⱪꜟ╩∆╢

︣

Display AD sample

You can view samples of display ads below.

PC

SP

https://biz.toyokeizai.net/digital/sample/index.html
https://biz.toyokeizai.net/digital/sample/index.html#s09
https://biz.toyokeizai.net/digital/sample/index.html
https://biz.toyokeizai.net/digital/sample/index.html


Email Ads
Emails are sent each morning to inform readers about the latest articles on Toyo Keizai Online. 

Toyo Keizai Email providing information about advertisers are also sent every day. 

Advertiser information is distributed to users with high sensitivity to information gathering.



\ 500,000 Ṍ
(w/o tax)
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Toyo Keizai Online Editors Email

Toyo Keizai Online Editors Email sent each morning to 

registered members of Toyo Keizai Online. You can 

specify the top line of the ad space in the body of the 

email.

Implementation fees

Ad space Toyo Keizai Online Editors Email ad frame

No. of emails Approx. 540,000 

Day Daily

Time About 7:00 a.m. Japan time

Submission size

Image: 520px × 292px

Title: No more than 22 characters 

Body: No more than 100 characters 

Report 

submission target

After the email is sent out, two days measurement period is taken, 

after which the data is submitted within 4 business days.

Sample

AD

AD

AD

AD

צּ ︣ צּ
︣

AD

צּ ︣ צּ ︣
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Sample

Toyo Keizai Email/
Toyo Keizai Targeting Email

Notice of advertiser advertorials is sent to all users by 

email. Targeted segments are also possible. Use to 

reinforce attraction of users to the advertiser s website, 

attract participants in seminars, and gain leads.
No. of emails Approx. 540,000 

Day Distributed daily

Time
The distribution time can be selected from (1) 11 a.m. or (2) 1:30 

p.m. or (3) 16 p.m. Japan time.

unit Ṻ80/a mail

Ad size

Image: at least 300 × 620 px ./Title: No more than 40 double -byte 

characters/Body: No more than 40 double -byte characters x 100 

lines

Report 

submission target

After the email is sent out, two days measurement period is taken, 

after which the data is submitted within 4 business days.

Toyo Keizai Email Toyo Keizai Targeting Email

\ 1.5 million Ṍ
(w/o tax)

Implementation fees

\ 500,000 Ṍ
(w/o tax)


